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PRAGUE POWDER 
Ie eves « HIGH COLOR Penping rie 


Cure your hams with PRAGUE POWDER Pump- 
ing Pickle. ‘PRAGUE PICKLE” is effective. Its 
Absorption Creates Immediate “‘Cure’’ and High 
Color Fixation. 


LET US REASON TOGETHER ... 


I i 
Meats Can Be Cured Better with PRAGUE POWDER. You ee eee 
can adopt the PRAGUE POWDER Method. 
Every Smoked Ham, every Boiled Ham, and every Baked 
Ham should be cured the Prague Powder way. You produce 
1] a rich, ripe, mellow flavor in ‘Prague Powder Cures’’. 
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Order 
One 


BIG BOY ELECTRIC PICKLE PUMP 
Your Pumping Methods Can Be Improved 











Look over your pickle cellar. Look at 
your Pickle Pumps. Change to “BIG 
BOY” pumps and our control measur- 
ing device. It measures 2 oz. or 3 oz. 
or any given amount at each stroke. 
Always uniform. This No. 3 Style 
Combination is equipped with needles 
and hoses for both vein pumping and 
spray pumping. Attach cord to your 
electric light socket, and it's ready to 
go. Ask for Griffith’s Stainless Steel 
Pumping Needles. 


THE GRIFFITH LABORATORIES 


1415-25 West 37th Street, Chicago, Illinois 


Canadian Factory and Office: 1 Industrial St. Leaside, Toronto 12, Ontario 





























Another 
Step 
Forward! 


The BUFFALO Air-Tilt Mixer 


INCREASES production and plant efficiency by relieving the oper- 
ator of the unproductive, tiring labor of dumping the tub by hand. 


A turn of the air valve and the mixer tub is gradually emptied in 
approximately ten seconds. Reverse the air lever and the tub re- 
turns to its operating position. 


It is possible for the operator to leave his position and do other tasks 
while emptying, or, if preferable, he has complete control stopping the 
tub in any position as it empties or returns. 


Requires very little air pressure for efficient operation. An emergency 
hand wheel is furnished, as illustrated, so no delay is suffered in case 
of a breakdown in the plant's air supply. 


All new “BUFFALO” Mixers can be furnished with this outstanding 
improvement (Pat. Applied for); the vacuum type, as illustrated, 
standard or steam jacketed. 


Write for complete information and prices. 


JOHN E. SMITH’S SONS CoO., 50 BROADWAY, BUFFALO, N. Y., U.S.A. 


BUPFALO 


QUALITY SAUSAGE MAKING EQUIPMENT 
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[Wearever Years from now, when Dad has retired 

and that little fellow has taken over the 

Ray management of the business, he will 

eI find that the “Wear-Ever” Aluminum 

equipment, which Dad bought with 

an eye to the future, is still good as new. Because 

Nature made Aluminum “Friendly to Food” 
and Science made it strong. 

FRIENDLY—Aluminum is unaffected by food 

acids of any kind. It is glass-like; can impart no 





| at6.u $.PaT OPK 
ae 


metallic taste. It safeguards natural colorand flavor. 


STRONG 


Lightweight, but hard surfaced, 


seamless, rustless and exceedingly tough Alumi- 
num plate “ Wear-Ever” utensils take hard knocks 
with a smile; last indefinitely. 

COST LESS — Initial cost is less and fuel 
costs less, too. Because heat travels rapidly along 
the surface of Aluminum and speeds evenly over 
its entire area. Whatever your problem, “Wear- 
Ever” has everything for food processing estab- 
lishments. Write for our industry catalog and 
prices. THE ALUMINUM COOKING UTENSIL COM- 
pany, Desk H-470, 11th Street, New Kensington, 
Pennsylvania. (Offices in All Principal Cities) 
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Daily Market Service 
(Mail and Wire) 

“THE NATIONAL PROVISIONER 
DAILY MARKET? SERVICE” reports 
daily market transactions and 
prices on provisions, lard, tallows 
and greases, sausage materials, 
hides, cottonseed oil, Chicago hog 
markets, etc. 

For information on rates and 
service address The National Pro- 
visioner Daily Market Service, 
407 S. Dearborn St., Chicago. 
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LIKE CHARACTER IS INDISPENSABLE FOR LASTING ACCEPTANCE 





WILSON PURE FOOD GELATINE, 
THE STANDARD OF THE INDUSTRY 


4100 SOUTH AS HLAN D * CHICAGO, PLL. 
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SLICES 


right down to the 


LAST FRACTION 


Substantially increased slicing yield is provided by this 
new MOULDED Dried Beef Inside. It has an even, 
smooth surface and squared ends. 


Since it is moulded to a predetermined shape, positive, 


unvarying uniformity results. And because of new 
processing methods the color is bright and constant— 
no darker areas. 


This new product is good looking in the extreme and 
even better in quality than it looks. 


We'd like the opportunity of proving that the new 
MOULDED Dried Beef Insides are sound purchases 
and will help your business. Write for further informa- 
tion and quotations, please. 


INCREASED YIELD 
TRUE UNIFORMITY 
BETTER COLOR 
FINER APPEARANCE 


MArmours STAR 


OQOED DRIED BEEF 


ARMOUR &° COMPANY - CHICAGO, ILL, 
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Packer Plans for Better Seuuine 


* Make Price Lists Mean Something 
By Quoting Only Net Selling Prices 


subject of better merchandising as a result of 
discussions which have been going on. (See 
THE NATIONAL PROVISIONER, June 20 and July 4.) 
They admit there is a lot to be done to correct 
both buying and selling policies if they are to “keep 
out of the red” this year. 
Here is another conversation between a packer 
executive and the heads of his sales organization! 


Better Results Needed 


PRESIDENT: I am glad to note the interest you 
have taken in the recent discussions in THE Na- 
TIONAL PROVISIONER relating to “Buying Right” 
and “Selling Right.” There is no question as to the 
soundness of these policies. There is a difference of 
opinion as to methods for accomplishing them. 

I understand our sales department has discussed 
methods for improving our selling. I would like to 
know if you have come to any conclusion, Mr. Davis. 


Pirie: oi are showing renewed interest in the 


EXTARTING THE 
“SELL RIGHT” PARADE 


SALES MANAGER: We have spent a lot of time 
discussing ways and means for improving our sell- 
ing, Mr. Jones. Some of us think we should have 
our price list reflect our net selling prices; others 
think that it is too radical a move. But we are all 
convinced that something has to be done, so we 
have arrived at a compromise. 


Trying It Out 


PRESIDENT: What do you mean by a “compro- 
mise?”’ Go ahead and tell us what your idea is. 


SALES MANAGER: We believe we have the 
best sausage, boiled hams and cooked meats in our 
territory. Unfortunately the results in these de- 
partments are not commensurate with the quality 
of our products. Instead of adopting at this time a 
policy of quoting net selling prices on all our prod- 
ucts, we would like your approval to quote net 
prices on all sausage, boiled hams and cooked meat 
products. Our salesmen are thoroughly sold on 





NET 
SELLING PRICES 
NO “SHADES” 











Sow Meazel! 











the quality of these products, and by quoting them 
on a net basis, it is our opinion that we can improve 
the results of these departments substantially. We 
do not believe that net selling prices on these prod- 
ucts will curtail our volume. 


Only Fool Themselves 


PRESIDENT: I have for some time, as you 
know, favored adopting the policy of quoting net 
selling prices. I think our present price lists fool 
no one except ourselves. I was in hopes you would 
be prepared to recommend “taking the jump” and 
adopting the policy of making our price list quota- 
tions on all products on a net basis. However, “half 
a loaf is better than no bread.”” I am sure you have 
considered this matter from all angles, Mr. Davis, 
and I approve of your recommendations. 

Our salesmen have had shading privileges on all 
classes of products for so many years that even 
the adoption of net selling prices on a limited num- 
ber of products is going to be quite a jolt for them. 
How are you going to break the “glad news” to 
them? 


Salesmen Must Be Sold 


SALES MANAGER: We have given this a lot of 
thought. We realize that unless our salesmen are 
thoroughly sold on the policy of net selling prices, 
we may not get very far. 


Our first thought was to have a joint meeting 
with our city and country salesmen. However, we 
have decided to avoid the expense of bringing in 
the country salesmen. Instead, we will have a meet- 
ing with the city salesmen this week, to fully ac- 
quaint them with the necessity for and advantage 
of the new price list policy. 


They will be given positive instructions that, be- 
ginning Monday, price list quotations must be posi- 
tively maintained on sausage, boiled hams and 
cooked meats—and that there must be no deviation 
on prices of these products excepting our estab- 
lished quantity discounts. 


Our country salesmen will be fully instructed in 
a carefully-worded letter. No doubt we will have 
some rough spots to hurdle, but we are determined 
that our salesmen shall conform to the new policy, 

PRESIDENT: What do you think of the plan 
that has been agreed upon, Mr. Evans? 


Found Some Sales Evils 


ASST. SALES MANAGER: This is an old sub- 
ject with us. I have always opposed net price lists, 
but recent discussions in THE NATIONAL PROvIs- 
IONER created a doubt in my mind as to whether | 
was right or wrong. So during the past few weeks 
I have spent considerable time in the city and coun- 
try territories for the purpose of finding out as 
definitely as I could how we were selling our 
product. 

I investigated a number of reports made by our 
salesmen on competitors’ prices. Some were cor- 
rect, others were not. , 

To my surprise, I found that several of our com- 
petitors, whose products we don’t consider equal to 
ours, were getting prices equal to and in some in- 
stances higher than we were obtaining. I also found 
that some of our salesmen had formed the habit of 
giving the maximum shades regardless of quanti- 
ties, even on very small orders. 

Now I am not so “cocksure”’ we are doing as good 
a job of selling as we should. Therefore, I think we 
should adopt the new policy on the products men- 
tioned. And if it works on these products, adopt a 
net selling price list policy for all of our products. 

PRESIDENT: I am glad you have had a change 
of heart. The habit of thinking we are doing the 
best we can is a dangerous one. I feel the action we 
are taking today is a step in the direction of “Better 
Selling.” 


EDITOR’S NOTE.—It might pay some packer pres:dents to 
look over a few days’ sales tickets. The result would be very illu- 
minating. And it might cause them to make up their minds to 
institute better sales policies. 


Packers Recognize Need for New Policies 


ECOGNITION among meat packers 
of the need for new buying and sell- 


ing policies is widespread. Response 
to recent discussions of this subject by 
THE NATIONAL PROVISIONER has been 
general, and in every case hearty ap- 
proval has been given to the statement 
of the situation as THE NATIONAL PRo- 
VISIONER has pictured it. 

Here are some of the comments; 
others will follow in later issues. For 
obvious reasons names are omitted. 


What One Big Packer Desires 

An executive of one of the largest 
companies writes: 
Editor The National Provisioner: 


Your article on “Better Buying and 
Better Selling” in the June 20 issue was 
the most forceful thing I have read in 


a long time. You certainly pointed out 
every one of the serious competitive 
evils that confront the industry. And, 
what is more important, you drove home 
the one simple way of correcting these 
evils! 


Placing the Responsibility 


I am certain that this letter will wake 
up a lot of people, and that considerable 
good will be accomplished because of 
it. Please accept my sincerest apprecia- 
tion for your excellent efforts. 

This June 20 article was followed up 
by another on July 4. Here is what a 
high-placed executive in another large 
company wrote about it: — 

Editor The National Provisioner: 

Your July 4 issue, carrying the sec- 

ond in the series on “Better Buying and 


Better Selling,” is certainly very splen- 
did reading. 

I can say in all sincerity that if every” 
executive in the industry, on whom rests 
the responsibility for proper execution | 
of various functions of the business, 
would proceed in the manner prescribed 
by your article—and stick to it—it™ 
would certainly go a long way toward 
solving the problem. 


Why Profits are Lacking 


The head of a packing company in’ 
the South, who has had wide experience 
in operating and merchandising, writes” 
as follows: 

Editor The National Provisioner: 

Your articles on “Better Buying and ™ 

Better Selling” are very interesting to 
(Continued on page 11.) 
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Cotor Apps ¢“%ppetite Appeal 


To Packer's New Lasets 


HANGE in package and label de- 

sign keeps packer merchandising up 
to date. New styles are as necessary for 
results with meat products as they are 
in women’s fashions. And for much the 
same reason. 

Few canned meat labels are better 
known to consumers than those used 
until very recently by John Morrell & 
Co., Ottumwa, Ia. The red heart, on 
which was superimposed the butcher 
boy with the market basket on his arm, 
the dark green, light green and red 
label, and “Morrell’s Pride” have been 
for years a buying guide for thousands 
of housewives everywhere. 


Good as they were, these old labels 
were recently discarded. For them have 
been substituted labels of modern design, 
even more efficient in meeting merchan- 
dising conditions. 

The decision to make this label change 
was arrived at somewhat over two years 
ago. It was felt that the old labels 
were not doing the selling job they 
should, and that they would have to go, 
or at least be adapted to give more ap- 
petite and sales appeal to products on 
dealers’ shelves. 


Problems of New Design 


These proud old Morrell labels were 
combinations of “Iowa Pride” and 
“Dakota’s Pride” trade marks which 
were later consolidated into “Morrell’s 
Pride.” In today’s market the old de- 
signs lacked display value and appetite 
appeal. Packaging progress had passed 
them by. 


Yet these old labels had wide con- 








sumer and dealer acceptance. They had 
for years been emblems of the quality 
which Morrell jealously held to the high- 
est standards. Should certain elements 
be retained in the old design? Should 
the new labels be modernized, but look 
like the old? 


The decision was to start with a clean 
sheet—to build from the ground up. As 
one official of the company expressed 
it, “the sacred cows of tradition were 
killed; the musts were deleted.” 


On one feature to be incorporated in 
the new labels, however, there was 
unanimous opinion. This was that, as 
“seeing is believing,’ there is great 
sales appeal in illustrations of foods 
ready to serve. The consumer, it was 
thought, wants to know what she is pay- 
ing for—a privilege rightfully hers and 
one which the old labels formerly de- 
nied her. 


Gave Artist a Free Hand 


Gustav Jensen, New York artist, was 
given the task of designing the new 
labels. He was instructed to produce 
the finest possible, unhampered by the 
past and unfettered by lengthy detailed 
instructions from headquarters. The 
striking beauty, the powerful display 
value, the appetite-provoking eye ap- 
peal of the new Morrell pride labels are 
the result. 


Jensen made a study of the old labels, 
noted their appearance individually and 
as they were grouped on dealers’ shelves. 
He questioned both dealers and pur- 
chasers—and found the old colors were 
not as outstanding in this day of at- 
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OLD AND NEW IN LABELS 


Left—Old Morrell canned meat label served well 
in its day, but did not meet changed merchan- 
dising conditions in retail food store. 
Right—Attractive new label, in which appetite- 
provoking eye appeal is obtained with illustra- 
tions of product in natural colors. 


tractive and beautiful packaging as 
they might be. 

From this study he submitted a plan 
to the management which called for 
radical change in color scheme, lettering 
and trade mark name and the inclusion 
of natural color photographs of the 
product on the label. The suggestions 
were adopted and the change now ap- 
parent in Morrell labels came into being. 


Product Shown on the Labels 


The new labels are particularly strik- 
ing. They have an ultramarine blue 
background and lettering in white and 
gold, a gold border and illustrations 
done in the medium of natural color 
photographs. The products—from chili 
con carne and lunch tongue to midget 
frankfurters and tamales—are shown 
in tasty, tempting reality. 

Twenty-one of the new Morrell labels 
will carry illustrations, while the re- 
mainder of the “Morrell Pride” line will 
be of the same color scheme as the labels 
with illustrations, but for the present 
will not have illustrated panels. 

Along with the new label line, there 
will be new display cartons in the blue, 
white and gold color scheme. Transpar- 
ent cellulose wrappers, parchment wrap- 
pers for hams and bacon and insert 
labels have also been redesigned—with 
the Morrell red heart the outstanding 
detail. 


Use of Trade Mark Name 


A notable change in the new canned 
meat label design is the change of the 
trade mark name from “Morrell’s Pride” 
to “Morrell Pride.” The “Eureka” line 
of canned meats also is to be changed. 
Background color for this line will be a 
light green, with lettering in white and 
gold. Illustrations will not be provided 


(Continued on page 16.) 


PRODUCT IN NATURAL COLORS 


Twenty-one of Morrell’s new canned meat labels 
carry illustrations of product in natural colors. 
Background is ultramarine blue, with lettering 


in white and gold. 























National Beef Month 


Industry Unites on August 
As Time to Sell More Beef 


* 
UGUST has been designated as 
A “National Beef Month!” 

Immediate and urgent need on the 
part of the beef cattle industry for help 
in moving an abundant supply of good 
quality beef prompted the idea for this 
intensive promotion, in which all in- 
terests of the industry are participating, 
from producer to retailer. 

Beef supplies have been coming on 
the market in increasing quantities dur- 
ing recent months. Statistics for June 
show that the tonnage of beef produced 
during that month exceeded that for any 
June in history. 

Plans for one of the most aggressive 
and far-reaching campaigns for beef 
ever conducted are practically com- 
pleted. Chain store organizations, large 
and small, representing some 40,000 
retail outlets; independent retail meat 
dealers in cities throughout the country; 
livestock marketing agencies; the Na- 
tional Live Stock and Meat Board, Insti- 
tute of American Meat Packers and 
other organizations have joined hands 
to push the retail sale of beef in every 
way possible. 


Displays to Push Beef 


Retail markets are planning extensive 
merchandising programs for National 
Beef Month. Through special advertis- 
ing, window and store displays and 
other means the meat trade will empha- 
size beef to the consuming public from 
every possible angle. 

Housewives who buy, prepare and 
serve the major portion of the nation’s 
beef will be advised that there is an 
abundance of good quality beef on the 
market, and at prices from 7 to 32 per 
cent below those which prevailed at this 
time last year. 

Consumers generally will be tempted 
with the fact that there are a larger 
number of beef cuts available today than 
ever before, as a result of modern cut- 
ting methods. Cuts suitable for every 
pocketbook and for every occasion make 
possible a wide variety of beef dishes 
in the daily menu. 


Beef in the Diet 


Importance of beef in the diet also 
will be stressed during the progress of 
this campaign. Studies in nutrition 
have brought out that beef leads scores 
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© News from the meat selling pront e Hellas fer meat manufacturers and dealers 


of other common foods as a source of 
protein, iron, phosphorus and calories 
and that it is a good source of some of 


the essential vitamins, and these facts 





AUGUST IS 


NATIONAL 
BEEF MONTH 


Soe2e 


To Revive That Jaded 
Summer CAppetite 


Treat Yourself 
To Beet Often 





BEEF is Just as NUTRITIOUS 
as it is DELICIOUS 








ANNOUNCING THE CAMPAIGN 


Poster suggestion of the National Live 
Stock and Meat Board for the August 
beef campaign. 


will be capitalized on in pushing beef to 
the fore. 

Beef has always been in high favor 
in the American dietary, the National 
Live Stock and Meat Board points out. 
Since 1900 the people of the United 





SHORT RIBS of BEEF 


Reef ut a Good Vakue NVow- 









States have consumed an average of 139 
Ibs. of meat per person annually, and of 
this amount approximately half was 
beef, including veal. 

In recent years the use of beef has 
been on the increase. In 1934 the esti. 
mated per capita consumption of this 
meat was 62.7 pounds, which was the 
largest since 1926. In 1935 the esti. 
mated consumption was 57.5 pounds, 
the decline being due to the fact that 
beef slaughter was below that of 1934, 


Merchandising Aids 


Suggestions for advertising, display- 
ing and selling beef are being furnished 
to the Food and Grocery Chain Stores 
of America, the National Association of 
Retail Meat Dealers and other dealer 
groups. These aids include suggested 
copy for posters, display cards, pen- 
nants, window strips and newspaper ad- 
vertisements. They stress the fact that 
good supplies of quality beef are avail- 
able and that beef is a good value. 


Newspaper releases and recipes are 
also being furnished to retail groups to 
be sent out for publication. A file of 
advertising cuts and other exhibits is 
also available to aid beef sales. Retail 
groups will be supplied with informa- 
tion on the condition of supply, markets, 
ete., from week to week. Such informa- 
tion can be used as the basis for mer- 
chandising and advertising plans. 

In appealing to members for coopera- 
tion in the impending beef campaign, 
John A. Kotal, secretary, National 
Association of Retail Meat Dealers, de- 
clared: 

“According to the latest figures avail- 
able from the U. S. Bureau of Agricul- 
tural Economics, sirloin steak is 9 per 
cent under prices a year ago, porter- 





IDEA FOR WINDOW STRIPS 
One of several suggestions by the Institute for window strips in the beef campaign. 


Actual size, 


11% by 24 in. 
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house steak is 7 per cent lower and rib 
roasts are 13 per cent lower. Round 
steak has declined 14 per cent at retail, 
pot roast of beef 20 per cent, and the 
greatest decline of all was noted in the 
case of plate beef—over 22 per cent.” 


ANTI-PRICE CUTTING LAW 


Packers—like other sellers and buy- 
ers in the food industry—must await 
Federal Trade Commission and court 
decisions on cases arising out of the 
Robinson-Patman anti-price discrimi- 
nation law before they can be sure of 
the limitations imposed on them by the 
act. 

The Robinson-Patman act prohibits 
the giving or receiving of unjustified 
discounts, advertising or service allow- 
ances and payments for brokerage. It 
forbids loss-leader sales to destroy com- 
petition, and discrimination between 
purchasers unless justified by difference 
in cost of manufacture, sale or delivery. 
Its intent is to put all buyers on a plane 
of equality. 

There will be many interpretations of 
the act during the period of uncer- 
tainty. However, in order to adjust 
their dealings to the new law, some 
manufacturers have already taken the 
following steps: 


QUANTITY DISCOUNTS.—Careful 
study is being made of quantity dis- 
counts in effect, so they can be justi- 
fied by actual savings effected. Where 
such discounts are unjustified they have 
been abandoned as of June 19. 


BROKERAGE AGREEMENTS. — 
Manufacturers have cancelled agree- 
ments whereby they have been paying 
brokerage to buyers or buyer-controlled 
agencies. 


SERVICE ALLOWANCES. — Ad- 
vertising and service allowances have 
been cancelled or suspended to permit 
further study of the law to determine 
what is legally possible under it. 

C. W. Dunn, general counsel, Asso- 
ciated Grocery Manufacturers of 
America, has advised manufacturers to 
set up a moderate scale of prices in or- 
der to avoid difficulty with the FTC. 
He has declared at meetings with dif- 
ferent groups that, with burden of proof 
on manufacturers, they must be care- 
ful that quantity prices are justified. 
He indicated that since the act was the 
law of the land, manufacturers should 
conform with it and apply it to elimi- 
nate existing evils. 


A preliminary analysis of the act by 
the National Canners’ Association found 
the provision specifying that advertis- 
ing allowances be granted on propor- 
tionately equal terms indefinite in mean- 
ing. The analysis also questioned what 
was meant by a “cooperative” under 
the act. 

It is believed that the Federal Trade 
Commission will go slowly in enforcing 
the new law and will encourage the food 
industry to adjust operations to it. The 
commission may make studies of trade 
practices in some industries. 
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Beef 1s a@ Good Food / 


SAMPLE STORE CARD 


One of the Institute’s suggestions for 
store display cards in the beef campaign. 
Actual size, 14 by 22 in. 











NET SELLING PRICES 


(Continued from page 8.) 


us. We are heartily in accord with 
everything you say. We believe your 
efforts are going to be of tremendous 
value. 

I have spent considerable time in the 
past few years out on the road with 
salesmen. In observing our own men 
and other packer salesmen working the 





trade, I can easily see why some packers 
do not make satisfactory profits. 

Keep up the good work. We are with 
you! 


Nailing the Alibis 


Head of the selling organization of 
one of the largest concerns in the coun- 
try writes: 


Editor The National Provisioner: 


We were very much impressed with 
your article of June 20 on “Better Buy- 
ing and Better Selling.” Many of us 
in the industry have been conscious for 
years of the careless methods which 
have existed, and which should have 
been corrected. 


This supposed interview brings right 
out into the open some of the things we 
know actually happen every day, and 
which we know are at the bottom of 
many misunderstandings in the indus- 
try, all the way from the livestock pro- 
ducer to the consumer. 

We would like to have you send us 
a quantity of copies of this article, 
which we intend to distribute where the 
alibis have grown profusely, and where 
evasions have been the rule. 


EDITOR’S NOTE.—Comments on these discus- 
sions are invited, and will be printed from week 
to week. What have YOU to say? 


CORNED BEEF SALES 


Corned beef is a popular summer 
meat, so don’t overlook pushing it dur- 
ing the summer months. It is of high 
quality just now, and the price is low, 
so the sales advantages are on your 
side. Point out to dealers the value in 
this product at present prices, and urge 
them to push it as a warm-weather item. 
If they sell more they buy more. 











GOOD QUALITY BEEF is now available 


at reasonable prices. 


fair to the farmer who raised it. 
vantage NOW of this opportunity. 


BLANKS MEAT DEPARTMENTS 


Beef is one of the 
finest of foods and we are glad to be able 
to offer you this opportunity for buying it at 
a reasonable price to you and one that is 
Take ad- 





Porterhouse | 























SUGGESTED NEWSPAPER ADVERTISEMENT 


Layout and suggested copy for retailers to use in their local newspapers to help sell 
beef in August. Actual size, 111. by 24 in. (Institute of American Meat Packers.) 
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The quality reputation of Deerfoot Farm is too well 

known to: need comment here. So, too, is their reputation 

as successful merchandisers. 

When packers like this add their voice to the general 

chorus and announce that their new product will be Flavor- 

Cured with Angostura, it is time for those who have been 
THIS TAG hesitating to sit up and take notice—quick. The longer you e 
Reey wait, the more it costs you...in sales...in profits. The se 
identifies all meat prod- : . ‘ in 
ucts made by the Angostura Angostura process is not only going places—it has gone places. fir 
Pram. & & fuatied to Write today for details about it, about the issuance of las 
Licensees by Angostura- ; ’ ag in 
W uppermann Corporation. licences to use it and about our program of advertising. | 
bu 
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Vienna Style Sausage 


Vienna style sausage is an old favor- 
ite in many localities. Some sausage 
manufacturers have made it the leading 
item in their line. A Western packer 
writes: 


Editor THE NATIONAL PROVISIONER: 

Can you tell us how Vienna style sausage is 
made? We should like to have directions for 
preparing canned Vienna sausage as well as the 
regular product. 

There are a number of different meat 
and spice formulas for Vienna sausage. 
These vary considerably according to the 
quality of product desired. The same 
basic formula may be used for sausage 
sold in cans as for the regular type. Two 
different formulas are given here. One 
is as follows: 


Formula No. 1 


Meats: 
60 lbs. fresh beef chucks or bull 
meat 
20 Ibs. fresh pork cheek meat 
20 lbs. fresh regular pork trim- 
mings. 
Seasoning: 
3 lbs. salt 
6 oz. ground white pepper 
2 oz. sodium nitrate 
2 oz. ground coriander 
1 oz. ground nutmeg or mace 
8 oz. granulated sugar 


Formula No. 2 


Another Vienna style sausage for- 
mula consists of: 


Meats: 


70 lbs. boneless bull meat or chucks 
30 lbs. reasonably lean pork trim- 
mings 


Seasoning: 


3 Ibs. salt (if all meat is fresh) 
% lb. sugar (if meat is fresh) 
3 oz. sodium nitrate (if all fresh 
meat used) 
6 oz. ground white pepper 
2 oz. pimientos 
1% oz. ground nutmeg 
% oz. peeled garlic 
Many packers are securing good re- 
sults through use of ready-prepared 
seasonings or specially-prepared season- 
ings as manufactured by reputable 
firms. Their use in either of the formu- 
las given here will assure convenience 
inmanufacture and uniformity of flavor. 


Preparing Sausage Meats.—Boneless 
bullmeat or boneless chucks should be 
trimmed free from gristle or blood clots. 
Regular pork trimmings must be at 
least 65 per cent lean. They should be 
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carefully inspected and all gristle, pulp, 
etc., should be removed. 

Grind beef chucks or buli meat 
through %-in. plate and pork trimmings 
through 1-in. plate of hasher. After 
weighing off proper proportion of beef, 
put in silent cutter and chop for about 
2 minutes, gradually adding crushed ice 
to keep meat cool. Add pork cheeks and 
chop for about 1 minute additional; then 
pork trimmings and seasoning and chop 
all together for 5 more minutes. 

The man operating the chopping ma- 
chine must use judgment in adding all 
crushed ice that meat will absorb, but 
must not use an excessive quantity. 
After meats are chopped, take to mixer 
and mix for about 3 minutes so that 
seasoning will be evenly distributed. 

Stuffing and  Linking.—Product is 
stuffed in artificial casings, sheep cas- 
ings or in hog casings. Sheep casings are 
linked off 5 in. long and hog casings 4 
in. long. The casings should be stuffed 
to full capacity and punctured while 
stuffing to prevent air pockets in fin- 
ished product. Be sure that sausage is 
linked uniformly. 

Workers must avoid mixing scrap 
meat with casings on stuffing bench. 
Scrap meat must be handled promptly 
and mixed with other stock in truck. 
Do not let meat remain long enough on 
stuffing bench to risk deterioration. 

When product is stuffed and hung on 
truck it is taken to a cooler where it 
is held at 36 to 40 degs. Fahr. Care- 











Fancy Braunschweiger 


Braunschweiger of fine flavor, 
good texture, which will cut well 
and keep its appearance both in- 
side and out, is popular with re- 
tailers and consumers. 


Many packers and sausage 
®manufacturers are satisfied with 
their Braunschweiger, while 
others are not enjoying as wide 
trade as they should have. Some 
have a satisfactory formula, but 
do not get good results in the 
appearance of their product. This 
is due to faults in handling. 


Formula and instructions for making a 
very good smoked liver sausage, or Braun- 
schweiger, may be secured by subscribers 
by sending the attached coupon with 10c 
in stamps. 

THE NATIONAL PROVISIONER, 

407 So. Dearborn St., Chicago, Ill. 

Please send me instructions on Braun- 
schweiger or smoked liver sausage. 


Name 


Street 


UD ace RSG phn GN ane witness teens 
(Enclosed find 10c in stamps.) 




















PRACTICA POINTS x 


por the Txade 


fully spread sausage on trucks, trolleys 
or hanging sections. Let it hang in 
cooler over night so meat will cure in 
casings and develop a good, lasting color 
on finished product. 


Smoking and Cooking.—Next morning, 
move sausage from cooler to smoke- 
house and carefully spread it so pieces 
do not touch each other. Smoke at 115 
to 120 degs. Fahr. for about 30 min- 
utes, or until casings are thoroughly dry. 
Gradually raise temperature to 160 to 
170 degs. for about 1% hours, or until 
proper color is obtained. When product 
is smoked, avoid delays between smoke- 
house and cooking tank. This is especi- 
ally desirable when product is stuffed in 
sheep casings as these will shrivel or 
wrinkle if exposed to draft. 


Cook for about 5 to 7 minutes depend- 
ing on size of casing, at a temperature 
of 165 to 170 degs. Spray product with 
cold water on removal from cooking vat. 
This is to prevent shriveling. It is ad- 
visable to hang sausage at natural tem- 
peratures for about 2 to 3 hours, where 
there is no draft, to allow it to chill 
and develop color. 


Then put in cooler at 45 to 50 degs. 
Fahr. for further chilling before pack- 
ing. Product must not be packed warm 
as it is likely to slime and mold. 


Canning.—A good grade of Vienna 
sausage is customarily used for canning. 
Product is stuffed differently from regu- 
lar Vienna sausage. Sausage may be 
stuffed in links about 3 feet long, 
smoked for 1 hour at 135 degs., then for 
30 minutes at 170 degs., with plenty of 
smoke. 


After removal from smokehouse, sau- 
sage should be hung until thoroughly 
chilled. It is then cut to required length 
to fit into can with regular rotary cut- 
ter. This is done at high speed by plac- 
ing a number of sausages crosswise on a 
cylinder form, with a number of circu- 
lar knives or a cylinder ribbed with 
notches and small stationary knives in 
the holder above, that matches the 
groove through the ribs. 


Sausages are then placed in small 
cans and put through a steam exhaust 
to raise temperature to 165 to 170 degs. 
Fahr. Cans are capped and cooked for 
1% hours at a temperature of 237 degs. 
Cans should then be removed and cooled 
as quickly as possible so product will 
not be overcooked. 


Brine used in these cans is about 18 
to 20 degs. strength. If placed in cans 
at about 200 degs., with sausages at 
about 100 degs., processing may be ex- 
pedited without use of a steam exhaust. 
This higher temperature of the brine 
may speed up processing but sausage 
does not cut so well hot as when cool. 
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You ’RE likely to bear a statement like that whenever 
bus and truck men talk shop. For when any fleet cuts a 
hearty slice from its operating overhead—that sort of 
news gets about. 


OUR truck and bus motors can look good, hum like tops 

without major complaint ... and still give your account- 
ing department a headache. There are 16 parts of a motor 
that control combustion economy and operating efficiency. 
When they’re right the motor turns up maximum mileage per 
gallon. When some of them are just a little wrong nothing 
much happens except that you waste fuel. 

That’s where Standard can turn a trick for you. Let the 
Standard Oil Company {Indiana} combustion engineers make 
a free combustion analysis of your fleet. 

These trained engineers, using special instruments, check 
and méasure every factor of power efficiency or loss in a gaso- 
line engine. They recommend the slight adjustments needed 
to coordinate all sixteen factors for the engine’s most efficient 
operation—that’s all. 

Hundreds of mid-west fleets have called in Standard’s engi- 
neers, followed their recommendations and have carved from 
8 to 20% off their gasoline and oil expenses. —— 

Call your nearest Standard Oil {Indiana} Gn ob 
office—ask for the free combustion analysis WRUse9 
—and join the growing list of busandtruck ™ 9 
operators who can prove that Standard Oil 
products cost less because they go farther. 








910 SOUTH MICHIGAN AVENUE @ CHICAGO, ILL. 


STANDARD OIL PRODUCTS: 1so-Vis “‘D”’ Standard 
Transmission Oil (Summer and Winter Grades) © Standard 
Heavy Duty Gear Grease © Standard Wheel Bearing Grease 
(Medium and Heavy) ® Standard Fibre Grease (for Universals) 
Standard Pressure Gun (Medium and Heavy) ¢ Standard 
Water Pump Grease ¢ Standard Steering Gear Lubricant. 


Copr. 1936, Standard Oil Co 


STANDARD OIL SERVICE 
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NEW!! AIR BLAST FANS 


for Lower Cooling Costs 





TYPE C. T. 
Equipped with %4 Moves 4,000 cu. ft, 
H. P. totally en- air per minute! 
closed motor. 


110 V., A.C. 
F.O.B., N.Y.C. 


Two Weeks Free Trial 


Unconditionally guaranteed for 1 year 


Chelsea Fan & Blower Co., Inc. 
370 W. 15th Street New York, N. Y. 





CORINCO 
Cork Pipe Covering 


Proves Its Worth 
On the Cost Sheets 
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CORK INSULATION COMPANY INC: 


133 CAST 44°" STREET YORK City, Nw. ¥. 
AAkeae Ane OE TENRATON Im OCIA CE FACTORY mero om 
RAOACTORRES OF CORNED Int) CORE CONMCD CRAMAANe COmt . COMmD Epes MA COVERED 
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Cooling Results 


the 
Equipment and Operation 


Depend on Selection of 


By Engineer 


NY conditions of temperature, hu- 
midity and air movement can be 
created and maintained, within prac- 
tical limits, in meat plant chill rooms 
and coolers. 

Despite this, however, there are lit- 
erally hundreds of refrigerated rooms 
in meat packing plants which are in- 
adequate, inefficient, costly to operate, 
and expensive in shrink and deteriora- 
tion of product. Some of these are of 
the older type, built before modern 
equipment was available. Many are the 
result of lack of knowledge influencing 
conditions and inexpert choice of equip- 
ment. 

Every packer wants coolers that are 
clean, dry and efficient in maintaining 
product appearance and quality. That 
many do not have these may be traced 
back to the same reason responsible for 
large losses in the power plant—lack 
of packer understanding of fundamental 
requirements of design, equipment and 
operation. 


One Packer's Experience 


Articles on air conditioning which 
have appeared in THE NATIONAL PRO- 
VISIONER have no doubt done much to 
bring to packers an understanding of 
what can be accomplished along the 
line of meat product preservation with 
modern refrigerating equipment, prop- 
erly selected and operated, regardless 
of the product or department under 
consideration. 


At least, it seems to me that those 
with whom I talk have a better appre- 
ciation today of the fact that satisfac- 
tory operating results in refrigeration 
and air conditioning follow only when 
all influencing factors are considered 
and provided for. 

I could cite many instances to illus- 
trate the folly of buying refrigerating 
equipment in a haphazard way. In one 
instance a Mid-west packer purchased 
a unit cooler to refrigerate his sausage 
cooler. The only basis for his particular 
selection was that the same size, type 
and kind of cooler was operating satis- 
factorily in a sausage cooler of approxi- 
mately the same size in another plant. 


Wrong Way to Buy Equipment 


As frequently happens when equip- 
ment is purchased haphazardly, this 
unit cooler did not give the results ex- 





REFRIGRRATION « 


and ix Conditioning 


pected. The machine was not at fault. 
It was a well-designed and well-con- 
structed piece of equipment. The trou- 
ble was that it was in the wrong place. 


No refrigerating or air conditioning 
engineer, knowing all conditions, would 
have recommended it for the particular 
location. It was too big for the room, 
and consequently dried out the product 
and caused it to shrivel. After having 
been in use for several weeks the unit 
cooler was removed and direct expan- 
sion coils substituted. 


These are not satisfactory, either. 
The cooler is wet and water drips from 
ceiling onto product. Installation of a 
fan to stir up the air is contemplated. 
It may or may not improve conditions. 
It apparently never has occurred to this 
packer that he would be money ahead 
by seeking expert advice to solve this 
cooler problem. 


Right Way to Buy 


I do not mean by this it is always 
necessary to retain a consulting engi- 
neer to solve simple refrigerating and 
air conditioning problems. Most refrig- 
erating equipment salesmen are fully 
capable of analyzing an undesirable 
cooler situation and suggesting a rem- 
edy. And contrary to the opinions of 
many, not all of these are so greedy 
for sales they will advise purchase of 
equipment the packer does not need. 

There is another way to buy equip- 
ment for the ordinary cooling and re- 
frigerating job. This is on service speci- 
fications, or with the understanding the 
equipment will accomplish certain defi- 
nite results. The problem then becomes 
the equipment manufacturer’s. It is up 
to him to produce results before he can 




























make a sale. The packer assumes no 
risk; neither does the manufacturer, for 
he will not attempt something he knows 
he cannot finish. 


REFRIGERATION NOTES 


Ashland Ice & Storage Co., Ashland, 
Ore., has opened new refrigerated 
locker plant. 


Berg Brothers will erect addition to 
their cold storage warehouse at Canby, 
Ore. 

C. H. Eslinger, McMinnville, Ore., 
has engaged in meat and cold storage 
locker business. 

T. E. McAllister and Elmer Cope are 
erecting a cold storage plant at Lamesa, 
Tex. 


City Ice Cold Storage Co., Seattle, 
Wash., has completed plans for con- 
struction of one-story addition to its 
plant at 4745 Ballard Ave. 

Owners of a number of cold storage 
plants operating individual locker sys- 
tems, most of which are located in 
Northwestern Iowa, held a meeting at 
Ames, Ia., May 20, and formed an asso- 


AIR CONDITIONING SOLVES 
COOLER PROBLEMS 


Proper conditions of temperature, humidity and 
air movement in any refrigerated room in the meat 
packing plant are not dependent on any particular 
type of refrigerating equipment. 
What is needed is careful selection and opera- 
tion of equipment to meet the particular conditions 
existing. 




















“C-B” TRACK DOOR DEVICE Pat. Pending 


“C-B” Cold Storage Door 


**THE BETTER DOOR THAT COSTS NO MORE”’ 


The “C-B” Track Door Operat- 
ing Device is only one of the many 
new improvements available only 
in “C-B” Cold Storage Doors. 

It is positive in action and no 
springs are required to hold the 
track flap door open or closed. The 
“C-B” Track Door is the only one 


The Cineinnati Butchers’ Supply Corporation 


1972-2008 Central Ave., 
CINCINNATI, OHIO 


having the flap door fitted with 
gaskets and wiper seals and press- 
ing tight against the frame when 
large door is closed. 


Write for catalog on the “C-B” 
Cold Storage Door—‘“the better 
Door that costs no more.” 


824 Exchange Ave., U.S. Yards, 
CHICAGO, ILLINOIS 











ciation known as Refrigerated Locker 
Association. 


Adams Packing Co., wholesale meats, 
Tacoma, Wash., will erect a cold stor- 
age room at 1512 Broadway. 


Vancouver Ice Co. is adding new cold 
storage space at Vancouver, Wash. 


Oscar Peterson is erecting a cold 
storage warehouse at Riverton, Wyo. 


A. B. DeHann, Sioux City, Ia., will 
soon erect cold storage plant. 


PACKERS ARE MODERNIZING 


A new beef cooler building is being 
erected at the Wilson Provision Co. 
plant of Armour and Company at 
Peoria, Ill. The structure will be 146 
ft. by 20 ft. and 30 ft. high. It is a part 
of a modernizing program which will 
eventually cost $225,000 to $250,000. 
About $30,000 will be spent on plant re- 
flooring. 


Ruedy’s Packing House, Bowling 
Green, O., is erecting a stock barn and 
widening a roadway to the plant. 


Rath Packing Co., Waterloo, Ia., is 
constructing a reinforced concrete 
grease interceptor to recover grease 
from cook tank residue. The low roof 
is to be used as a freight car loading 
platform. The structure will cost about 
$6,500. 


UNITED’S CORKBOARD INSULATION 


100% Pure e U.S. Government Standard 


INSULATION fo 


Tanks, 


Cold Storages, 


Refrigerators, 
Cork Pipe Covering for Brine and Ammonia 
Lines. Granulated and Regranulated Cork. 
Cork Brick and Cork Tile. 


Literature on request. 


MEAT LOAF SALES JUMP 


Improving the appearance, raising 
the quality and widening the variety of 
meat loaves bring gratifying results to 
sausage manufacturers and meat pack- 
ers participating in a campaign to 
increase volume and profit on this spe- 
cialty product. Following are some of 
the highlights in campaign results as 
reported in a recent survey made by 
I. Barnard, sales manager, Transparent 
Package Co.: 


a. An Indiana manufacturer built up 
sales on eight luncheon loaf items to 
1,200 loaves a day, or 36,000 lbs. per 
week. 


b. A Pittsburgh packer reported an 
increase of 600 per cent in sales with a 
line of 15 items. 


ec. A Kentucky concern turned out 
100,000 luncheon loaves in three months. 


d. An Ohio manufacturer reported 
the sale of 125,000 loaves in a recent 14- 
week period. 


e. Another Indiana manufacturer put 
out 60,000 loaves in a 5-week period— 
representing an increase of something 
over 100 per cent in his sales. 


Prices on loaves covered in this sur- 
vey ranged from 17%4c to 28c per lb. A 
Cleveland manufacturer reported selling 
100,000 of top quality luncheon loaves 
at prices ranging from 22c to 42c per 
pound. Such prices bring these loaves 
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into the quality roast, steak and chop 
class. They demonstrate that the public 
is willing to pay a good price for a good 
product. Also, that the meat loaf or 
luncheon loaf, depending on what its 
manufacturer chooses to call it, is tak- 
ing its place with the best of meat cuts, 
Outstanding results reported followed 
an intensive campaign for the manu- 
facture of a variety of meat and lun- 
cheon loaves, for the improvement of 
the appearance of the loaves, the use of 
specially-designed labels on the loaves, 
improvement of methods of processing, 
better keeping qualities, avoidance of 
shrinkage and a steady campaign of 
promotion for consumer acceptance. 


Packers are finding that a quality 
meat loaf line which has plenty of 
variety and sales appeal builds their 
profits. 


PACKER'S NEW LABELS 


(Continued from page 9) 


for the present. No change in label de- 
signs is being made in minor brands at 
this time. 

In working out the new Morrel labels 
the designer tried to present the line as 
a unit—a unit that would look attrac- 
tive on dealers’ shelves. Lettering is 
simple and readable and stands out 
boldly. Prominence is given to “Mor- 
rell” and the name of the product. 





The MODERN METHOD 
of TRUCK COOLING 


Operates on forced-circulation 
principle ; insures positive absence 
of hot spots in body. Operates 
off truck battery. Economical 
to use; highly efficient. Now 
being used by leading packers. 
Four sizes fill all needs. 





Sales Offices in principal cities. 


Cork Companies 
LYNDHURST, N. J. 


Warm Air Write for details! 


THEURER WAGON WORKS, Inc. scrii screen, i: 3. 


Builders of Commercial Insulated and Refrigerated Bodies 


UNITED 
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FOSTER OPENS NEW PLANT 


Foster Beef Co., Manchester, N. H., 
formally dedicated its new wholesale 
meat and sausage manufacturing plant 
on July 12 and 13 with an open house 
attended by many’ hundred customers 
and trade friends. Unique features of 
this plant—the result of several years’ 
planning on the part of president Jacob 
Foster, his staff and engineers—aroused 
much interest among those present at 
the opening. The air conditioning equip- 
ment and results in coolers and process- 
ing rooms, and the new type controlled 


FOSTER BEE! 
YELCOMES YOU 1 
PLANT 


THEIR NEW 
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WELCOMING THE GUESTS 


Part of product display at Foster Beef 

Co. opening. Left to right.—Joseph 

Foster, president Jacob Foster 2nd, 
Maurice Foster. 


smokehouses, created much favorable 
comment. 

Executives of the company, including 
president Jacob Foster, Joseph Foster, 
Maurice Foster and Mrs. A. Foster and 
employees, acted as hosts and guides 
during the two opening days and were 
untiring in their efforts to make the 
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AIR CONDITIONED BEEF COOLER IN FOSTER PLANT 


Temperature of 34 degs F. and relative humidity of 86 per cent are maintained 
automatically in the Foster beef cooler with a York dry coil unit cooler circulating 
6,000 cu. ft. of air per minute. Chilled air is distributed uniformly throughout the 
room by means of slotted wood ducts. This beef cooler is 65 ft. long and 35 ft. wide. 


visitors’ stay both enjoyable and in- 
structive. The plant was tastefully 
decorated for the occasion and attrac- 
tive displays of Foster quality products 
were installed at key points on the visi- 
tors’ route through the plant. Many of 
these products were made into tasty 
sandwiches and served to guests. 
Among out-of-town visitors were G. 
E. Taylor, P. G. Gray Co., Boston, 
Mass.; Charles E. Donahue, Jacob Dold 
Pkg. Co., Buffalo, N. Y.; the Schonland 
brothers, W. F. Schonland & Sons, Man- 
chester, N. H.; G. W. Smale, Salzman 
Casing Co., Chicago; Lewis Isaacs and 
Sidney H. Rabinovitz, Colonial Pro- 
vision Co., Boston; H. H. Tracy, Nashua 
Beef Co., Nashua, N. H.; Charles E. 
Dorman, broker, Boston; Frank B. 
Dyer, J. P. Squire Co., Manchester. 


NEW PLANT OF FOSTER BEEF CO. AT MANCHESTER, N. H. 
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J. G. Kennedy, J. P. Squire Co., Bos- 
ton; Joseph F. Jordan, Schonland Bros., 
B. D. Stearns, Cummings Bros., and 
George F. Lewis, Pine State Beef Co., 
Portland, Me.; Leo W. Pratt, Swift & 
Co., Manchester; the Jacobson brothers, 
Chicago Dressed Beef Co., Worcester, 
Mass.; Irving S. Robinson and Eli Rob- 
inson, Robinson & Co., Philip Robinson, 
Star Beef Co., O. H. Sawyer, Rath Pack- 
ing Co., Charles Edwards, Colonial 
Provision Co., Max Robinson, Economy 
Grocery Stores, Henry J. Coyne, Inde- 
pendent Casing Co., Boston; Henry R. 
Silver, Silver Bros., Inc., Manchester. 


T. F. Ryan, J. J. Kelley, Alfred La- 
caillade and H. J. Burke, Cudahy Pkg. 
Co., Boston; W. Pinieo, Pinieo Bros., 
Inc., Boston; Alex Moore, Lowell, Mass.; 
Morris Baer, Oppenheimer Casing Co., 
New York; John C. Babcock, Armour & 
Co., Manchester; Jason Sabean, Cincin- 
nati Butchers’ Supply Co., Boston; 
Alex Shapiro, Granite State Pkg. Co., 
Manchester. 


R. J. Evans, Wilson & Co., Concord, 
N. H.; L. S. Stevens, Bahn-Kent, E. P. 
Doherty, Wilson & Co., Walter C. Hick- 
ery, Geo. A. Hormel & Co., Boston; S. H. 
Brennan, Lawrence, Mass.; J. H. 
O’Rourke, Wilson & Co., Boston; Mylo 
C. Crymble, Wilson & Co., Haverhill, 
Mass; Chester H. Brown, United Cork 
Co., Boston; Frank J. Ryan, Cudahy 
Pkg. Co., Boston; J. Thallemer, Wilson 
& Co., Boston. 


TEMPERATURES FOR CURING 


Proper temperatures are important 
for best curing results. “PoRK PACcK- 
ING,” The National Provisioner’s test 
book for packers, tells just what tem- 
peratures should be used in the curing 
cellar. 


Page 17 





Rewer (attle Plans Awarr 
Droucut ‘Developments 


ITH packer bids on the purchase 

and processing of drought cattle 
and calves in their hands, officials of 
the Commodities Purchase Section of 
the Agricultural Adjustment Adminis- 
tration were ready this week to begin a 
livestock drought relief program. Pro- 
cessors’ bids were opened on July 15, 
and a few awards made late this week. 
About $5,000,000 is available for the 
purchase of live stock, with $40,000,000 
in reserve. 

Awards made this week called for the 
slaughter and freezing of cattle in 
quarters. No canning awards were 
made. 

It is believed, however, that unless 
drought conditions become more intense 
in Western and Northwestern states, 
there will be only a small purchase pro- 
gram or none at all. It is reported that 
trade in cattle at Western markets is 
not showing any tendency toward the 
feared demoralization. The government 
has begun to buy sheep in the Dakotas 
and sell them in the Red River valley 
section of Minnesota, where forage is 
available. 

Purchase of drought cattle may begin 
on Monday at Fargo, S. D., So. St. Paul, 
Minn., Sioux City, Ia. and Chicago if 
prices justify the government’s taking 
such action, according to an announce- 
ment by the Commodity Purchase Sec- 
tion. 


Packers’ bids opened by the C.P.S. 
this week may be summarized as fol- 
lows: 

BUYING CHARGES ON CATTLE 
AND CALVES.—Bids for buying cat- 
tle range from 5 to 60c per head, with 
most of the volume represented by bids 
between 10 and 25c per head. Bids for 
buying calves range from 2% to 60c 
per head, with most of the volume rep- 
resented by bids which range between 
10 and 15c. 

SLAUGHTERING AND CHILLING 
CATTLE.—Lot 2—When the hides re- 
main the property of the C.P.S. Bids 
range from 15c to $1.00 per hundred 
pounds, with most of the volume repre- 
sented by bids ranging from 15% to 
32%4c per 100 lbs. 


Lot 2-A—When the hides become the 
property of the contractor. Not many 
packers submitted bids under this lot 
but the bids of those who did submit 
them range mostly between a refund of 
24%6c and a charge of 35c per 100 lbs. 


SLAUGHTERING AND CHILLING 
CALVES.—Lot 4—When the skins re- 
main the property of the C.P.S. Bids 
range between 10c and $1.50, with the 
principal volume represented by bids 
between 36 and 50c per 100 lbs. 

Lot 4-A—When the skins remain the 
property of the contractor. Bids range 
from a refund of 31c to $1.00, with the 
principal volume represented by bids 
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between a refund of 1534c and a refund 
of 26c. 

CANNING BEEF AND VEAL.— 
Bids for canning beef and veal range 
between 3.13c and 6.18c, with most of 
the volume represented by bids between 
3.13¢ and 4.25c. 

Variation in price is believed to be 
due to fact that some bids include more 
transportation and other charges than 
other bids on account of packers’ vary- 
ing distance from markets. 


Additional Specifications 


‘Shortly before the closing date for 
bids on cattle and calf purchase and 
processing the Commodities Purchase 
Section made several additions to specifi- 
cations under which packers bid. The 
additions were as follows: 

COMBINATION BIDS.—In case of 
combination bids the CPS will accept 
no responsibility for storage on product 
which may back up at one location on 
account of inability of one contractor 
to accept his daily quota. 

EXCEEDING QUOTA.—If  ship- 
ments to a contractor exceed his quota, 
the yardage, feeding and other charges 
for animal care will be paid only on 
excess of number received over number 
contracted, or number slaughtered, 
whichever is greater. 

PACKING HIDES.—Skins and hides 
shall be put down in regular commercial 


manner as described in “Standard Hide 
Contract Booklet” published by Com. 
modity Exchange, Inc., New York City, 
in all respects except that hides and 
skins at time of put down will be classj. 
fied as follows: A, 43 lbs. and up (hides); 
B, 23 to 43 Ibs. (hides) and C, under 
23 lbs. (skins). 

PAYMENT ON HIDES—If a piece 
cured in hide pack is classified as skin 
at time of take up, or if a piece cured ip 
skin pack is classified as a hide at time 
of take up, payment for curing will be at 
lower of two rates. 


Sheep Purchase Program 


Program for purchase of sheep will 
be watched closely by the government 
drought committee with the possibility 
of applying it to the movement of cattle, 
If this program is applied to cattle, it 
was pointed out by the drought com- 
mittee, it would tend to minimize 
necessity of buying as many cattle as 
otherwise may be necessary under an 
emergency cattle purchase program. 


In connection with the proposed 
cattle-buying program, it was further 
emphasized by the drought committee, 
that the government will not attempt 
to compete with farmers in purchase of 
stocker and feeder cattle. Initial pur- 
chases would be made at open market 
and would be confined largely to cutter 
and low cutter classes and to other un- 
finished types of cattle not suitable for 
feeding purposes. Payments for the 
cattle will be governed by the price pre- 
vailing at the market and would consist 
of purchase payments only. Additional 
benefit payments, as were made to 
farmers in drought areas in 1934, are 
not possible this year. 
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CATTLE POPULATION ON THE DECLINE 


Cattle population will be further reduced by this summer’s drought from the peak 

of 1933, according to the U. S. Bureau of Agricultural Economics. Marketings 

have been heavy this year, and continued drought may accelerate the movement. 

On January 1, 1934, there were 74,000,000 cattle and calves on farms, an all-time 

record. On January 1, 1936, cattle on farms numbered 68,000,000, which was 11, 

000,000 head above the total estimated for 1928. Chart shows cattle increase and 
decrease in long swings of about seven years duration. 


The National Provisioner 
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PROVISIONS AND LARD x 


WEEKLY MARKET 


ARKET for hog products was un- 

der considerable pressure for a 

time in the way of liquidation and pro- 

fessional pressure, lard dropping about 

gc per pound, the result of weakness in 

hogs. Subsequently the market recov- 

ered about one half of the week’s losses 

when hogs developed a rallying tendency 

and when renewed strength materialized 
in grain markets. 

The corn-hog ratio during the week 
again narrowed and attracted quite a 
little attention, but this was to be ex- 
pected during the much advertised heav- 
ier summer marketings compared with 
the small marketings a year ago. 


Hog Receipts Increase 

Receipts of hogs at Western pack- 
ing points last week totaled 325,300 head 
against 281,700 head the previous week 
and 240,200 head the same week last 
year. This explained to a great extent 
the market’s action from a supply and 
demand standpoint. Cash demand for 
lard was fairly good, considering the ex- 
cessively warm weather most of the 
week, but there was an increase in lard 
stocks which created some apprehension 
for a time, as to whether or not the mar- 
ket could withstand the steady upbuild- 
ing of the visible supply. 


REVIEW 


Lard supply at Chicago increased 
4,338,000 lbs. during the first half of 
July, but this was not surprising and 
is expected to continue for several weeks 
to come. At mid-July lard stocks at Chi- 
cago totaled 57,747,000 lbs. compared 
with 35,733,000 Ibs. at this time last 
year. 

Cold storage holdings of lard on July 
1 in the U. S. were officially placed at 
106,892,000 lbs. compared with 99,656,- 
000 Ibs. the previous month, 84,680,000 
Ibs. on July 1, last year, and a five-year- 
July-l-average of 142,398,000 Ibs. Total 
meat stocks July 1 in cold storage in the 
U. S. were 530,619,000 lbs. compared 
with 550,469,000 lbs. the previous month, 
556,033,000 Ibs. on July 1, 1935, and a 
five-year-average for meat stocks of 
772,682,000 lbs. 


(Continued on page 24) 


Meat and Lard Stocks 


TOCKS of meats on hand in the 

United States on July 1, 1936, were 
242,000,000 Ibs. less than the average of 
the past five years on that date. Sup- 
plies of beef continue large, and there 
is some increase in pork supplies, but 
the quantity of pork meats available and 


in prospect are well below those of 
normal years. 


Consumer buying power is reported 
to be the best since 1930, so that stocks 
of meats on hand should find a good 
outlet in the consuming trade. However, 
prices of good hogs continue high and 
current production—as well as stocks 
of pork meats on hand—must move at 
good prices to pay out. This price fac- 
tor cannot be lost sight of, even in pe- 
riods such as the present, when sup- 
plies are none too plentiful and buying 
power good. 


Stocks of all pork meats, with ex- 
ception of dry salt meats, are below 
those of last year (when hog supplies 
were smaller than during the first half 
of 1936) and are well below the 5-year- 
average for the period. On July 1, 1936, 
lard stocks were higher than those of 
a year ago for the first time in the 6- 
months’ period, but they are still under 
the 5-year-average. Stocks of beef show 
little change from year to year. 


The chart on this page is one of THE 
NATIONAL PROVISIONER DAILY MARKET 
SERVICE series, and shows trends of meat 
and lard stocks in the United States 
the first of each month of 1936 and 1935, 
and the average of the past five years. 


STORAGE STOCKS OF MEAT AND LARD 


FROZEN BEEF 


Week ending July 18, 1936 


IN THE UNITED STATES —U. S. GOVERNMENT REPORT 
S. P. MEATS 


FROZEN PORK 


TOTAL BEEF 


TOTAL PORK 


D. S. MEATS 


° ° 


JIA 
TOTAL MEATS 
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1935 acsunccun 


LIST HK IDSS Av. ccvreesssssesscere 











ASK YOUR HAM MAKER Adelmann Ham Boilers are 


about ADELMANN results-in-operation | =e of Cast Aluminum, 


Tinned Steel, Monel Metal 
and Nirosta (Stainless) Steel 
—the most complete line avail- 


If you want the complete story of why Adelmann Ham 
Boilers have such great acceptance, ask your ham maker! 


—_— -s wee Oe ee he he  [( 


Ask him to show you how much simpler they are to oper- able. Your obsolete, inefficient 


ate, and how easy they are to handle. Let him demon- 
strate their rugged durability and ability to stand hard 
knocks, because of their sturdy, reinforced construction. 


ham retainers have a liberal 
trade-in value on new Adel- 
mann Ham Boilers! Write 
for details! 

He’ll tell you much more than this—how the elliptical 
springs close the aitch-bone cavity firmly, why the covers 
don’t tilt, how the ham can expand while cooking, how the 
self-sealing cover retains the ham juices in the container, 
how shrinkage and operating time are greatly reduced. 
And when he gets through you'll begin to realize why 
Adelmann Ham Boilers are “The Kind Your Ham Makers 


Prefer.” 
Write! 


HAM BOILER CORPORATION 


Office and Factory — Port Chester, New York 
Chicago Office: 332 S. Michigan Ave. 
European Representatives: R. W. Bollans & Co., 6 Stanley St., Liverpool & 12 Bow T “O.F” 
Lane, London—dAustralian and New Zealand Representatives: Gollin & Co., Pty. Ltd., ~— 
Offices in Principal Cities—Canadian Representative: C. A. Pemberton & Co., Ltd., Tinned Steel 
189 Charch St., Toronto Five Sizes 














AMAZING | 
PATCHING 
CEMENT 


REPAIRS FLOORS 
PERMANENTLY 


| ortes HARD 
OVERNIGHT 


orit> 


tS 


when you fix fine, natural color with 


NITRITE OF SODA 


@ Meats cured this modern way have a rich, ripe bloom. 
They have palate-pleasing flavor and appetizing eye appeal. 
This aid to a perfect, full-flavored cure conforms to all U.S. | END broken cement floor 
Pharmacopoeia specifications. Absolutely safe, reliable and | ; 

100% uniform in results when properly used. | trouble. Patch with Cleve-O- 


Warehouses located at strategic points throughout the Cement. Nothing else like it. 











Broken, rutted floors one day. 


country supply SOLVAY Nitrite of Soda packed in conven- 
ient sized containers. Full information together with samples, 
prices and address of nearest delivery point sent on request 
to Dept. SNP. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 
New York 


40 Rector Street 
BRANCH SALES OFFICES: 


* Boston Charlotte Chicago Cincinnati Cleveland | 


Detroit Houston Indianapolis Kansas City New York 
Philadelphia Pittsburgh 8t. Louis Syracuse 





SOLVAY CALCIUM CHLORIDE 
“The Safe Brine Medium” 

Years of outstanding performance have earned 

this enviable reputation for SOLVAY Cal- 

cium Chloride. For safety, economy and 





Dries hard as flint overnight. 
Stronger in 24 hours than 
ordinary cement in 28 days. 
Waterproof, acid resisting, un- 
affected by freezing tempera- 
tures. Recommended by largest 
plants in the industry. Write for 
full details and “Be your own 
judge offer.” 


1324 Marquette 


Smooth, hard floors the next day. 


THE MIDLAND PAINT AND VARNISH CO. 
Cleveland, Ohio 


CLEVE‘O-CEMENT 


The National Provisioner 


complete satisfaction — it is unsurpassed. 

















Hog Cut-Out Results 


OWER live hog prices during the 
L early days of the week just ended 
resulted in an average live cost for the 
four-day period considerably lower than 
the average of the previous week and 
a consequent decline in cutting losses. 
However, the two heavier averages still 
cut at a loss exceeding one dollar per 
head. 

Consuming demand for fresh pork 
was weak, owing to high temperatures, 
but as receipts declined toward the 
close of the period and weather con- 
ditions improved, prices of live hogs 
showed a sharp upturn along with de- 
mand for fresh meats. Good butchers, 
ranging in weight from 170 to 
250 lbs., brought best prices. As 
usual at this season of the year, the 
percentage of packing sows was large, 
ranging from 25 to 40 per cent of the 
runs at Chicago. Good lightweight pack- 
ing sows sold up to $9.65, and this grade 
of hogs helped to reduce average costs 
of heavy cuts. 

Average yield of good butchers has 
been somewhat less satisfactory and 
yield tests should be made frequently 
by all packers. Otherwise their cut-out 
results will be out of line no matter 
how carefully costs and credits are 
figured. 


The test shown on this page repre- 
sents average results on hogs bought 
and product sold on the Chicago mar- 
ket. Costs and credits believed to be 
fairly representative of current con- 
ditions are used in the test. However, 
each packer should figure these as ap- 


plying to his own plant costs and by- 
product sales, whether the latter are 
made within his own plant or on the 
open market. 


MEAT AND LARD STOCKS 


Stocks of meat and lard on hand in 
the United States on July 1, with com- 
parisons, together with quantities placed 
in cure during June 1936 and the same 
month a year ago, as reported by U. S. 
Bureau of Agricultural Economics, fol- 
low. 

se 1, 36 June l, ’36 5-year av. 

Ibs. July 1-lbs.* 
35,401,000 26,959,000 
10,991,000 9,549,000 
4,742,000 5,836,000 
96,545,000 181,423,000 

D.S. in cure.. 45,174,000 41,967,000 53,322,000 

D.S. cured.... 44,242,000 43,936,000 58,710,000 

S.P. in cure. .165,271,000 169,056,000 222,418,000 

8.P. cured.... 90,708,000 89,114,000 150,804,000 
Lamb and mutton 

frozen 1,282,000 
Frozen and cured 

trim’gs, etc. . 56,979,000 57,435,000 61,795,000 
Lard 106,892,000 99,656,000 142,398,000 
Product placed in cure during: June 1936 June 1935 
Beef frozen 11,502,000 11,262,000 
Beef placed in cure 5,560,000 5,302,000 
Pork frozen 33,804,000 25,090,000 
D.S. pork placed in cure.... 40,979,000 31,288,000 
8.P. pork placed in cure. ...136,436,000 114,115,000 
Lamb and mutton frozen. . 490,000 1,006,000 
4Government drought meats not included. 


26, boy 000 
10,246,000 

4,445,000 
85,897,000 


Beef, frozen ... 


Pork, frozen.... 


1,866,000 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
the week ended July 11, 1936: 


Week Previous Same 
July 11. 5-days. Week ’35. 
-17,576,000 15,411,000 15,216,000 
| 43,736,000 a 968,000 30, 648,000 
2,089,000 1,719,000 2,349,000 


Cured meats, lIbs.. 
Fresh meats, lbs.. 
Lard, Ibs. 


CURED PORK PRICES 


Prices at Chicago, June, 1936, as re- 
ported by U. S. Bureau of Agricultural 
Economics: 


June, 
1936. 
Hams, smoked, reg. No. 1— 
Ee 
10-12 Ibs. av............ 26.16 
12-14 lbs. av 26.03 
14-16 Ibs. av 


May 


. June, 
1936. 


1935. 


8 
ABRS 


BEES 


wei smoked, skinned, No. 1— 
16-18 Ibs. av 
18-20 Ibs. av 


Be 


Bacon, smoked, No. 1 dry cure— 


wen 
ae 


8-10 lbs. av 
Bacon, smoked, No. 1— 


8-10 Ibs. av 
BPM Races none 24.88 


Picnics, smoked, 


ES 8S BS BEER BEE 
@ 


BB 


Backs, dry salt, 
12-14 Ibs. av 
Lard: 


Refined, H. W. tubs 
Substitutes 


CHICAGO MID-MONTH STOCKS 


Stocks of meat and lard on hand in 
Chicago, July 14, 1936, with compari- 
sons: 

July 14, 

1936. 

P.S. lard, Ibs...... 52,936,994 47,756,003 29,949,689 
Other lard, Ibs 4,813,327 5,653,062 5,784,784 
D.S. Cl. bellies (a) .11,268,663 10,924,684 6,708,482 
D.S. rib bellies (a). 1,538,292 1,266,998 1,243,514 
Ex. S. C. sides (a). 4,800 6,000 4,600 


June 30, July 14, 
1936. 1935. 








HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THB NATIONAL PROVISIONER MARKET SERVICE, cutting 
percentages taken from actual tests in Chicago plants.) 


Per cent 
live 
wt. 


NNN NINA. «ya 9h dias crarin en Rae ailaceio eis 14.00 


5.60 
ais crus asleres oitoron Sreiaiwlatoustnte 4.00 


Picnics 


Loins (blade in) 
Bellies, S. P 
Bellies, D. S 
Fat backs 

Plates and jowls 


P. S. lard, rend, wt 
Spareribs 

Trimmings 

Feet, tails, neckbones 


OS ee eee 


TOTAL YIELD AND VALUE 


Cost of hogs per ewt 
Condemnation loss 


TOTAL COST PER CWT ALIVE.......... 
TOTAL VALUE 


Loss per cwt 
Loss per hog 


Week ending July 18, 1936 


a. “eee 34 


Price Value Per cent Price 
per per cwt. live per 
Ib. alive wt. Ib. 


180-220 lbs. 
20.75 $ 2.91 
15.17 85 
17.50 -70 
18.50 1.81 
19.17 2.11 


13.70 
5.30 
4.00 
9.50 
8.70 
3.00 
4.00 
2.50 
2.10 

10.90 


19.87% 
14.17 
17.50 
16.87% 
17.88 
12.12% 
8.75 
9.50 
9.81 
10.64 
9.75 
8.6246 


8.06 16 
9.50 .24 
9.81 .20 
10.64 1.23 
9.75 15 1.50 
8.62% .26 2.80 
06 2.00 





$11.02 70.00 


220-260 Ibs. 


Value Per cent Price 
per cwt. live per 
alive. wt. Ib. 


260-300 Ibs. 
18.62% $ 2.47 
11.54 58 
17.50 -70 
16.00 1.44 
17.04 -60 
11.63% 1.05 

9.75 49 
9.50 29 
9.81 .20 
10.64 1.17 

15 1.50 9.75 15 

24 2.70 8.62% 23 

.06 2.00 eos .06 

34 gat oar 34 


$10.43 


Value 
per cwt. 
alive. 


$ 2.72 13.30 
75 5.00 

-70 4.00 
1.60 9.00 
1.56 3.50 
36 9.00 

35 5.00 

24 3.00 

20 2.00 
1.16 11.00 





71.00 $ 9.77 














Hog, Sheep, Beef Casings oa. Shurstitch Sewed Casings 
Certified Casing Color f » ; O23) Special Hereford Flour 


Ate “: ‘e ca) 


a ee 


INDEPENDENT CASING COMPANY 
1335 West Forty-Seventh Street, Chicago, Illinois 
LONDON NEW YORK CHICAGO HAMBURG WELLINGTON 

















s Q UARE Distinctive appearance does the 
job! Easy to use. Stainless steel 

SAUSAGE and tinned models—all electric- 
ally welded for strength! Will 

SELL S brand sausage with your name or 
BETTER! mark, if desired. Send for prices! 


@ ATTRACTIVE, \ United Steel & Wire Co. 
colorful, lithographed SS a 856 Fonda Ave. 
cans certainly create a = : Geek Battle Creek, 
an impression of a? ———— = Michigan 
quality. Today, 
neither the dealer 
nor the consumer 





wants merchandise 
of any kind that is 


t ked ji t- 
ih ce For years Heekin has S U N F | R S T 


served packers ge ng cans e THE FINEST PAPRIKA 
every requirement. loday Heekin persona THAT SPAIN PRODUCES 


service is ready to assist you in making 

your present can more beautiful . . . more ° ; j 

attractive for the purchaser. Write for SUNFIRST Spanish paprika 
imparts to sausage a bright 


information. color and distinctive flavor 
that increases sales and 


The Heekin Can Co. BUILDS PROFITS! 
Cincinnati, Ohio Your Spice House can supply SUNFIRST 


STOCKINETTE “i 
BAGS AND TUBING High Handling Costs and Spoilage prey 


en your food stuffs in transit. Guard load 


for BEEF—LAMB—HA M—SHEEP and profits in 
—PIGS—CUTS—CALVES— 


CORRECT FIT GUARANTEED MASTERCRAFT TRUCK BODIES 


E.SHALSTED ECO. Inc. 
oa PEARL TE AE Cen sand They protect the product, save valuable 
Joseph Wahiman, Dept. Mgr. 


& Compan 





























time, give big advertising value without 
a price penalty 


LUCE MFG.CO., LANSING,MICH. 
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Makers of Quality Bags Since 1876 
le. Ham Bag 

















PORK PRODUCTS EXPORTS 


PORK 


Week Week Nov. 1. 
ended ended 1935 to 
July 11, July 13, = 11, 

1936. 1935. 1936. 

To bbls. bbls. 
United Kingdom ween 85 117 
Continent eee eeee 857 
West Indies coos eee 160 
Total cece 835 1,134 
BACON AND HAMS 
M Ibs. M Ibs. 
1,012 


M Ibs. 
United Kingdom 64,057 
Continent ..-- cece wats 95 
West Indies a 181 
Other Countries eae toes 

Total 012 64,338 


M Ibs. 
United Kingdom 
Continent 
Sth. and Ctl. America. 
West Indies 
Other Countries tees or 
Total ‘ 368 


TOTAL EXPORTS BY PORTS 


Bacon and 
Pork, Hams, 
From bbls. M Ibs. 
New York saat 400 
New Orleans “eee tees 
Montreal ae 568 
Halifax Fee 1 


Total Week ae 970 
Previous Week i a 
2 weeks ago... 

Cor. week 1935.......... 1.012 


SUMMARY NOV. 1, 1935 TO JULY 11, 1936 


1935 to 1934 to De- 
1936. 1935. Increase. crease. 
Pork, M lbs..... 227 22 sees 96 
Bacon and H $ 
MT Ibs 91,547 27,209 
Lard, M Ibs. 87,420 esee 


MEAT IMPORTS AT NEW YORK 
For week ended July 10, 1936: 


Point of E 
origin. Commodity. 
Argentine—S. P. ham........0ssccccssccce 20,322 
—Canned corned beef............ 
—Beef extract 
—Cooked ham 
Brazil—Canned corned beef 
Canada—Smoked bacon 

—Smoked pork 

—S. P. 

—Fresh chilled pork 

—Fresh frozen calf livers... 

—Fresh chilled beef... 

—Fresh chilled beef liv 
Czechoslovakia—Cooked ham 
Denmark-—Cooked ham 

—Cooked 

—Beef goulash 

—Brisket beef 
England—Smoked bacon 
Estonia—Cooked ham 

—D. 8S. pork bellies 

—Cooked shoulders 
Germany—Smoked sausage 

—Smoked ham 
Holland—Smoked ham 
ooked sausage 

—Smoked bacon 
Hungary—Cooked ham 

—Cooked picnics 
Italy—Salami 
Lithuania—Fresh frozen ham 
—Cooked ham 
Poland—Cooked picnics 
—Cooked ham 


Amount. 
Lbs. 


—Smoked pork 

—Smoked sausage 

—Luncheon meat 
Sweden—Cooked ham 
Uruguay—Canned meats 


GERMAN HOGS AND LARD 


Top hogs at Berlin for the week 
ended July 1, 1936, were quoted at 
$17.70 per cwt., compared with the same 
price a week earlier, and $15.68 in the 
like period of 1935. Lard in tierces at 
Hamburg was quoted as $12.15 per cwt. 
compared with $11.97 the previous week 
and $16.75 a year earlier. 


Week ending July 18, 1936 


CHICAGO PROVISION MARKETS 


Reported by The National Provisioner Daily Market Service 


FUTURE PRICES 


SATURDAY, JULY 11, 1936. 


Open. High. Low. Close. 
LARD— 

July ...10.60 
Sept. ..11.15-20 
Oct. ...11.20 
Dec. ...11.10 11.10 
Jan. ...11.05 11.05 


CLEAR BELLIES— 


10.77% be 7b 
11.20 


11.20 


MONDAY, JULY 13, 1936. 


LARD— 

July ...10.57% 
Sept. ..10.65 
Oct. ...10.6744-65 
Dec. ...10.65-574%4 
Jan. ...10.50 


CLEAR BELLIES— 


10.6244 10.57% 
5 10.65 


10.65 


10.55 
10.50 


12.85n 


Sept. .. 13.12%4ax 


TUESDAY, JULY 14, 1936. 
LARD— 
—_ +. ore ems 
Sept. -_ a 2% 10. Bo, 10.42% 
Oct. .. 6714 10.6714 10.50 
Dec. . 0. 70- 72% 10. spices 10.40 
Jan. eater 


CLEAR BELLIES— 


Sept. 


Jan. ...10.57% 10.67% 


CLEAR BELLIES— 
July 


THURSDAY, JULY 16, 1936. 
LARD— 
July ...10.72% 
Sept. 
Oct. 


10.80 


Dec. 82 x 
Jan. ...10. 10.85 


CLEAR BELLIES— 


12.65n 
9 


Sept. a 63) 


FRIDAY, JULY 17, 1936 
LARD— 
July ...10.90 10.8744 10. po sex 
-11.0214-05 02 9% 10. 
-11. 074 -10 re 11. ll 
-11.05  -15 11.15 02% 11.05 
.-11.02% 11.07% 11.00ax 
CLEAR BELLIES— 
July Pree ee 12.87%b 
Sept. 5 13.25 12.85 13.25 


Key: ax, asked; b, bid; n, nominal; —, split. 


LARD IN COSTA RICA 


Sales of American lard and vegetable 
oils in Costa Rica may decline if pres- 
ent government plans to make the coun- 
try independent of foreign vegetable 
oils are carried out, according to the 
U. S. Department of Commerce. The 
Costa Rican government may establish 
a plant to use oil from cocoanuts, 
corozo nuts, sesame seed, peanuts and 
other oil-bearing plants which grow 
profusely in Costa Rica. It is believed 
such a factory would drive down price 
of domestic lard and make importation 
of U. S. lard unprofitable. Costa Rica 
imported about 4,000,000 Ibs. of Amer- 
ican lard in 1934. 


CASH PRICES 


Based on actual carlot trading Thursday, 
July 16, 1936. 


REGULAR HAMS. 


2-14 
“Short Shank 4c over. 


BELLIES. 


(Square cut seedless) 
(S. P. 4c under D. C.) 


16% 
*Quotations represent No. 1 new cure. 


D.S. BELLIES. * 


OTHER D.S. MEATS. 


Extra Short Clears 

Extra Short Ribs.......... 35-45 
Extra Plates 

Clear Plates 

Jowl Butts 

Green Square Jowls 

Green Rough Jowls 


Prime Steam, cash 

Prime Steam, loose 

Refined, boxed, N. Y.—Export 
Neutral, in tierces 

Raw Leaf 


10.82%4b 


LARD AND GREASE EXPORTS 


Exports of lard from New York City, 
July 1, 1936, to July 15, 1936, totaled 
524,425 Ibs.; greases, 315,200 Ibs.; stear- 
ine, 54,800; tallow, none. 


Watch “Wanted” page for bargains. 
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THE FRENCH 
HORIZONTAL 
COOKER 


For all 
rendering 
requirements. 


Jacketed castings of alloy semi-steel; long-lived; effi- 
cient; well-agitated. Write for our circular. 


5 O 


YEARS 


Serving the Packing Industry 


New type ball bearings and pul- 
leys on Gruendler Equipment cut 
lubrication 90%, reduce power 
consumption 30%. Gruendler 
Hogs are fool-proof! Give more 
uniform results, quicker render- 
ing, better yields. Gruendler Gut 
Hashers and Washers have latest 
design, most modern construction. 


WRITE FOR BULLETIN! 


There are Gruendler Crushers 
and Pulverizers for horns, hoofs, 
bones (dry and green), beef and 
lard cracklings, tankage and all 
by-products. 


WRITE! 


Piqua, Ohio 








THE FRENCH OIL MILL MACHINERY CO. 











GRUENDLER CRUSHER & PULVERIZER CO, 
2915 North Market St. 


St. Louis, Missouri 








PROVISIONS AND LARD 


(Continued from page 19.) 


Top hogs at Chicago dropped from 
11.15¢ the previous week to 10.35c this 
week, recovering subsequently to 10.50c. 
Average price of hogs at the outset of 
the week was 9.15c, compared with 10c 
the previous week, 9.30c a year ago, 
4.60c two years ago, and 4.55¢ three 
years ago. Average weight of hogs re- 
ceived at Chicago last week was 268 
lbs. against 262 lbs. the previous week, 
254 lbs. a year ago and 249 lbs. two 
years ago. 


Exports Larger For Week 


Lard exports official week ended 
June 27 totaled 1,618,000 lbs. against 
769,000 lbs. the same week last year, 
making exports January 1 to June 27, 
some 58,260,000 lbs. against 68,415,000 
lbs. the same period last year. 


Exports of hams and shoulders for 
the week were 1,099,000 lbs. against 
901,000 Ibs. last year, bacon 130,000 lbs. 
against 90,000 lbs. and pickled pork 
42,000 lbs. against 8,000 lbs. 


PORK—Market was quiet but steady 
at New York with mess quoted at $30.00 
per barrel, family $30.00 per barrel and 
fat backs at $20.75 to $24.00 per barrel. 


LARD—Market was irregular with 
demand fair at New York. Prime West- 
ern was quoted at 10.80@10.90c, mid- 
dle Western 10.70@10.80c, N. Y. tierces 
10% @10%c, tubs 10%c, refined Conti- 
nent 11@11%c, South American 11% @ 
11%c, Brazil kegs 11%@11%c, com- 
pound in car lots New York 12c, smaller 
lots 12%c. 


At Chicago regular lard in round lots 
was quoted at 5c over July, loose lard 
at 52%c under July and leaf lard 62%c 
under July. 


(See page 32 for later markets.) 
BEEF—Market was quiet but steady 
at New York with mess nominal, packer 
nominal, family $14.00@$15.00 per bar- 
rel and extra India mess nominal. 


EASTERN FERTILIZER MARKETS 
(Special Report to The National Provisioner.) 
New York, July 15, 1936. 


Cracklings are in heavy demand and 
at advancing prices. The market is 
well cleaned up. 


Unground tankage suitable for feed 
sold at $3.00 & 10c, f.o.b., New York, 
and a better grade of unground sold at 
$3.25 & 10c. Ground material is held 
at $3.25 & 10c. 


South American dried blood sold at 
$2.95, and no offerings are obtainable 
under $3.05 now. New York blood is 
held at $3.00, with little interest from 
buyers representing demand of the fer- 
tilizer industry. 


Bonemeals are also in demand and 
raw bonemeal is stronger than it has 
been in some time. 


WANT A GOOD JOB? 


A good man may meet a good job 
through the “Classified” pages of THE 
NATIONAL PROVISIONER. 


OR Hot Water Heaters, Hog Scalding and Dehairing, Ham and 
Sausage Cooking, Smoke Houses, Storage and Thawing Rooms, 


C_ TEMPERATURE CONTROL 


etc. 


Increase your profits and improve the quality of your product 


with Powers Automatic Temperature Control. 


Stop spoiled prod- 


ucts and waste of steam due to overheating caused by 
errors of hand control. _,Write for bulletins. 


40 Years of Sp 


ion in T ure Control 





2725 Greenview Ave., Chicago—231 E. 46th St., New York 


ALSO 41 OTHER CITIES 


POWERS REGULATOR CO. 


TALLOW FUTURE TRADING 


Tallow transactions at New York: 


SATURDAY, JULY 11, 1936. 
Low 


Dec. 
Friday to come—Guide 


FRIDAY, JULY 17, 1936. 


Sales 4 lots. 
*Nominal; fbid. 


ANIMAL FATS EXPORTS 


Exports of animal fats and oils, May, 
1936: 


Quantity. 
Ibs. 


Oleo oil 

Oleo stock 

Oleo stearine 
Other greases 
Tallow, inedible 


149:590 


Cooking fats, not lard ee 
sees x 
9 


Lard 

Tallow, edible 
Grease stearine 
Neatsfoot oil 
Gelatine 

Oleic acid 
Stearic acid 


BARGAINS IN EQUIPMENT 


Watch the Classified Advertisements 
pages for bargains in equipment which 
are offered there. 


The National Provisioner 
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PMO 


IG 
York: 
jose 

05 
00@6.10 
10@6.15 
1 co 25 
33@6. Bt) 
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TALLOWS AND GREASES x 


WEEKLY MARKET 


TALLOW—Considerable activity and 
a bulge to a new high for the move 
featured the tallow market at New York 
the past week. It was estimated that 
business done here and at outside points 
during the week was upwards of 3,- 
000,000 Ibs. Extra sold at 6%c f.o.b., an 
advance of fully %c over the previous 
week. Situation strong at new levels. 


Uncertainty over drought conditions 
and indications of continued good busi- 
ness in finished soap products aided the 
upturn. Offerings of tallow were not 
large except on advances, and busi- 
ness of the week placed producers in a 
well sold up position. While soapers 
have taken care of their immediate and 
nearby future requirements, the situa- 
tion has been materially aggravated by 
possibilities of lighter domestic produc- 
tion later on and increased import duty 
on foreign tallows. 


At New York special was quoted at 6c 
nominal, extra 6%c f.o.b. and edible at 
75% @8ce. 


On the New York Produce Exchange 
about 20 futures contracts were traded 
during the week and about 1,500,000 
Ibs. have been delivered on July con- 
tracts thus far. The futures market es- 
tablished new highs for the season, with 
trading in September from 6.25@6.10c, 
July at 6.15c. 


At Chicago, the tallow market re- 
mained in a very strong position, with 
inquiries active and offerings moder- 
ate, with edible quoted at 8@8%c, fancy 
6c, prime packer 6%c, special 64% @ 
6%c and No. 1 at 6c. 


There was no London tallow auction 
this week. At Liverpool, Argentine good 
frigorifico tallow, July-August ship- 
ment, was unchanged on the week at 
26s and Australian good mixed at Liv- 
erpool, July-August shipment, 6d 
higher at 22s 6d. 


STEARINE—A fairly good busi- 
ness materialized at New York the last 
week with sales at 94%4c and at 9%c 
for oleo, the latter an upturn of 1%c on 
the week. At Chicago the market was 
% to %e higher with demand fairly 
good and oleo quoted at 9@9%c. 


OLEO OIL—A steady to slightly 
firmer tone featured the market for oleo 
oils at New York, with demand routine. 
Extra was quoted at 9@9%c, prime 
8%@9%c, lower grades 8@8%c. At 
Chicago the market was steady and 
without particular change. Interest rou- 
tine but undertone steady with extra 
quoted at 8%c. 

(See page 32 for later markets.) 

LARD OIL—Market was steady and 
unchanged at New York. Trade rou- 
tine. No. 1 was quoted at 8%4c, No. 2 at 
8c extra 10c, extra No. 1 at 8c, prime 
edible 13%4c, inedible 11%c, extra win- 


Week ending July 18, 1936 


REVIEW 


ter strained 10%c and prime 10%c. 

NEATSFOOT OIL—Market was 
without change at New York during the 
week but buying interest was fair and 
prices steady. Cold test was quoted at 
16c, extra 8%c, extra No. 1 at 8%c, 
pure 11%c and special 10%c. 

GREASES—tThere was improved in- 
quiry and stronger tone in the grease 
market at New York following fresh 
upturns in tallow values. Offerings 
were rather light and firmly held, but 
some business in out of town stuff was 
believed to have passed. New York 
grease sellers would have entertained 
bids of 5%%c to slightly better on yel- 
low and house, it was said. Continuance 
of the more or less droughty condition 
temporarily relieved by scattered show- 
ers further aggravated the position 
from an ultimate supply standpoint. 
At New York choice white grease was 
quoted at 7%4c; A white, 54% @6c; B 
white, 5%c and yellow and house grease 
at 54 @5%e. 

At Chicago, greases continued in a 
very strong position with good inquiry 
and moderate offerings. Choice white 
all hog was quoted at 6%c, A white 
6%c, B white 6c, yellow 5% @5%c and 
brown 54 @5iéc. 


BY-PRODUCTS MARKETS 
Chicago, July 16, 1936. 


Blood. 


Inquiries limited for unground dried 
blood. South American ground market 
unchanged at $2.85 c.i.f. 


Unit 
Ammonia. 


Unground $3.25@3.35 


Digester Feed Tankage Materials. 


Supplies of digester feed tankage ma- 
terials light and trading limited. Prices 
Chicago basis. 

Unground, 10 to 12% ammonia.. 


Unground, 8 to 10% 
Liquid stick 


Packinghouse Feeds. 


Strong market for packinghouse 
feeds. Demand good, supplies light. 
Carlots, 
Per ton. 

@50.00 

@52.50 

@30.00 

@35.00 


Digester tankage meat meal, 60%... 
Meat and bone scraps, 50% 
Steam bone meal, 65%, special feed- 


Raw bone meal for feeding 


Dry Rendered Tankage. 


Good quality product at quoted prices. 
Fancy quality higher. So. American 
high test 80c and low test 85c c.i.f. U.S. 
ports. 


Hard pressed and exp. unground per 

unit protein $ .85@ .90 
Soft, —_ pork, ac. grease & qual- 

ity, ton @60.00 
Soft prsd. beef, ac. 

ay, 8 @50.00 


Fertilizer Materials. 


Ten per cent ground tankage sold at 
quoted price, f.o.b. Chicago. Market 
firm. 
~~ om tankage, ground, 10@ 

- % 

Bone sonia, ungrd., 

per ton 

Hoof meal 


Gelatine and Glue Stocks. 


Little change in gelatine and glue- 
stock market. Pig skin scraps quoted 
lel. 

Calf trimmings 228.00 
Sinews, pizzles @ 
Cattle jaws, skulls and knuckles..... 25.00@ 
Hide trimmings @ 
Pig skin scraps and trim, per Ib 5q@ 


Animal Hair 


April-October take-off of hog hair, 


coil dried, in some demand at quoted 
prices. 


Coil and field dried hog hair 
Winter coil, dried 





Processed, black winter, per lb.. 
Processed, summer 


*According to count. 


Horns, Bones and Hoofs. 


Buyers and sellers still apart in 


views on hoof prices. Sellers asking 
$30.00. 


Per ton. 

Horns, according to grade $45.00@75.00 

Cattle hoofs 

Junk bones 

(Note—Foregoing prices are for sained carloads 
of unassorted materials indicated above.) 


Bone Meals (Fertilizer Grades). 


Market firm. Prices quoted are on 
Chicago basis. 


Per ton. 
Steam, ground, 3 & 50 $18.00@19.00 
Steam, ground, 2 & 27 @17.50 


FERTILIZER MATERIALS 


BASIS NEW YORE DELIVERY 


Ammoniates 


Ammonium sulphate, bulk, per ton, 
basis ex — Atlantic ports: 


Ammonium sulphate, double 
per 100 Ibs. f.a.s. New York 
Blood, dried, 16%, per ik. 
Fish scrap, dried, 11% ammonia 
10% B. P. L., f.o.b. fish factory 
Fish meal, foreign, 11%% ammonia, 
10% B. oe Ce 

Fish wi * acidulated, 6% ammonia, 
3% A.P.A. f.o.b. fish factories... 

Soda nitrate, per net ton; bulk, July 
in 200-lb. b 
in 100-lb. bags 

ae ground, 10% ammonia, 15% 

P. L. bulk 


M..-2.02, unground, 10-12% ammonia, 


15% B. P. L. bulk 


Phosphates 
Foreign bone meal, steamed, 3 and 
50 bags, per ton, c.i.f 


Bone meal, raw, 4% and 50 bags, 
per ton, c.i.f 


Superphosphate, bulk, f.o.b. Baltimore, 
per ton, 16% flat 
Dry Rendered Tankage 
50% unground 
60% ground 














New Trade Literature 





Tripe Scalder and Scraper (NL213).— 
A two-colored folder which illustrates, 
describes and gives specifications of 
three sizes of scalders and scrapers for 
cleaning tripe and similar products. 
Methods of using the machines to pre- 
pare tripe are given.—Allbright-Nell 
Co. 

Grinders and Screens (NL225).—Com- 
prehensive information of value to pack- 
ers and renderers on grinders, disin- 
tegrators, crushers, hashers and vibrat- 
ing screens. Capacity tables and nu- 
merous illustrations.—Stedman’s Foun- 
dry & Machine Works. 

Truck Refrigeration (NL218).—With 
hot weather arriving packers and sau- 
sage manufacturers will be giving more 
attention to maintaining products in 
prime condition during distribution and 
delivery. This two-color folder lists the 
advantages of Kold-Hold cooling units 
for this work, and illustrates many food 
trucks in which they are in successful 
operation.—Kold-Hold Mfg. Co. 

Turbine-Generator Sets (NL206).—D. C. 
turbine-generator sets of from 10 to 
400 k.w. are described and their ad- 
vantages enumerated in this new four- 
page illustrated folder.—General Elec- 
trie Co. 

Silent Chain Drives (NL198).—A 32- 
page book with 30 illustrations on stock 
silent chain drives, including those 
from % to 60 h.p. Complete details are 
tabulated for wheels and chains con- 
stituting each drive; also list prices, 
horse power and ratio tables. A few 
simple instructions for selecting a drive 
from the tables are included, as are 
notes on design and installation of steel 
casings.—Link Belt Co. 

Evaporative Condensors (NL196).—In- 
formation, with dimension and capaci- 
ties tables, on a new device for use 
with refrigerating and air conditioning 
installations, through use of which it is 
elaimed water costs can be cut as 
much as 90 per cent in some instances. 
In this device recirculated spray water 
absorbs heat from the condensor, and 
in turn spray water is cooled by evap- 
oration into the air stream.—The Trane 
Company. 





To obtain information on new 
trade literature mentioned in THE 
NATIONAL PROVISIONER, write: 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, 
listed below. (Give key number only): 


publications 


CASING EXPORTS AND IMPORTS 


Foreign trade in casings during May, 
1936: 
EXPORTS. 


Beef. Other. 
Austria 
Belgium 
Denmark 
France . 
Germany 356,450 
Italy 156,430 
270,939 


United Kingdom 
Canada 

Panama 
Australia 

New Zealand 
Others 


42.111 
70,548 


128.173 
$69,927 


1,383,588 
$327,441 $95,583 


IMPORTS. 


Sheep, lamb, 
and goat. Others. 
U. Ss. R. R. 

Canada 

Argentina 

Brazil 


Australia 
New Zealand 
Morocco 
Others 


878,597 
97 064 


HULL OIL MARKETS 
(Special Cable to The National Provisioner.) 
Hull, England, July 15, 1936.—Re- 


fined cottonseed oil, 29s; Egyptian crude 
cottonseed oil, 26s 6d. 


To insular possessions 


SOUTHERN MARKETS 


New Orleans. 
(Special Wire to The National Provisioner.) 


New Orleans, La., July 16, 1936~ 


Cotton oil futures were again strong 
and active. Crude firm and in few hands 
with 9c lb. or higher, f.o.b., mills, ex- 
pected soon. Bleachable enquiries in- 
creasing with most sellers indifferent 
on account of light supplies. July con- 
sumption likely to show good increase 
over June. Prospects indicate very light 
new crop production in August and 
early September. Old soapstock about 
exhausted. Black grease firm. 


Dallas. 
(Special Wire to The National Provisioner.) 


Dallas, Texas, July 16, 1936.—Forty- 
three per cent cotton seed cake and 
meal, basis, Little Rock, for interstate 
shipment, $33.50. Prime cottonseed oil, 
8% @8kee. 


CANNED MEAT EXPORTS 


Canned meat exports in May, 1936, 
as reported by the U. S. Department of 
Commerce: 

Quantity. 
Ibs. Value. 

Exports 
Canned beef 
Canned pork 
Canned sausage 
Other canned meats.......... 


254,563 
853,633 

73,891 
171,313 


$ 79,827 
286,687 
20,310 
30,317 
1,353,400 $417,141 
1,172,172 





COTTONSEED PRODUCTS PRODUCED AND CONSUMED 
For eleven months ended June 30, 1936 and 1935, as reported by Department 


of Commerce: 


COTTON SEED RECEIVED, 
Received at mills* 

Aug. 1 to June 30. 

1936. 1935. 
3,727,028 3,387,267 
291,052 270,101 
294,685 284,937 
93,393 103,2 

425,696 


United States 
Alabama 
Arkansas 
California 
Georgia 
Louisiana 
Mississippi 
North Carolina 


CRUSHED, 


AND ON HAND 


Crushed 
Aug. 1 to June 30. 
1936. 1935. 
3,781,682 3,484,589 
299,168 272,465 
294,177 y 
93,046 
446,189 


(TONS). 


On hand at mills 
June 30. 


1936. 
34,921 
874 


2,917 
696 


1935. 
125,339 


Oklahoma 
South Carolina 
Tennessee 


247,820 
96,376 
196,160 
281,806 < 
720,328 § 2 


123,106 


104,326 


*Includes seed destroyed at mills but not 89,575 tons and 222, 
and 121,867 tons reshipped for 1936 and 1935 respectively. 


COTTONSEED PRODUCTS MANUFACTURED, 


Crude oil 
(pounds) 

Refined oil 
(pounds) 

Cake and meal 


Linters 


(running bales) 


Hull fiber 
(500-lb. bales) 
Grabbots, 
(500-lb. bales) 


motes, 


On hand 
August 1. 


*28, 262,543 
34,400,287 
+444, 833,215 
656,804,830 
198,367 
124,572 
76,604 
30,958 

29: 


Season. 
1935-36 


SHIPPED OUT, 

Produced Aug. 1 
to June 30. 
1,152,711, 790 
1,087,809,891 
**1 062,520,246 


AND ON HAND. 


Shipped out Aug. 
1 to June 30. 
1,145, 692,205 
1,089, 609,554 


On hand 
June 30. 


*36,147,397 
35,036,458 
+408,965,360 
513,357,805 
118,886 


*Includes 8,916,786 and 8,264,735 lbs. held by refining and manufacturing establishments and 8,589,280 
and 10,106,600 Ibs. in transit to refiners and consumers August 1, 1935 and June 30, 1936 respectively. 


+Includes 5,175,698 and 18,381,346 Ibs. held by refiners, brokers, agents, and warehousemen at places 
other than refineries and manufacturing establishments and 7,214.525 and 11,741,606 Ibs. in transit te 
manufacturers of lard substitute, oleomargarine, soap, etc., August 1, 1935 and June 30, 1936 respectively. 


**Produced from 1,153,513,801 Ibs. of crude oil. 
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VEGETABLE OILS x 


WEEKLY MARKET 


OTTON OIL futures on the New 
York market continued to experi- 
ence a very liberal turnover from day 
to day, and while prices fluctuated with 
climatic conditions, the undertone was 
strong and prices on the week were 
somewhat better than the previous week. 
Trade was again of a general char- 
acter so that individual operations 
counted for little. Commission houses, 
trade interests and locals were on both 
sides. Reports of rains in the South 
or in the grain belt, where droughty 
condition prevailed, brought about liqui- 
dation and selling pressure, but on the 
declines buying power broadened ma- 
terially bringing about quick recoveries. 
To some extent action in oil was trace- 
able to better distribution in June, and 
indications of continued good distribu- 
tion in the present month to date. In 
fact there was some talk of tightness 
in the actual oil situation, which at 
times served to exert an influence on the 
market. There have been only 8 tenders 
on July oil contracts thus far with 
strong intimations that longs were 
awaiting delivery of further quantities 
on contract. 


Cotton Crop Outlook 


Cotton crop weather during the week 
was rather satisfactory with the ex- 
ception of Oklahoma, parts of Louisi- 
ana, Arkansas and Tennessee. How- 
ever, climatic conditions continue in the 
foreground in this market and will un- 
til the crop is made. Trade estimates 
place the crop anywhere from 9,000,000 
to 12,000,000 bales depending upon yield 
per acre which will be determined ulti- 
mately by weather conditions. 

The lard market suffered quite a set- 
back, the result of a good run of hogs 
to market and lower hog prices but 
about midweek recovered materially. 
Stocks at Chicago increased 4,338,000 
lbs. during the first half of July, to 
57,747,000 lbs. compared with 35,733,000 
lbs. at this time last year. This was 
not surprising and is expected to con- 
tinue until the summer run of hogs to 
market is over. It is possible that 
droughty conditions have been forcing 
some hogs to market, but such a con- 
dition is only momentarily bearish. 


Oil Consumption High 


Cotton oil consumption in June was 
231,966 bbls. against 161,423 bbls. in 
June last year. This reflected smaller 
importations and increased excise du- 
ties on other oils and is apt to be wit- 
nessed again as the present season 
closes. Distribution for the 11 months 
ended with June was 2,745,000 bbls. 
against 2,962,000 bbls. the same time 
last season. 


The visible supply at the end of June 


Week ending July 18, 1936 


REVIEW 


was 1,129,000 bbls. against 1,452,000 
bbls. the same time last season, indicat- 
ing favorable prospects for a carry- 
over at the end of this season under 
1,000,000 bbls. 

The new cotton crop may result in a 
crush smaller than seasonal needs and 
another reduction in the carryover at 
the end of next season, but it is too early 
to predict the probable size of the crush 
at this time. In the meantime, indica- 
tions are for a larger outturn of lard 
than at this time last season, but a 
smaller production of butter and like- 
wise smaller importations of foreign oils 
that compete with cotton oil. 


COCOANUT OIL—Demand has been 
rather moderate at New York but copra 
displayed considerable steadiness and 
as a result cocoanut oil sellers were firm 
in their ideas at 4%c New York and 4c 
Pacific coast. 


CORN OIL—Offerings were light 
again this week at New York and the 
market was somewhat better than the 
previous week, quoted at 8%@9c al- 
though sellers even at those levels were 
searce. 


SOYA BEAN OIL—Offerings were 
reported a little freer at New York but 
prices ruled steady with mills quoting 
8%c in tanks. 


PALM OIL—A steady price trend 
was noted at New York, and offerings 
were not pressing. European demand 
continued broad. At New York spot 
Nigre was quoted at 4.35c, shipment 
Nigre 4c, Sumatra oil, October-Decem- 
ber, 3%c. 


PALM KERNEL OIL—Offerings 
were moderate but demand quiet at 
New York and shipment oil was quoted 
at 4%c. 


OLIVE OIL FOOTS—Trade was 
rather steady at New York at un- 
changed prices with spot foots quoted 
at 8c and shipment at 7%c. 


PEANUT OIL—Market displayed a 
firmer tone at New York and appeared 
to be attracting more attention. Prices 
were quoted at 87%c. 

COTTONSEED OIL—Crude, Valley 
and South-East, 8.75c asked; Texas 
8.50¢c nominal at common points, Dallas 
8.624c nominal. 


Market transactions at New York: 


Friday, July 10, 1936. 


—Range— ——Closing. 
Sales. High. Low. Bid. Asked. 


vie mies: See. Se teilelT eee 
20 1002 996 997 a 1004 

«sania annie . 997 a nom 

62 1006 995 1001 a trad 

46 1009 997 1002 a 1004 

le atom: Srgheiciec, dtc b Toraeceedees anna 
..--. 105 1002 987 1000 a 02tr 
990 997 a trad 

997 a nom 


Saturday, July 11, 1936. 


988 999 

990 nom 

18 1007 993 a trad 
19 1010 992 995 
aS toGc) 5 camara te eae ae nom 
29 1006 989 a trad 
12 1001 985 990 

sacs STO a Bia 


Monday, July 13, 1936. 
«eee. Waier: wie aerate wae ansate 
1 980 980 980 a trad 
octe! any -ehpeee See ne 
28 985 975 984 a 987 
385 985 970 985 a trad 
eae 
59 980 960 977 a 980 
970 976 a trad 

975 a nom 


Tuesday, July 14, 1936. 
ee ee a er es 
3 990 970 965 a 985 
See 
17 980 960 961 a 963 
88 984 963 964 a 963 
a ae 
55 980 955 955 a 960 
13 971 956 956 a trad 
ees 
Wednesday, July 15, 1936. 
ead Swick: Pee Ree Gane 
980 961 970 a 980 
sone «tee See Oe 
978 960 971 a 974 
978 960 970 a trad 
cone cen Se eS aoe 
968 956 963 a 64tr 
963 953 958 a 959 
icee Sees Sa ee 


Thursday, July 16, 1936. 


985 980 9.80 a 985 
982 978 982 a 985 
984 971 982 a 985 
978 967 972 a 976 
967 967 970 a 975 


(See page 32 for later markets.) 


COTTONSEED PRODUCTS EX- 
PORTS AND IMPORTS 


For ten months ended May 31, 1936: 
Exports: 1936. 1935. 
Oil, crude, lbs 387,373 1,222,520 
Oil, refined, lbs 2,612,497 3,131,415 
Cake and meal, short tons. 10,352 2,430 
Linters, running bales 199,412 167.942 

Imports: 
Oil, crude and refined, lbs. .*118,203,484 92,961,124 
Cake and meal, short tons.. 2,734 50,391 

*Amounts for June not included above are 5,984,- 
677 lbs. refined, ‘‘entered directly for consump- 
tion’’, 55,693 crude and 2,554,690 refined ‘‘with- 
drawn from warehouse for consumption’’ and 
3,303,024 refined ‘‘entered directly into warehouse.’’ 
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WEEK’S CLOSING MARKETS 


FRIDAY'S CLOSINGS 


Provisions 


Hog products were active and 
stronger latter part week, lard respond- 
ing to increased speculate absorption, 
owing to sharp rally in hogs, strength 
in corn and continued unfavorable corn 
crop weather. , Top hogs, Chicago, re- 
covered to $10.75 with some falling off 
in arrivals. 


Cottonseed Oil 


Cotton oil active and stronger fol- 
lowing lard and corn and ignoring bar- 
ley. Steady cotton market and rather 
satisfactory weather conditions in the 
south. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
July, $9.76@9.85; Sept. $9.77@9.80; 
Oct., $9.75 sales; Dec., $9.72@9.71 sales; 
Jan., $9.67@9.69. Tone steady; sales 
57 lots. 


Tallow 
Tallow, extra, 6%c Ib., f.o.b. bid. 


Stearine 
Stearine, 9c sales. 


Friday's Lard Markets 


New York, July 17, 1936.—Prices are 
for export. Lard, prime western, $11.00 
@11.10; middle western, $10.90@11.00; 
city, 10%c; refined Continent, 11%c; 
South American, 11%c; Brazil kegs, 
11%c; compound, 12c in carlots. 


PRODUCE IN COLD STORAGE 


Cold storage holding of butter, cheese, 
and eggs on July 1, 1936: 
July 1 


1936. 
M Ibs. 


June 1, 
1936. 
M lbs. M Ibs. 
Butter, creamery 21,157 96,392 
Butter, packing stock.... 566 75 182 
Cheese, American 70,245 56,946 64,395 
Ghesen, BWIS oc ccscvecee 3,477 3,418 2,613 
Cheese, brick & Munster. 1,212 812 1,036 
Cheese, Limburger § 633 754 
Cheese, all other 8,974 6,493 
Eggs, shell, cases 5,707 7,595 
Eggs, frozen 94,014 107,937 
Frozen, case equivalent.. 2,686 3,084 


July 1, 
1935. 


3,198 


FROZEN POULTRY IN STORAGE 


Storage stocks on hand July 1, 1936, 
with comparisons: 
July 1, 
1936. 
M Ibs. 
3,601 
1,943 
5,550 
6,084 
12,608 
2,209 


June l, July 1, 


1936. 1935. 
M lbs. M Ibs. 
2,915 5,206 
3,307 2,530 
8,724 6,217 
4,839 6,399 
12,381 13,851 
1,061 2,029 
8,699 10,819 
41,926 47,051 


Broilers 
Fryers 
Roasters 


Turkeys 


Miscellaneous 


ee 


Page 32 


BRITISH PROVISION MARKETS 


(Special Cable to The National Provisioner.) 


Liverpool, July 16, 1936.—General 
provision market steady but firm; de- 
mand for A. C. hams continues slow. 
Very dull trade in pure lard. 

Friday’s prices were: Hams, Ameri- 
can cut, 97s; hams, long cut, 98s; Liver- 
pool shoulders, square, none; picnics, 
none; short backs, unquoted; bellies, 
English, 74s; Wiltshires, unquoted; 
Cumberlands, 69s; Canadian Wiltshires, 
80s; Canadian Cumberlands, 70s; spot 
lard, 54s 6d. 


LIVERPOOL PROVISION PRICES 


Prices of first quality product at 
Liverpool, with comparisons: 


— ad 


1, 
1936. 1936. 1935. 
American green bellies...... Nom. Nom. $13.57 
Danish Wiltshire sides......$20.70 $20.83 21.03 
Canadian green sides........ 18.40 18.59 18.71 
American short cut green 
hams 22.14 
American refined lard 4 2.30 


July 


19.85 
13.62 


BRITISH PROVISION IMPORTS 


Liverpool Provision Trade Associa- 
tion reported imports during June: 


Bacon (including shoulders), 
Hams, cwts. 
Lard, tons 
Approximate weekly consumption ex 
Liverpool stocks is given below: 


Hams, _ Lard, 
cewts. tons. 
June, 1936 A 8,960 181 
May, 1936 5,463 8,209 150 
June, 1935 7,492 116 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports 
of beef this week up to July 17, 1936, 
show exports from that country were 
as follows: To the United Kingdom, 
91,319 quarters; to the Continent, 
28,347. Last week to the United King- 
dom 127,007 quarters; to the Continent, 
none. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended July 11, 1936, were 3,427,- 
000 lbs.; previous five days, 2,889,000 
lbs.; same week last year, 4,000,000 lbs. ; 
from January 1 to July 11 this year, 
113,730,000 lbs.; same period a year ago, 
141,889,000 Ibs. 


Shipments of hides from Chicago for 
the week ended July 11, 1936, were 4,- 
268,000 lbs.; previous five days, 2,886,- 
000 Ibs.; same week last year, 4,235,000 
Ibs.; from January 1 to July 11 this 
year, 108,344,000 lbs.; same period a 
year ago, 177,934,000 Ibs. 


CHICAGO HIDE QUOTATIONS 
Quotations on hides at Chicago for 
the week ended July 17, 1936, with com. 
parisons, are reported as follows: 
PACKER HIDES. 


Week ended 
July 17. 


fare 12% @12% @12%n @13% 

3 2 12 @12% @13 

12 @12% @13n 

@12 12 @12% @13 

11%@12 @12% 
10 @10%4n 
10 @10% 


104%@114 
10% @10% 
@ 8% 


Prev. Cor. week, 
week. 1935. 


Spr. nat. 
strs. 


str 

~ light Tex. 

jena 10%,@10%n 
Bend’ “dl cows. @10% 
Hvy. nat. cows @10% 
Lt. nat. cows. @10% 
Nat. bulls .... @ 8%n 
Brnd’d bulls @ 7%n 
Calfskins ...191,@21 
Kips, nat.... @14%4 
Kips, ov-wt.. @13% 
Kips, brnd’d @11%4 
Slunks, reg.. @1.05 
Slunks, hris. @40 


@ 7% 
19% @21 

@14% 

@13% 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS 


Nat. 

all-wts. . 9%@10 
Branded .... 9 @ 9% 
Nat. bulls... @ Tig 
Brnd'd bulls @ 6% 
Calfskins ...1644,@17 
ere 12%@13 
Slunks, reg..80 @90n 
Slunks, hris..20 @25n 20 


COUNTRY HIDES 


Hvy. steers. 74@ 7% 74%4@ 7%; 
Hvy. cows.. 74@ 7% 

Buffs %@ 8% 

Extremes ... 9%@ 9% 
Bulls @ 6% 
— sian 

Ki 16 


Light ealf. 
Deacons ... 
Slunks, reg ‘60 
Slunks, hris.10 @15n 
Horsehides 


9%4@10 
9 


10 @l5n 
--3.00@ 3.70 3.00@3.65 


SHEEPSKINS 


Pkr. lambs. 


1.25@1.35 
Sml. pkr. lambs 


85@ 1.00 
5ji@5Tw% 
17° @18 @15 


Pkr. shearlgs..1.074%4@1.20 1.07144@1.20 
Dry pelts .... 7 @18 


N. Y. HIDE FUTURE MARKETS 


Saturday, July 11, 1936—No session. 

Monday, July 13, 1936—Close: Sept. 
10.75@10.80; Dec. 11.07 sale; Mar. 11.38 
@11.40; June 11.68 n; sales 34 lots. 
Closing 10@12 higher. 

Tuesday, July 14, 1936—Close: Sept. 
10.72 n; Dec. 11.04 sale; Mar. 11.33 b; 
June 11.62 n; sales 30 lots. Closing 3@6 
lower. 


Wednesday, July 15, 1936—Close: 
Sept. 10.83 b; Dec. 11.15@11.16; Mar. 
11.45@11.50; June 11.75 n; sales 31 
lots. Closing 11@13 higher. 

Thursday, July 16, 1936—Close: Sept. 
10.85 sale; Dec. 11.14@11.15; Mar. 
11.44 b; June 11.74 n; sales 38 lots. 
Closing 2 higher to 1 lower. 

Friday, July 17, 1936—Close: Sept. 
10.99 sale; Dec. 11.30@11.32; Mar. 11.62 
sale; June 11.92 n; sales 33 lots. Clos- 
ing 14@18 higher. 


MEAT AND LARD EXPORTS 


Exports of bacon and lard through 
port of New York during week ended 
July 16, totaled 44,290 lbs. of lard, 
324,500 lbs. of bacon. 


The National Provisioner 





@15n 
1@3.85 


5@1.35 

5@ 1.00 

5 @57%% 
@i5 


(ETS 


ession. 
; Sept. 
*, 11.38 
4 lots. 


: Sept. 
1.33 b; 
ig 3@6 


-Close: 
; Mar. 
les 31 


: Sept. 
Mar. 
8 lots. 


: Sept. 
r. 11.62 
. Clos- 


TS 


hrough 
- ended 
f lard, 
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HIDES AND SKINS x 


WEEKLY MARKET REVIEW 


Chicago 


PACKER HIDES.—tTrading opened 
up late this week in the packer hide mar- 
ket on a scale sufficient to fully establish 
prices and, with business still under 
way, a total of over 175,000 hides are 
thought to have been sold, practically 
all by three packers. Prices were estab- 
lished at a half-cent down from the 
prices paid on last good movement sev- 
eral weeks ago, for all descriptions. 
Later, extreme light native steers moved 
up 4c from that level, on sales by one 
packer who has declined to sell other 
descriptions so far, asking %c more. 

Extreme light native steers opened up 
mid-week, with total of 13,000 June and 
early July selling at 12c; later, one 
packer sold about 5,000 at 12%c. Total 
uf 36,000 June-July native steers sold 
at 12c; 2,100 Jan.-Feb. moved early in 
week at llc, and a So. Dakota packer 
sold couple cars early at 11%c for Junes. 

Total of about 15,000 June-July butt 
branded steers sold at 12c, and 5,000 
Colorados at 1142c; 6,000 heavy Texas 
steers sold at 12c; light Texas steers 
quotable 11c nom.; extreme light Texas 
steers 104% @10%c nom. 

One car heavy native cows reported 
at 10%c. Total of 63,300 mostly June 
light native cows sold at 10%c. Two 
packers sold 35,000 June-July branded 
cows at 10%c; Association sold 3,000 
Julys at 10%c. 

Native bulls last sold at 8%c, brands 
at 7%c, mostly May-June take-off. 

OUTSIDE SMALL PACKER 
HIDES.—The activity in packer hides 
at better prices than had been talked 
recently for light cows is expected to 
stimulate more activity in this market, 
which has been quoted 9%@10c nom., 
f.o.b. shipping points, for outside small 
packer all-weight natives, brands %4c 
less. Chicago take-off 10@10%c, nom. 

PACIFIC COAST.—No news yet 
from this market, with last sales of 
May hides at 10%4c for steers and 9%c 
for cows, flat, f.o.b. shipping points; 
market nominally %4c less at present. 

FOREIGN WET SALTED HIDES. 
—South American market improved %e 
late this week, when 4,000 Argentine 
steers sold to England at 66 pesos, equal 
to 11%4¢e, cif. New York; 5,000 Swift 
LaPlatas sold earlier at 65 pesos or 
101%4¢c, steady with last week; also 2,500 
Sansinena cows at 63 pesos or 101V%¢e. 

COUNTRY HIDES.—The opening 
up of the packer market with slightly 
better prices for light cows than those 
recently accepted on small outside 
transactions, is expected to stimulate 
trading in countries to some extent. 
However, this market still feels the 
effect of the possible increase in drought 
hide holdings and buyers have not dis- 
played much interest. Untrimmed all- 
weights quoted around 74%@7%e, and 


Week ending July 18, 1936 


trimmed 8@8%c, selected, delivered 
Chicago. Heavy steers and cows 74@ 
7%4c, nom., trimmed. Trimmed buff 
weights usually 8%@8%c. nom. 
Trimmed extremes usually 94%@9%ce, 
selected, some widening this range 4c. 
Bulls 6@6%c; glues 5%@5%ec. All- 
weight branded around 7c, flat, with 
higher asked. 


CALFSKINS. — Trading reported 
previous week about cleaned up packer 
ealfskins to end of June, with last 
sales of June skins at 20%c for north- 
ern heavies 914/15 lb. and 21c, the usual 
premium, for Detroit, Cleveland and 
Evansville heavies; 19%c for River 
point heavies, and all lights under 9% 
Ib. at 21c. 

Bids of 16%c have been declined for 
Chicago city calfskins, both 8/10 and 
10/15 Ib., with 17¢ asked for both 
weights, although some had been ask- 
ing 17%c early for the light end. Out- 
side cities, 8/15 lb., quoted around 16% 
@16%c; mixed city and country lots 14 
@15c; straight countries 1144@12c. 
Chicago city light calf and deacons last 
sold at $1.30 for 1,200, with a car 
earlier at $1.35. 

KIPSKINS.—Packers well sold up on 
kipskins to end of June except a few 
southern natives. Last sales on June 
kips were at 14%4c for northern natives 
and 13%c for southerns; over-weights 
at 13%c for northerns and 12%c for 
southerns; brands at 11%4c. 

Bid of 12%c declined for Chicago city 
kipskins, asking 18c; over-weights last 
sold at 12c. Outside cities around 12% 
@12%c nom.; mixed cities and coun- 
tries 11@12c; straight countries 10@ 
10%c flat. Packers well sold up on regu- 
lar slunks to end of June at $1.05. 


HORSEHIDES.—Market has had an 
easy tone recently, with light interest 
on part of buyers. Choice city renderers, 
with full manes and tails, quoted in a 
range of $3.50@3.70, f.o.b. shipping 
points; ordinary trimmed renderers 
$3.30@3.45 delivered Chicago; mixed 








Handling Hides 


Much money is undoubtedly lost . 4 
the packer through improper take-o 
and curing of hides and skins. 

Complete directions for the proper 
handling of hides and skins have been 
published by THE NATIONAL PRO- 
VISIONER. Subscribers can obtain 
copies by sending in the following 
coupon, accompanied by a  10-cent 
stamp: 


The National Provisioner 
407 So. Dearborn St., Chicago, Ill. 


Please send me copy of directions for 
take-off and curing of hides and skins, 


Street 





(Enclosed find 25¢ in stamps.) 

















city and country lots $3.00@3.20, Chi- 
cago. 

SHEEPSKINS.—Dry pelts steady 
and usually quoted 17@18c, delivered 
Chicago, for full wools; some range a 
half-cent higher, others a half-cent less. 
Situation on packer shearlings some- 
what mixed. One big packer reporting 
9,000 sold this week at $1.20 for No. 1’s, 
90c for No. 2’s and 60c for No. 3’s, 
steady for first two grades and 5c off 
on No. 3’s; another packer offering that 
basis but unsold, while a third house 
quotes their last sales at $1.07%, 82%c 
and 57%c. Some ascribe this difference 
to the fact that straight yearlings bring 
a better price than lots including this 
year’s spring lambs, but very few of 
this year’s lambs have been shorn. 
Pickled skins generally quoted around 
$5.50 per doz., with buyers talking 25@ 
50c less. Packer native spring lamb 
pelts quoted $1.40@1.50 per cwt. live 
lamb; outside small packers around 
$1.30 per cwt. live lamb. 


New York 


PACKER HIDES.—One New York 
packer late this week sold June produc- 
tion, about a car each, butt branded 
steers at 12c and Colorados at 11%4c, 
in line with western market. One packer 
reported declining these prices. Further 
trading pending on native steers, with 
two packers holding some dating March 
forward. 

CALFSKINS.—Packers and collec- 
tors reported holding calfskins, antici- 
pating higher prices. Last reported 
trading in collector calf was 4-5’s at 
$1.20@1.25, 5-7’s at $1.35, 7-9’s at $1.80 
and 9-12’s at $2.50. Packer calf quoted 
nominally 15@25c over these prices. 


DROUGHT HIDES UNSOLD 


Low prices were again offered by 
buyers for the 67,556 drought hides 
stored at Omaha, and 35,100 calf and 
kipskins stored at So. St. Paul, on which 
bids were opened by the Federal Surplus 
Commodities Corp. on July 15th. All 
bids were declined, except for one small 
lot of unbranded kipskins, reported sold 
to A. L. Webster & Co., Chicago, on a 
bid of 11.53 for the 5,000 pieces offered. 


High bids for the hides were reported 
as follows, for mixed big packer and city 
packer take-off: No. 1 branded cows, 
7.52; No. 2’s, 6.52. No. 1 light native 
cows, 7.77; No. 1 heavy native cows, 
7.77; No. 2’s 6.77. Unbranded calf, 8 Ibs. 
down, 14.05 for No. 1’s and 12.65 for 
No. 2’s; 8/12 Ib. calf, 14.52 for No. 1’s 
and 13.52 for No. 2’s. 


WEEKLY HIDE IMPORTS 
Imports of cattle hides at leading 
U. S. ports for week ended July 3: 


Week Ending 


July 3, 1936....... 
June 27, 1936....... 
June 20, 1936 


New York Boston Phila. 


June 29, 1935....... 44,788 
Total 1935 693,628 29,478 15,281 
Total so far: 1936—1,180,630* — 1935—738,387.* 


*Does not include imports at Norfolk. 
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LIVE STOCK MARKETS x 


WEEKLY REVIEW 


LIVESTOCK PRICES AT LEADING MARKETS 


‘ Livestock prices at five leading Western markets, Thursday, July 16, 1936, 
as reported by the U. S. Bureau of Agricultural Economics: 


CHICAGO. E. ST.LOUIS 


Hogs (Soft or oily hogs, excluded). 


Lt. wt., 140-160 Ibs., 
Good-choice 
Medium 


Lt. wt., 160-180 Ibs., 
Good-choice 
Medium 

Lt. wt., 180-200 Ibs., 
Good-choice 
Medium 


Med. wt., 
200-220 Ibs., gd-ch 
220-250 Ibs., gd-ch 


250-290 Ibs., gd-ch 
290-350 lIbs., gd-ch 


PACKING SOWS: 
5-350 Ibs., 

Ibs., 

50 Ibs., 

550 Ibs., 


good 
good. . 
good 
medium 


$10.00@ 10.50 
9.50@ 10.25 


10.25@ 10.65 
9.85@ 10.40 


10.40@10.75 
10.10@ 10.50 


10.50@ 10.75 
10.35@ 10.75 


9.80@ 10.60 
9.40@ 9.90 


8.65@ 9.35 
8.40@ 9.00 
7.85@ 8.60 
7.75@ 8.75 


SLAUGHTER PIGS, 100-140 Ibs.: 


Good-choice 
Medium 


9.60@ 10.25 
9.25@ 10.00 


Slaughter Cattle, Calves and Vealers: 


STEERS, 550-900 Ibs., 
Choice 
Good 
Medium 
Common (plain) 


STEERS, 900-1100 Ibs., 
Prime 
Choice 
Good 
Medium 
Common (plain) 


STEERS, 1100-1300 Ibs., 
Prime 
Choice 
Good 
Medium 


STEERS, 1300-1500 lbs., 


Choice 
Good 
Common (plain), medium... 


HEIFERS, 750-900 Ibs., 


Good-choice 
Common (plain), medium... 


COWS: 


G 
Common (plain), medium... 
Low cutter-cutter 


BULLS (Yearlings excluded): 
Good (beef) 


Cutter, com. (plain), med.. 


VEALERS: 
Good-choice 
Medium 


Cull-common (plain) 


CALVES, 250-500 Ibs., 

Good-choice 

Common (plain), medium... 
LAMBS: 

Choice 

Good .. 

Medium 

Common (plain) 


YEARLING WETHERS: 
Good-choice 
Medium 

EWES: 


Good-choice 
Common (plain), medium... 
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8.25@ 9. 
7.50@ 8. 
@ 

5.25@ 


9.00@ 9. 
8.50@ 
50a 
6.75@ 
5.50@ 


APD 
tone ot 


6.25@ 8.7: 
4.00@ 2 


6.50@ 
5.50@ 6.5 
4.50@ 5.° 


5.50@ 
4.00@ 


7.0@ 
5.T5@ 


3.00@ 4.2: 
1.50@ 3.00 


10.35@10.75 
10.00@ 10.60 


10.60@ 10.80 
10.25@ 10.65 


10.65@10.80 
10.50@10.75 


10.00@ 10.60 
9.75@ 10.15 


OMAHA. KANS. CITY. 


10.00@ 10.35 
9.00@10.15 


10.15@10.35 
10.15@10.35 


9.40@ 10.25 
9.00@ 9.90 


8.00@ 8.F 
7.25@ 8.00 
6.25@ 
5.00@ 


8.00@ 
7.25@ 


7.50@ 8. 
7.00@ 
3.75@ 


7.00@ 8. 


.25@ 


8.50@ 9. 
8.00@ 8.2 
7.25@ 8. 
5.50@ 


7.00@ 8. 
6.00@ 


2.50@ 
1.25@ 2 


-70@10.20 
9.00@ 9.75 


9.90@ 10.25 
9.50@ 9.90 


9.90@ 10.30 
9.65@10.00 


10.05@ 10.35 
10.05@10.35 


9.65@ 10.20 
8.90@ 9.75 


8.15@ 
8.00@ 
7.80@ 
7.50@ 


9.00@ 10.00 
8.50@ 9.75 


3.50@ 
2.75@ 


3.50@ 


5.50@ 
3.25@ 


8.50@ 9.1! 
7.15@ 


ST. PAUL. 


$ 9.50@10.35 
8.50@10.00 


¢ 
10.00@ 10.35 
9.40@ 10.15 


10.15@10.35 
9.65@ 10.15 


10.00@ 10.35 
9.65@ 10.15 


6.15@ 
5.00@ 


CORN BELT DIRECT TRADING 


(Reported by U. 8S. Bureau of Agricultural 
Economics. ) 


Des Moines, Ia., July 16, 1936—At 29 
concentration points and 9 packing. 
houses in Iowa and Minnesota, loading 
this week was sharply slowed up. Com- 
pared with last week’s close, butcher 
hogs were 10@20c higher, spots up 25¢, 
Packing sows 5@10c higher with in- 
stances showing no advance. Current 
values off truck, good to choice 180 to 
220 Ib., $9.85@10.00 for short and med- 
ium long hauls; strictly long hauls few 
to $10.25, rail kinds $10.25@10.30 or 
slightly higher. Truck lots 220 to 250 
Ib., $9.75@10.00; 250 to 290 lb., $9.25@ 
9.80; 290 to 350 lb., $8.75@9.30; 160 to 
180 Ib., $9.50@9.80; light lights $8.90 
@9.50. Light and’ medium weight sows 
off truck $7.65@8.25, off cars $8.35 or 
slightly higher. Truck lots big weights 
$7.25 down. 


Receipts week ended July 16, 1936: 


This 
week. 
23,800 
18,500 
38,000 
14,800 
15,200 
10.400 


Last 
week, 
Friday, July 10 
Saturday, July 11 
Monday, | 

Tuesday, July 
Wednesday, July 15 
Thursday, July 16 


20,400 
Holiday 


CANADIAN LIVESTOCK PRICES 


BUTCHER STEERS. 
Up to 1,050 Ibs. 
Week 


Top Prices 
Toronto 
Montreal 
Winnipeg 
Calgary 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


AUP AND Da 
SESASTAR 


Toronto 
Montreal 
Winnipeg . 
Calgary ... 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 


Sat ebatababatabed 
33333338 
PPL PAMMQN 
23: S223 


“” 


5 92.90.90 9 Go GOO <> 
& SRERSRSS 


Toronto 
Montreal 
Winnipeg (1) 
Calgary 
Edmonton 
Prince Albert 
Moose Jaw 
Saskatoon 

(1) Montreal and Winnipeg hogs sold on a 
& watered”’ basis. All others ‘‘off trucks’’. 


9 WD Ge GP GP SD sD 
SRBSRRAAKR 
ASAnaan 


GOOD LAMBS. 


a“ 


ADP AT 0 
SSsssesss 


Toronto 
Montreal 
Winnipeg 
Calgary 
Edmonton 
Prince 
Moose Jaw 
Saskatoon 


SSsss 


PAAIPOSS 
ou 
= 


Sai 


Watch classified page for equipment 
bargains. 


The National Provisioner 





SLAUGHTER REPORTS RECEIPTS AT CHIEF CENTERS STOCKERS AND FEEDERS 


special reports to THE NATIONAL PROVI- Week ended July 10, 1936: Shipments from 12 principal markets 
SIONER show the number of livestock slaughtered 


at 16 centers for the week ended July 11, 1936. At 20 markets: Cattle. Hogs. Sheep. during June, with comparisons: 
Week ded J er 219,000 
CATTLE. faa ee Cattle and 
Cor. 935 é 293.000 calves. Hogs. Sheep. 
week, § : - 337,000 469, 281, June, 1936 19,868 87,345 
July 11. veek. 1935. ‘ ’ a, May, 1936 14,840 102,352 
¢ = q 35 2 2: 
IN Chicago ...- 34,842 784 30,083 At 11 markets: ; svete poe 14,240 38,214 
G — sbi . "390* 20 16. Week ended July 10............0+2cseee0 July 3, '36 27, 4,205 19,148 
= OAk 5 Previous week 7 
tural East St. Louis. eee 5, + 9,672 935 ‘ Week ended 
St. Joseph 5 ‘ June 26, *: 27,62: 4,301 15,318 
Sioux City . . . < 504,000 Week ended 
-At 22 ing M4 er A July 5, '85........ 11,719 3,585 18,714 
\cking. ——— 248% "326. At 7 markets: Cattle. 
oading New York & Jersey City. 9: : Week ended July 10.... 186,000 
Com- Oklahoma City 7,292 7, ,259 Previous week 13 
Cc innati a FP . oe 9, 5 ‘ _ 
utcher Scnner 3,448 4: ‘8 9% 4 58, d Watch the Classified Advertisements 
ap 25e st, Paul , ee 982 ree ae z for bargains in equipment 
P 25¢, a ceutee 3875 2°49 932 4 3. page for bargains in equipment. 
ith in- , — a ee 


al 
urrent Senet and calves. 
180 to 


d med- Chicago . ,428 78,948 49,416 


ls few Kanaas Cit 220000000 gai 38.308 15-300 MEAT SUPPLIES AT EASTERN MARKETS 


).30 : is 3,282 37 385 
to 259 ag a ee a 3/039 1 (Reported by the U. S. Bureau of Agricultural Economics) 
$9.25@ =" 26 30,320 17,081 WESTERN DRESSED MEATS 
a ichita 3,398 é 
160 to Fort Worth ,037 : +298 wn NEW YORK. PHILA. BOSTON. 
Philadelphia pi met e< STEERS, carcass Week ending July 11, 1$ 10,576 2,285 2,529 
3 $8.90 Indianapolis 11,14! 48 i ‘i asi 
‘ New York & Jersey City. 26,86 34,057 D4 Week previous 10,148 2,355 2,768 


it sows Oklahoma City Same week year ago 8,684 1,646 2,205 


ati . ; 0: 
8.35 or + a ren ‘ "88: s COWS, carcass Week ending July 11, 19 948 875 1,321 


veight: CR ia aKig'n werernieis 31804 35.78 ‘78 Week previous 1,262 741 1,287 
ents 1 kee 9,038 5 
Milwauke " — Same week year ago 1,049 1,332 1,19% 
, carcass Week ending July 11, 1936 493 458 20 
1936: suuer Week previous 300% 587 10 
Last ons pial 39.732 i Same week year ago 428 546 23 
mone hicago é 39,732 5,225 
vee Kansas City 2' HK 11.005 15,508 VEAL, carcass Week ending July 11, 19% 11,808 1,513 582 
nal Omaha — p 19,065 +78 Week previous 13,536 1,670 506 
oliday og ae 2022 16805 "806 Same week year ago 11,714 1,283 648 
Sous City »000 16. 9, 44 LAMB, carcass Week ending July 11, 19: 32,641 9,381 12,239 
—- .....: oa. — Week previous 37,345 10,375 13,691 
a Me y 3, 72 832 Same week year ago 32,545 10,232 14,858 
: i : 2,52 ,338 a ; 
ange ote A Jersey City. 6 30. * = MUTTON, carcass Week ending July 11, 19% 2,012 155 587 
Oklahoma City 3,198 47 Week previous 6 358 328 
— vee Sema + ‘ Same week year ago : 440 296 
St. Paul 9,2: 2 .f PORK CUTS, Ibs. Week ending July 11, 3 ,777,01% 284,652 248,457 
Milwaukee - i __ 94 Week previous 1,793,561 354,480 392,351 
205,882 251.62 Same week year ago 1,433,139 287,173 176,499 
BEEF CUTS, Ibs. Week ending July 11, 1936 598,322 
Week previous ‘ 414,252 
Same week year ago 460,897 


U. S. INSPECTED HOG KILL age Dee etal 
bs ‘ CATTLE, head Week ending July 11, 1936 
Kill at 8 points week July 10, 1936: Week previous 9,729 
Week Gin: Same week year ago 7,436 
ended Prev. week, CALVES, head Week ending July 11, 1936 17,905 
July 10. week. 1935. Week previous 17,461 
Chicago 71,840 78,949 ,0F Same week year ago 14,286 
Kansas City, Kans......... 27,412 ° 
Omaha 27,259 35, 5, HOGS, head Week ending July 11, 1936 26,897 
St. Louis & East St. Louis. ¢ fs; Week previous 30,477 
St Joseph ° 9, : 4 3 ry . Same week year ago es 24,546 
St. Paul . 31, 5,7 SHEEP, head Week ending July 11, 1936 61,619 
N. ¥., Newark and J. C. 6,863 34,057 ‘ Week cauiiiiee : 60,463 


Total 2 7 298,396 Same week year ago 73,655 








Total ...cccccccccceces 320,233 356,590 97,147 BULLS 
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CLEAN FRESH 


AS A WHISTLE — AS A DAISY 


Net eet ee ee 


c) 
= 


@WRITE fora 
sample of Bemis 
Stockinette. See 

for yourself its 
superior quality. 


BEMIS BRO. BAG CO. WHEN THEY NITRITE WITH 
310? eed tncaek Sea NAY. BEM I$ wield @) [aga 


Week ending July 18, 1936 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, July 11, 
1936, as reported to The National Provisioner: 


CHICAGO. 


Cattle. Hogs. Sheep. 
4,996 


6,606 


Armour and Co. 
Swift & Co. 
Morris & Co. .. sine 
Wilson & Co. oe 
Anglo-Amer. Prov. . .! 

G. H. Hammond Co . 

Shippers ae 9,425 
Others 18,177 


2,768 hogs: Western Pack- 
3,993 


Brennan Packing Co., 
ing Co., Inc. 2,455 hogs; Agar Packing Co., 
hogs. 

Total: 47,694 cattle; 
12,693 sheep. 

Not including 1,947 cattle, 433 
hogs and 16,950 sheep bought direct. 


6,851 calves; 50,813 hogs; 


calves, 30,810 


KANSAS CITY. 
Cattle. Calves. Hogs. 
. 2,431 473 2,264 
2,173 1,068 973 
1, 656 729 
2,478 765 3,113 
Ww ese & Co 2’ 295 928 1,209 
Indpt. Pkg. Co supe 227 
Kornblum Pkg. Co... 1, 069 Sine 
Others 4,3 211 2,499 


Armour and Co. 
Cudahy Pkg. Co 
Morris & Co 


4,174 10,285 
Not including 28,088 hogs bought direct. 


OMAHA. 
Cattle and 
Calves. 
Agee On Od. cccccecsvess 5, 
Cudahy Pkg. Co 


Sheep. 
4,180 
4,357 
1,693 
4,365 


Hogs. 


Merrie & Oe. .ccccccccccccce 
Swift & Co 
Others veee 16, 630 

Eagle Pkg. Co., 12 cattle; Grt. Omaha Pkg., 
60 cattle; Geo. Hoffman Pkg., 89 cattle; Lewis 
Pkg. Co., 590 cattle; Omaha Pkg. Co., 176 cattle; 
John Roth & Sons, 49 cattle; So. Omaha Pkg. Co., 
96 cattle; Lincoln Pkg. Co., 473 cattle; Wilson & 
Co., 1,162 cattle; Nagle Pkg. Co., 55 cattle. 

Total: 23,784 cattle and calves; 47,770 hogs; 
14,614 sheep. 

Not including 929 hogs and 4,645 sheep bought 
direct. 


ST. LOUIS. 

Cattle. Calves. 
Armour and Co »t22 
Swift & C 3,144 
Morris & Co 853 2 ones 
Hunter Pkg. ,248 - 5 666 
Heil Pkg. Co eave eee eave 
Krey Pkg. Co 
Laclede Pkg. Co 
Shippers 
Others 


Hogs. Sheep. 
5,074 
4,652 


1,706 7, 1,927 
3,688 "135 


-.. 15,149 
Not including 3,627 cattle, 3,979 calves, 
hogs and 3,852 sheep bought direct. 


12,319 
25,463 


6,896 


ST. JOSEPH. 
Cattle. Calves. 
Swift & Co ‘ 541 
Armour and Co 2,836 599 
Others 736 32 


1,172 14,508 11,859 


Not including 41 cattle and 564 sheep bought 
direct. 


Hogs. 
6,972 
5,598 
1,938 


Sheep. 


SIOUX CITY. 
Cattle. Calves. 
Cudahy Pkg. Co 477 2,950 
Armour and Co 5 2,097 
Swift Y 3,3: y ° 2,610 
Shippers 
Others 


Hogs. 
13,042 


Sheep. 


Total 1,565 40,476 8,097 


OKLAHOMA CITY. 

Cattle. Calves. 

Armour and Co 2,153 1,104 
Wilson & Co 2,057 1,532 
Others 300 45 


Total 4,510 


Sheep. 
1,688 
1,511 


Hogs. 


~ 2,681 3,199 


CINCINNATI. 

Cattle. Calves. . Sheep. 
C. , S ca odes 36 — 359 
E. Kahn's Sons 5 —- 3,466 
Lohrey Pkg. : ° coes 
H. H. Meyer Pkg. ‘ nee 
J. Schlachter's Son. 2 158 76 
J. & F. Schroth P. Co. 2 . 1,925 ones 
J. F. Stegner & Co. 2 212 > 40 
Shippers 270 2,215 6,431 
Others 738 668 351 


7 1,835 13,118 10,72: 


Not including 1,061 cattle, 20 calves, 1,947 hogs 
and 3,155 sheep bought direct 
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8ST. PAUL. 
Cattle. Calves. 
3,972 
664 


Hogs. 
12,979 


‘0 19,642 
United Pkg. Co eres 
Others 1,834 2,531 
515 12, 35,152 

FT. WORTH. 


Cattle. Calves. 
1,22 


Hogs. 
Armour and Co 


Blue Genet Pkg. Co. 
H. Rosenthal Pkg. Co. 5 22 
2,339 4,037 


WICHITA. 
Calves. 
1,014 
93 


Hogs. 
1,571 
Sacer 1,157 
Wichita D. B. Co. cece 
Dunn-Ostertag 183 pace oan 
Fred W. Dold & Sons ones 266 
Sunflower Pkg. Co... 53 ala 124 
So. West Beef Co.. +e ieee 
Total 1,107 =3,118 
Not including 514 hogs bought direct. 


DENVER. 

Cattle. Calves. Hogs. Sheep. 
Armour and Co 57 =61,278 18,881 
Swift & C 64 1,565 9,950 
Others i} 296 1,937 11,028 


417 4,780 39,859 
MILWAUKEE. 


Cattle. Calves. 
2,289 3,703 


Hogs. 
8,926 


Sheep. 
Plankinton Pkg. Co.. 1,107 
United Dressed 

Beef C 36 mina Kode ss 
Armour and Co., Mil. 895 1,800 
N. Y. Butchers 

D. M. Co . er 
R. Gumz & Co 5 65 wame — 
Shippers 75 10 70 13 
Others 730 43 228 


3,919 6,308 9,039 1,348 


INDIANAPOLIS. 
Cattle. Calves. 
2,464 653 
ow 


Hogs. 
8,742 


Sheep. 

Kingan & Co 1,237 

Armour and Co 78 

Hilgemeier Bros 

Stumpf Bros 

Schussler Pkg. Co... 

Meier Pkg. 

Indiana Pkg. 

Art Wabnitz 

Maas Hartman Co.. d 

Shippers 1,796 16, 134 

Others 594 74 85 
Total 6,951 


2,695 28,205 


RECAPITULATION. 
CATTLE. 

Week Cor. 
ended Prev. week, 
July it. week. 1935. 
36,092 36,2 270 

12,486 

22,507* 


Chicago 
Kansas City 
Omaha 

East St. Louis 
St. Joseph 
Sioux City 
Oklahoma City 


St. Paul 
Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 


143,276 
*Cattle and calves. 


Chicago 
Kansas City 
Omaha 

East St. Louis 
St. Joseph 
Sioux City 


33,703 


Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 


27 762 
11,182 
4,293 


237,967 200.819 


Chicago 
Kansas City 
Omaha 


20.634 
15,503 
15,600 


St. Joseph 
Sioux City 


Milwaukee 
Indianapolis 
Cincinnati 
Ft. Worth 


LIVESTOCK PRICES COMPARED 


June prices at Chicago: 


June, May, 

1936. 1936. 

SLAUGHTER CATTLE AND VEALERS. 
Steers— 

550-900 Ibs., 


June, 
1935, 


oe - ---$ 8.64 $ 8.91 “8 


se 85 8.15 
Medium .- 7.42 
Common. 6.57 
Prime .. 7.03 
Choice .. 8.91 
Good .. 

Medium. . 
Common.. 


, 2 

6. 

900-1100 Ibs., 9. 
8. 

7.8 

6.5 

Prime .. 9. 
8. 

7. 

%. 

9. 

8. 

7. 

8. 


PRO OTD Ot 


~ 
r Oe 
8yAsn 


1100-1300 Ibs., 


Medium. 
Prime .. 
Choice ... 
Good 


Choice : 
= 
1300-1500 Ibs., 4 


e St bg i Go Sa bo Ox bo Go & be Eris d0 
SR: SRB: : 35 


Gohl Go Gok 
ROOWe 
PeReeoead 
he 


Heifers— 
550-750 Ibs., 34 
coce Toee 
Com. and 


med. .. 6.29 
Good and 

choice . 7.90 
Common and 

medium 6.30 


ND —WWAIAIW DH 


Choice ... 
Good 


a 
S && 
2B 


750-900 Ibs., 


Cows— 


Common and medium.... 
Low cutter and cutter... 

Bulls (yearlings excluded)— 
Good ( 
Cutter, 

Vealers— 
Good and choice 
Medium 


ero 


com. and med 


os 
BSS $2 


Calves, 250-500 lbs.— 
Good and choice 
Common and medium. 


HOGS.* 
Light light, 140-160 Ibs.— 
Good .and choice 
Medium 
Light weight, 160-180 he.— 
Good and choice 
Medium 
Light weight, 180-200 lbs.— 
Good and choice 
Medium 
Medium weight— 
200-220 lbs., Good and ch.. 
220-250 Ibs., Good and ch.. 
Heavy weight— 
250-290 Ibs., Good and ch.. 10.06 
290-350 Ibs., Good and ch.. 9.84 
—— sows— 
» 


190 
Ss 


@o wD 
2&£ 3s 


os 
oe 
= 


nd 
238 OB 


10.21 
10.18 


~ 
ae 


ow 
gs 


to 


9.14 
8.86 
8.59 


33.9 92.90 
BRB 


5-550 
275-550 Ibs., 
Slaughter pigs, 100-140 Ibs.— 
Good and choice 
Medium 


oe go 
eae 


1Excluding processing tax. 


LAMB AND MUTTON?! 
Spring lambs— 
hoice? 
Good? 
Medium 
Common 
Lambs— 


Yearling wethers— 
Good and choice 
Medium 
Ewes— 
Good and choice : 4.48 
Common and medium 2.28 3.36 


1Effective June 3, 1935 and June 1, 1936 lambs 
born in spring of the previous year classified as 
yearlings. 


Quotations based on ewe and wether lambs. 
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CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yards for current and comparative periods: 


RECEIPTS. 
Cattle. Calves. Hogs. Sheep. 
ee 21,415 2,155 12, 5,436 
2,088 i 5,094 
1,298 
1,378 
i 342 
Sat., July 8 100 


tal this week.....50, 7,361 
rious week »  Z pr 
Year ago onal 2,98 
*Two years ago 24, 500 115,824 


Fi tapi 
*Including 26,101 government cattle; 12,702 gov- 
ernment calves. 


SHIPMENTS. 
Cattle. Calves. Hogs. 


Fri., 
Sat., July 11 


Total this week ,069 
Previous week 308 * 730 
Year ago 2 364 9,580 
Two years ago 17, "659 178 16,788 


Total receipts for month and year to July 11: 


——J uly-—— — Year—— 
1936. 1935. 1936. 1935. 
66,244 65,603 1,027,054 960.666 

16,291 208,968 264,140 
100,079 2,003,171 2,029,591 
79,684 1,231,246 1,727,009 


WEEKLY AVERAGE PRICE OF LIVESTOCK. 


Cattle. Hogs. Sheep. Lambs. 
Week ended July 11. -3 25 $ 9. 70 $ 4. 00 Na 3-1 
Previous week 3. 9.95 
8.65 
7.45 
- = 


oppor 
SSRASR 


n 
# 
& 
nn 
to 
eal 
° 


$ 7.35 


SUPPLIES FOR CHICAGO PACKERS. 


Hogs. Sheep. 
Week ended July 11 2 74, 312 
Previous week 25 


28, 424 y 68,720 


HOG RECEIPTS, WEIGHTS AND PRICES. 


No. Avg. —Prices— 

Rec’d. Wt. Top. Av. 
*Week ended July 11.. 83,400 268 -15 $9.70 
Previous week 73,18 . 10.15 
935 9.20 
4.50 
4.50 

112,249 a 4.80 

117,973 3 6.40 

Av. -1935 . .115,200 200 254 q $5.90 


*Receipts and average weight for week esti- 
mated. 


CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under federal in- 
spection for week ended Friday, July 10, 1936 
Week ended July 10, 1936 
Previous week 


CHICAGO HOG PURCHASES. 
Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, July 16, 1936: 
Week ended Prev. 
July 16. week. 
Packers’ purchases 3, 37,561 
Direct to packers 26, 27,223 
Shippers’ purchases ,02 9,683 


74,467 


NEW YORK LIVESTOCK 


Receipts week ended July 10, 1936: 


Cattle. Calves. Hogs. Sheep. 
Jersey City 10,101 4,008 38,263 
Central Union y 2,347 cove See 
New York 2 4,432 7,879 2,338 


16,880 11,887 53,984 
Previous week 3 16,543 15,561 54,380 
Two weeks ago .... 7,7 16,694 15,735 48,813 


PACIFIC COAST LIVESTOCK 


Receipts five days ended July 10, 
1936: 
; Cattle. Calves. Hogs. Sheep. 
Los Angeles 759 948 3,359 
San Francisco 56 850 5,280 
Portland 325 3,000 5,000 
DIRECTS—Los Angeles: Cattle, 34 cars; hogs, 
64 cars; sheep, 63 cars. San Francisco: Cattle, 
137 head; hogs, 2,600 head; sheep, 3,250 head. 


JUNE FEDERAL SLAUGHTERS 


Federal inspected slaughter of all 
classes of livestock during June, 1936: 


Sheep and 
Cattle. Calves. lambs. Swine. 
Baltimore 9,345 (1) (1) (1) 
Buffalo (1) (1) (1) (1) 
Chicago 119,207 32,266 174,139 326,909 
Cincinnati 13,932 (1 
Cleveland (1) 
Denver 9,756 
Detroit (1) 
Fort Worth (1) 
Kansas City 52,062 
Milwaukee 17,962 
New York 30,660 
Omaha 73,746 
Philadelphia (1) 
St. Louis 53,797 
Sioux City 42,203 
So. St. Paul 65,400 
All other 
stations 365,159 


124,768 
577,671 1,712,768 





Total: 

June, °36 853,22 
Six Months 
Jan.-June, 

1936 4,861,703 2,897,309 8,016,151 16,260,874 
June 10 yr. av. 

(1924-33) 710,399 414,220 1,216,089 3,842,104 
New York, 

Brooklyn, 

Jersey City 

and New- 

ark (3) 44,407 81,859 


517,019 1,308,683 2,758,585 


278,737 143,002 

(1) Included in ‘All Other Stations.’’ 

(2) Commercial only. 

(3) Slaughter figures in this group of cities are 
included in the figures above for ‘‘New York’’ and 
“‘All Other Stations’’ and are combined here to 
show total in the greater New York district. 








LIVESTOCK AND DRESSED 


MEAT PRICES COMPARED 


Prices of steers, lambs and hogs, Chicago, compared with wholesale and retail 
fresh meat prices, New York, during June, 1936: 


Average prices! 
live animals 
per 100 lbs. 

Chicago. 


May, June, 


1936. 1935. 
Steers— 
$ 8.88 $12.39 
Good A 8.17 10.74 
Medium 7.39 9.11 
Lambs— 
11.11 
10.86 
10.30 


10.21 9.84 9.69 


Average wholesale Composite retail 
prices of carcasses? price in cents® 
per 100 lbs. per lb 
New York. New York. 
June, May, June, June, May, June, 
1936. 1936. 1935. 1936. 1936. 1935. 


$13.32 $13.61 $17.61 $32.48 $33.04 $35.89 
12.51 ‘ 15.99 27.49 27.48 31.11 
12.08 5 13.58 24.41 23.00 26.02 


23.15 2 17.85 33.11 32.59 28.15 
21.80 +2 16.85 28.54 27.85 24.54 
19.65 R 15.80 26.26 24.39 21.13 


20.99 : 21.96 27.22 26.54 27.48 


1Average of daily quotations on choice steers 1100-1300 lbs., good and medium steers 900-1100 Ibs.; 
lambs 90 Ibs. down; hogs 200-220 lbs., excluding processing tax. 

2Average of daily quotations on beef carcasses 500-600 Ibs.; lamb carcasses 38 Ibs. down; hog products 
consisting of smoked hams, bacon, picnics, and fresh loins and lard combined in proportion of their re- 


spective yields from live weight. 


%Composite average of semi-monthly retail quotaticns on various cuts. (including lard) combined in 


proportion to their respective yields from live weight. 








Order Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 




















LIVE STOCK BUYER... 
HOGS a Specialty 


H. L. SPARKS & CO. 


National Stock Yards, Illinois Telephone: Bridge 6261 or L.D. 518 
Springfield, Mo. Telephone 3339 
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KENNETT-MURRAY 
Livestock Buying Service 


THE KEY TO 
SATISFACTION 


Detroit, Mich. Cincinnati,0. Dayton,0. Omaha, Neb. 
Indianapolis, Ind. La Fayette,Imd. Louisville, Ky. 
Nashville, Tenn. Sioux City, la. Montgomery, Ala 











SAUSATON € 


The perfect binder 
For all sausage 
IT IS 


Triple action! 


1. GIVES BETTER FLAVOR 
2. IMPROVES APPEARANCE 
3. PRODUCES LARGER YIELD 


BETTER FLAVOR because Sausatone 
has a natural meat flavor that per- 
mits its use without detracting from 
the natural fine flavor of the meat 
ingredients. 


FINER APPEARANCE because 
Sausatone enhances the color and 
appearance of the product, without 
the use of dyes. 


GREATER YIELDS because of the 
remarkable water-absorbing powers 
of Sausatone. It absorbs and holds 
the natural meat juices and water 
added during manufacturing. 
Shrinkage is greatly reduced. Sau- 
sage keeps fresh much longer, has 
better slicing qualities. 


Only SAUSATONE has this triple 
action profit-building power. That's 
why we say that SAUSATONE is the 
only binder for good sausage! Write 
today for samples and prices. 


Shella barge 


GRAIN PRODUCTS CO. 


DECATUR, ILLINOIS 


| 


MAYER SEASONING 
Makes good 


In every type of product 


It makes good because it is specially 
blended for the particular product in 
which it is to be used. Flavors are 
always full, delicious and inviting. 
Quality is improved. Your customers 
will show their appreciation of 
MAYER Seasoning by buying more 
of your sausage — with higher profits 
for you! A test will con- 

vince youl 


HLJLMAYER&SONSCO. 


6819-27 S. Ashland Ave., Chicago 
Canadian Office Windsor, Ontario 








“The Man Who Knows” 





DIRECTORS 


FREDERICK H. PRINCE 
F.H. Prince &Co., Boston 


ROBERT J. DUNHAM 
Investments 


) GEORGE F. EMERY 
} Vice-President 


RICHARD HACKETT 
General Manager,Central 
Manufacturing District 
ORVIS T. HENKLE 
Vice-President and Gen- 
eral Manager, Union 
Stock Yard & Transit Co. 
h fit f onnec- ARSEER ©. LECHARD 
tt ey pro it rom a con President, Union Stock 
tion with Live Stock National Yard & Transit Co. 
Bank. An account here places JAMES A. McDONOUGH 
at your disposal the same Investments, Boston 


banking and quick collection WILLIAM J. O'CONNOR 


facilities used by leading Asst General Manager, 
packing firms. ae 


DAVID H. REIMERS 
THE President 


LIVE STOCK Oemtanse Guicege 


| AT | 0 | A L Equipment Co. 


beth ey 
BANK or cuicaco Directors, Wilson & 
Company 


Out-of-town packers tell us 





‘“‘THE BANK AT THE YARDS” 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


The National Provisioner 
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Meat Packing 40 Years Ago 
(From The National Provisioner, July 18, 1896.) 


First range cattle of season appeared 
on Chicago market, with steers selling 
at $3.60 per cwt. 

Agricultural and livestock press of 
the country took up the lean hog ques- 
tion inaugurated in the columns of THE 
NATIONAL PROVISIONER. Fewer large 
corn-fed lard hogs were desired. 

Boston Packing & Provision Co., Bos- 
ton, Mass., was formed by consolidation 
of Niles Bros. and John F. Crocker & 
Co. 

F. L. Burdick, superintendent, Chi- 
cago and Ft. Worth Packing Company’s 
Fort Worth plant, was transferred to 
Nebraska City, Neb., in a similar capac- 
ity. 

Engagement of youngest daughter of 
Sigmund Oppenheimer, well-known cas- 
ing dealer, was announced. 


Meat Packing 25 Years Ago 
(From The National Provisioner, July 22, 1911.) 


J. Ogden Armour returned from a 
two months’ trip to Europe and said 
that the day of American export of beef 
to Europe was at anend. South Amer- 
ica was pointed to as the source of 
European beef supplies. Exports of 
fresh beef dropped from 301,824,473 Ibs. 
in 1902 to 42,260,510 Ibs. in 1911. 

Output of oleomargarine during June, 
1911, at 3,031,088 lbs. was smallest in 
over a year and a half. 

Swift & Company purchased a plant 
and tract of land at Punta de Lobos, 
Montevideo, at a reported price of 
$200,000. 

Noble P. Swift, brother of Gustavus 
F. Swift, founder of Swift & Company, 
and last of the family of brothers who 
were pioneers in the beef business in 
New England and the West, died at 
his home in Barnstable County, Mass., 
at the age of 81 years. Surviving were 
his son, Harry P. Swift, of Swift & 
Company, Newark, N. J., and one 
daughter. 

Armour and Company opened new 
branch house at Birmingham, Ala. 

Chris. Kunzler’s abattoir and ice 
plant at Lancaster, Pa., was badly dam- 
aged by fire. 

Receivers were appointed for Penn 
Beef Co., Philadelphia, Pa., at request 
of Francis D. Ellis, former president 
and general manager. 

Portrait of V. D. Skipworth, head of 
Western territory for S. & S. Company, 
and right-hand man of vice-president G. 
F. Sulzberger, adorned front page of 
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recent issue of “S. & S. Club Fort- 
nightly.” 

Chas. W. McDowell, president Arm- 
our Fertilizer Works, returned from trip 
to Europe taken in the interest of 
American potash supplies from Ger- 
many. 

T. J. Connors, Armour and Company, 
sailed for an extended trip abroad. 

J. A. Hawkinson, J. E. Maurer and 
V. D. Skipworth, heads of departments 
in the S. & S. Company, Chicago, were 
in New York on inspectior. tour of com- 
pany territory. 


Chicago News of Today 


Purchases of livestock at Chicago by 
principal packers for the first four days 
of this week totaled 21,036 cattle, 5,160 
calves, 27,990 hogs and 9,784 sheep. 

J. E. Nickson, of George & John Nick- 
son, Ltd., representing the Cudahy 
Packing Co. at Liverpool, England, was 
a visitor in Chicago this week. 

George D. Chase, foreign transporta- 
tion department, Swift & Company, left 
this week on a vacation trip to the Texas 
Centennial Exposition, the Pacific Coast 
and the Canadian Rockies. 





PORK PACK STARS IN MOVIE 
W. Clifford Case (left), president, Liberty 


Provision Co., Trenton, N. J., and A. P. Rossi, 

cameraman, get ready to film some facts 

about the famous Case Pork Pack. The movie 

will be shown at theaters, clubs and public 

gatherings, as a stimulant to consumer in- 

terest in quality pork products. (Photo by The 
National Provisioner). 


G. F. Chambers, sales manager, 
Valley Packing Co., Salem, Ore., was 
a visitor in Chicago this week. 

Meyer Kornblum, president, Meyer 
Kornblum Packing Co., Kansas City, 
Kas., visited in Chicago this week. 

John S. Martin, John S. Martin Co., 
brokers, Richmond, Va., was a visitor 
in Chicago this week. 


L. J. Menges, of Menges-Mange, Inc., 
St. Louis, who is “as busy as a painter 
with the hives” helping packers to mod- 
ernize their plants, was in Chicago for 
a day this week. 

Wm. J. Lohman, sr., of the Chelsea 
Fan & Blower Co., was in Chicago for 
a short visit this week with packers who 
are seeking means to avoid their hot- 
weather troubles. 

An average of more than 300,000 
automobiles per day passes the new 
Wilson & Co. air-conditioned bill-board 
(plate glass kennels in which pedigreed 
dogs fed on “Ideal” dog food are dis- 
played) at Michigan ave. and Delaware 
pl., according to a recent traffic count. 
Over 4,000 persons stop daily to see the 
dogs and to obtain advertising litera- 
ture. 

Led by president E. A. Cudahy, jr., 
about 150 general office and branch em- 
ployees of the Cudahy Packing Co. held 
their 16th annual golf tournament at 
the Chicago Golf Club near Wheaton on 
July 10. Players contended for 28 prizes. 
Julian D’Esposito was low gross win- 
ner, receiving an Elgin wrist watch. 
His name will be added to those en- 
graved on the president’s cup. J. N. 
Schell was low gross runner-up; E. W. 
Estes, low net winner and C. J. Dona- 
hue, low net runner-up. The day closed 
with a dinner tendered to Cudahy 
golfers and guests by Mr. Cudahy. 


New York News Notes 


H. J. Koenig, production personnel 
department, Armour and Company, Chi- 
cago, was a visitor to New York last 
week. 

Miss Irene M. Cromie, secretary to 
Samuel Slotkin, president, Hygrade 
Food Products Corp., will spend her 
vacation in the Adirondacks. 

R. W. Vohl, superintendent, New 
York Butchers Dressed Meat Company, 
is vacationing at Virginia Beach, Va. 

Miss Quindred Miller, secretary to 
general manager H. L. Skellinger, Wil- 
son & Co., New York, will spend her 
vacation in upper New York state. J. P. 
Connolly, compensation department, is 
vacationing at Long Beach; C. R. Harri- 
man, credit department, is camping in 
New England. Max Sweetman, meat 
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It’s Guaranteed for 10 Years—The Famous 


TRIUMPH 


Everlasting Plate 
for All Makes of Meat Grinders 


If you have trouble with your grinder 


plates and knives, consult The Old Timer. 
Send for price lists and information. 


CD Cut-More Knives with changeable blades 
—The OK Knives with changeable blades— 
Superior OK reversible plates. We can fur. 
nish plates with any size holes desired from 


Chas. W. Dieckmann \Ye-inch up. Special designs made to order, 


SPECIALTY MFRS. SALES CO, 772.SreeS 

















Always in Tune! 


Sausage and Specialties made with 
STANGE Products, seasoned with Dry Es- 
sence of Natural Spices, always strike the 
right note. They are always attractive and 
appetizing in appearance. They have pi- 
quant, delicious flavor. They combine in 
perfect balance every quality desired in fine 
sausage. 

That’s why sausage manufacturers on the 
Stange bandwagon lead the industry in 
profits! 

Ask for samples! 
LIST OF PRODUCTS 


Dry Essence of Natural Premier Curing Salt 
Spices — Individual or Baysteen 
blended Sani Close 

Peacock Brand Certified Meat Branding Inks— 
Casing Colors Violet and Brown 


WM. J. STANGE CO. 


2536-40 W. MONROE ST., CHICAGO 
Western Branch, 923 E. 3rd St., Los Angeles 


F.C. ROGERS. INC. 


NINTH AND NOBLE STREETS 


PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 


Member of New York Produce Exchange 
and Philadelphia Commercial Exchange 








Our Consulting Service Will 
Solve Your Problems 


Steam... Power... Water... 
Refrigeration . . . Air Conditioning 
Consult Us Before You Spend 
































BRADY, McGILLIVRAY & MULLOY 








CONSULTING ENGINEERS 
37 West Van Buren St. 1270 Broadway 
Chicago, Ill. New York City, N. Y. 














@PURE @HIGH TEST @TASTELESS @® TRANSPARENT 


You Should Use CWI FT’S 
ATLAS GELATIN 





Meets all stateand federal ... Because of this high jelly So that the true meat so the meats can look 
pure food regulations. strength, itiseconomicaltouse. flavor is not obscured. their very best. 


SWIFT & COMPANY General Offices: CHICAGO 
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specialty department, has a vacation 
planned at Lake Sackett, N. Y. 

Jacob Jacobs, cattle buying depart- 
ment, Wilson & Co., Chicago, visited the 
New York plant last week on his way 
to Long Lake, where he will spend his 
vacation. 

Visitors to New York last week in- 
cluded C. R. Hood, vice president in 
charge of the beef department; J. Sin- 
derson, bakery division; vice president 
W. S. Nicholson, provision department, 
and W. J. Connolly, sliced bacon depart- 
ment, Wilson & Co., Chicago. 

Arthur Hadley, manager, Empire 
branch, Wilson & Co., is spending his 
vacation in Vermont, while Fred Muth, 
manager, Elizabeth, N. J., branch, and 
Herman Hauth, manager, Harlem 
branch, are visiting at the company’s 
Chicago plant for a week. 

Morris Isecovitz, cattle buyer at Lan- 
caster, Pa., passed away on June 29 in 
his 41st year. Death was caused by 
pleurisy. Mr. Isecovitz resided in Read- 
ing, Pa., and is survived by his widow 
and five brothers. 

Vincent Sainz, who was with Wilson 
& Co., New York, for 15 years and due 
to ill health was forced to take a leave 
of absence about a year ago, has so 
much improved that he expects to return 
to his duties in the stock department 
within the next two months. 

Edward Stern, secretary and treas- 
urer, Louis Stern & Sons, New York, 
passed away on July 13 rather suddenly, 
following a two weeks’ illness. The of- 
fices of the company were closed until 
after the funeral on July 15. 

Isaac Alexandre, veteran of the meat 
trade in New York, passed away on July 
3 at the age of 76. He was widely known 
and respected in the wholesale and re- 
tail trade. 


Meat and poultry seized and destroyed 
by. the health department of the city 
of New York during the week ended 
July 11, 1936, were as follows: Meat— 
Brooklyn, 2 lbs.; Manhattan 490 lbs.; 
Queens, 2 lbs.; Richmond, 4 lbs.; Total, 
498 lbs. Poultry—Brooklyn, 8 lbs.; Man- 
hattan, 135 lbs.; Bronx, 4 lbs.; Total, 
147 lbs. 


Countrywide News Notes 


Thomas Van Nostrand, formerly hog 
buyer for Swift & Company at St. 
Joseph, Mo., died at his home in Santa 
Monica, Calif., recently. He entered the 
employ of Swift & Company in 1899 and: 
retired in 1920. He had made his home 
in California since retirement. 

Walter Hansen, president, Hansen 
Packing Co., Butte, Mont., is recuperat- 
ing nicely at a San Francisco hospital 
from a recent serious illness. 

A. G. Wilkins, well-known packing- 
house executive, has been made general 
manager of the Sabine Packing Co., 
Orange, Tex. 

Phil Tovrea, president, Tovrea Pack- 
ing Co., Phoenix, Ariz., reports from 
Santiago, Chile, that he and Mrs. Tovrea 
are having a wonderful South American 
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trip. They expect to return in August. 

Ben Barrows, manager, by-products 
department, Jacob Dold Packing Co., 
Buffalo, N. Y., sails next week with 
Mrs. Barrows from New York for a trip 
to Great Britain. 

Charles Hunn has purchased Edinger 
Bros. & Sons, Chillicothe, O., and will 
move out of his present plant in that 
city. The Edinger plant will be com- 
pletely remodeled. 

Elmer F. George, for 20 years asso- 
ciated with the packing industry at 
Kansas City, Mo., left recently for Sao 
Paulo, Brazil, where he will be manager 
for the pork sales division of Wilson & 
Co. in that country. Mr. George served 
with the old Schwarzschild & Sulzberger 
Co. and has been manager of several 
departments of the Wilson & Co. plant 
at Kansas City. 


Carl C. Reinert, chief engineer, Krey 
Packing Co., St. Louis, Mo., passed away 
on July 13 at his home in St. Louis. 
He had not been well for some time, and 
the extreme hot weather aggravated his 
condition and his death followed. He 
was 49 years of age and had been with 
the Krey Packing Co. for 17 years. He 
leaves a wife, one son and two daugh- 
ters. He was known as an expert and 
enthusiastic master mechanic, and was 
greatly interested in many improve- 
ments which have brought the Krey 
plant up to date in modernization, in- 
cluding steam and power improvements, 
a new water system, etc. Many proc- 
esses which have put Krey products in 
the front rank have had the benefit of 
his knowledge and experience in their 
development. 








SCION OF AN HONORED LINE 


Thomas D. Foster, recently appointed labor 

relations manager at Sioux Falls, S. D., plant 

of John Morrell & Co. Tom's packinghouse 
experience began when he was 15. 


HARRY MILLS IS GONE 


Harry G. Mills, vice president of 
Armour and Company, died on July 16 
at St. Luke’s Hospital, New York City, 
after an illness of several months’ dura- 
tion. The body was brought back to 

Chicago and funer- 
al services were 
held at the home, 
9250 Pleasant ave., 
on July 17. Burial 
will be at Wells- 
ville, N. Y., where 
Mr. Mills was born 
on March 12, 1886. 


He spent his 
early youth on a 
farm and began his 
career in the pack- 
ing industry while 
still a young man. 
He entered the em- 
ploy of Armour 
and Company in 
1914 as a salesman, 
and progressed step by step to the posi- 
tion of vice president in charge of the 
company’s plant operations, which posi- 
tion he had held: since 1931. He was 
known as an authority in operating and 
merchandising, and was high in the 
councils of the industry and the Insti- 
tute of American Meat Packers, on 
many of whose important committees 
he had served. 

Mr. Mills is survived by the widow, 
two daughters, Helen Margaret and 
Jean Elizabeth, a brother, Ray Mills, 
and a sister, Mrs. Genia M. Dickinson. 
“In the passing of Harry Mills the 
Armour staff loses a capable, energetic, 
loyal associate who was beloved and 
respected by all who knew him,” said 
president R. H. Cabell. “Under his 
guidance and direction our operating de- 
partment has attained a high degree of 
efficiency, the continuance of which will 
stand, I believe, as his greatest monu- 
ment.” 


H. G.. MILLS 


FUTURE PACKER LEADERS 


Thomas D. Foster was recently ap- 
pointed labor relations manager at the 
Sioux Falls, S. D., plant of John Mor- 
rell & Co. Coming from a meat pack- 
ing family—his father, W. H. T. Foster, 
vice president in charge at Sioux Falls 
—Tom (named for his distinguished 
grandfather, one of the company’s 
founders) began his packinghouse edu- 
cation at the age of 15. He spent sev- 
eral summer vacations working in vari- 
ous departments of the plant. As he 
recalls it now, this experience was 
spectacular if not entirely successful. 
One outstanding recollection is of 
stamping hams and spilling purple ink 
all over the meat. His later education 
included Princeton and a year at Har- 
vard Business School. New duties will 
include employee welfare and griev- 
ances, such special activities as ath- 
letics and the famous Morrell choruses, 
and associate editorship of the Morrell 
Magazine at Sioux Falls. He will have 
plenty to do. 
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CANADA PACKERS FINANCES 


Net profit of Canada Packers Limited 
for the year ended March 26, 1936, was 
$1,288,011.18, after interest, deprecia- 
tion, taxes and other charges, but before 
dividends. Net sales for the year were 
$63, 586, 883.36. Balance on hand at the 
end of the year, including previous sur- 
plus and earnings of present year, less 
dividends totaling $1,490,251.28, was 
$5,177,173.62. 


Fixed assets of the company were 
listed at $19,286,432.16; inventories of 
products, materials and supplies on hand 
totaled $5,385,449.04; accounts receiv- 
able $2,717,767.85, and good will $1.00. 

Consolidated profit and loss state- 
ment and earned surplus account for 
the year: 


PROFIT AND LOSS ACCOUNT. 
YEAR ENDING MARCH 26, 1936 


Net sales, less freight, 
ete. $63,586,883.36 

Income from 
investments 48,810 96 

$63, 635 », 694. ‘32 

Cost of materials, sup- 
plies, packages, etc.$51,986,638.46 

Expense, wages, 
salaries, etc 

Depreciation on fixed 
assets 

Interest on bonds 
issued Jan. 2, 1936.. 

Reserve for income 
taxes 


9,055,753.58 
748,019.12 
49,758.00 


507,513.98 
—————_ 62, 3.47 683.14 


NET PROFIT FOR YEAR $ 1,288,011.18 


NOTE: Included in above expenses are: 
Directors’ fees 
Remuneration of executive 
officers and directors......... 150,600.00 
Legal fees 11,779.67 


EARNED SURPLUS ACCOUNT 
Balance credit 
Mech. 28, 1935....... $ 5,379,413.72 
Net profit for year. 1,288,011. 18 
LESS: Dividends— 
Preference Shares’. ” 
Common Shares’... 


none 


316,701.00 
600,000.00 


$ 916, 701. 00 


Premium® 573,550.28 


1,490,251.28 


Balance credit Mch. 26, 1936 $ 5,177,173.62 


‘Three quarterly dividends of $1.75 each per 


share on cumulative preference shares to date of 
redemption, Jan. 1, 1936. 


2Four quarterly dividends of 75c each per share 
on common shares. 


‘Premium on 7 per cent cumulative preference 
shares redeemed Jan. 1, 1936. 


Officers of the company are J. S. Mc- 
Lean, president; E. C. Fox, T. F. 
Matthews and W. T. Harris, vice-presi- 
dents; S. G. Brock, secretary-treasurer; 

. J. McLean, general manager. 


FINANCIAL NOTES 


National Tea Co. has declared a divi- 
dend of 13% cents on preferred stock, 
payable August 1, to stockholders of 
record on July 13. 

A quarterly dividend of 45 cents has 
been declared on stock of General Foods, 
payable August 15, to shareholders of 
record on July 24. 

Geo. A. Hormel & Co. has declared 
a quarterly dividend of 25 cents on 
common stock and a quarterly dividend 
of $1.50 on A preferred stock, both 
payable August 15, to stockholders of 
record on August 1. 

Procter & Gamble has declared a 
quarterly dividend of 37% cents and an 
extra dividend of 37% cents, both pay- 
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able August 15, to shareholders of rec- 
ord on July 24. 


Great Atlantic & Pacific Tea Co. and 
subsidiaries reports net profits of $16,- 
593,252 for the fiscal year ended Feb- 
ruary 29, after depreciation and federal 
taxes. Earnings are equivalent, after 
dividend requirements on 7 per cent pre- 
ferred stock, to $7.08 a share on 2,068,- 
748 shares of common stock. This com- 
pares with $16,708,674, or $7.13 a com- 
mon share, in year ended February 28, 
1935. 


CHAIN STORE SALES UP 


Dollar sales of five food chains totaled 
$301,346,664 for the first 24 weeks of 
1936, an increase of 8.2 per cent over 
sales of $278,518,309 for the same period 
in 1935. Three of the five chains had 
greater sales than in 1935, the largest 
increase for any firm being 18.6 per cent. 
For the four weeks ended June 13, the 
chains had a volume increase of 8.6 per 
cent over the corresponding period in 
1935. Only one firm reported its volume 
below the corresponding 1935 level dur- 
ing the last four-week period. Dollar 
sales of the five chains for the first 24 
weeks of 1936 and 1935 were: 


1936 
$147,842,701 
107,476,976 
28,130,557 
8,870,338 
9,026,092 


1935 
$124,604,646 
108,302,394 
28,955,393 
8,094,022 
8,561,854 


Safeway Stores 
Kroger 

National Tea Co 
Dominion Stores 
Jewel Tea Co 





Total 5 food companies .$301,346,664 $278.518,309 


PACKER AND FOOD STOCKS 


Price ranges of listed stocks, July 15, 
1936, or nearest previous date: 
Sales. High. Low. 

Week Ended July 

July 15. —July 15.— 15. 

Amal. Leather. 200 3% 3% 3% 3% 
Do. Pfd. 400 50% 50% 50% 
Amer. H. & L.. 4,600 5% 5% 556 
Do. Pfd 1,000 343, 34% 34%, 
Amer. Stores .. 1,500 26% 2614 2614 

Armour Ill. ...19,950 5 4% 5 

Do. Pfd. 1,900 73% 73% 

Do. Del. . 400 107% 107% 

Beechnut Pack. 400 94% 94% 

Bohack, H. C.. .... nia 


— Close. — 
July 
8. 


o 
73% 
107%4 
04% 


2314 
. 2,900 : 81% 
600 38% 
46% 
41% 


Cudahy 
First Nat. Strs. 1,900 
Gen. Foods ...10,400 
Gobel Co. ..... 9,100 
Gr.A.&P.1stPfd. 50 


5 
127% 
Do. New .... 140 116 
Hormel, G. A.. 
Hygrade Food. 
Kroger G. & B. 


1,200 i ‘ 4% 
8,000 20% 204 20% 
Libby McNeill. 4,850 % 8% 
Mickelberry Co. 1,400 3% 
M. & H. Pfd.. 30 5 6 
Morrell & Co... 200 5 46 
Nat. Leather.. 350 v 1% 
Nat. Tea 2,400 ‘ 8% 
Proc. & Gamb.. 7,600 

Do. Pr. Pfd.. 10 
Rath Pack. ... 50 24 
Safeway Strs. . 6,500 2 

Do. 6% Pfd.. .... 

Do. 7% Pfd.. 370 
Stahl Meyer .. .... 
Swift & Co....13,450 

Do. Intl. .... 2,500 
U. S. Leather.. 700 

Do. A 3,300 

600 

Wesson Oil ...10,500 

Do. Pfd. . . 400 
Wilson & Co. .20 100 

Do. Pfd.¢... 2,500 


FAVOR LOWER RAIL RATES 


High rail rates on fresh meats ang 
packinghouse products are diverting 
traffic from railroads to motor trucks, 
according to testimony given by W. I 
Kelley, Eastern railroad representative, 
at an Interstate Commerce Commission 
hearing in Chicago last week. He urgeg 
the commission to vacate its suspension 
of lower rail rates on meats and pack. 
inghouse products from Chicago to 
Eastern points, which Eastern carriers 
were to have put into effect on July 1, 
for the purpose of meeting motor truck 
competition. 


Eastern meat packers had urged the 
commission to suspend the proposed 
rates, contending they would be injuri- 
ous and almost eliminate kill of livestock 
in the East. The proposed rates would 
narrow the spread between meats and 
livestock rates with meat charges below 
those for livestock in some instances, 
Typical reductions were reported on 
page 21 of THE NATIONAL PROVISIONER 
of July 4. 


Mr. Kelley testified that one large 
packer had diverted much of his traffic 
to motor trucks, shipping 3,000,000 Ibs, 
in one week to the area affected by 
the application, or at the rate of 12,000,- 
000 Ibs. per month. 

Another large packer, during the week 
ended April 4, 1936, shipped into Cen- 
tral Freight Association territory 850,- 
000 Ibs. by rail and 387,000 lbs. by truck, 
Mr. Kelley stated. He declared that un- 
less railroads made reductions as pro- 
posed, such packers would increase the 
use of motor trucks to a point where 
railroads would get comparatively little 
of their business. 


The witness presented an exhibit com- 
paring rates proposed in the suspended 
tariff with rates of motor truck com- 
panies. A comparison of rates in cents 
per 100 lbs. proposed by the railroads 
with truck rates follows. Rail rates are 
based on a minimum of 30,000 lbs. and 
include icing, while truck rates are 
based on 15,000 to 16,000 lbs. minimums 
with icing. 
FROM CHICAGO 

TO TRUCK 
24 to 31 
42 to 45 
24 to 30 
Cincinnati 22 to 30 
Cleveland 24 to 29 
Detroit p 25 
24 to 30 
13 to 19 
13 to 20 
22 to 30 


Fort Wayne 
Indianapolis 
Louisville 
Pittsburgh 


Youngstown 


INSTITUTE IN NORTHWEST 


New Northwest office of the Institute 
of American Meat Packers is being 
opened by its director, John H. Monin- 
ger, in room 1411, Exchange bldg. 
Seattle, Wash. He has been a member of 
the staff of the Institute’s Department 
of Public Relations and Trade in Chi- 
cago for seven years. 
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Slaughtering Plant For Sale 


Government Inspected Slaughtering Plant, adapted for the killing of beef, 
lamb and veal. Every modern facility. Conveniently located in New Jersey. 
Presently operating. Price reasonable to quick buyer. 


BOX FS-414 


THE NATIONAL PROVISIONER 


300 Madison Ave., New York City 














Price 


Quality 


Chicago 








Superior Packing Co. 


Service 


St. Paul 








| Carlots 





DRESSED BEEF 
| BONELESS BEEF and VEAL 


FEINBERG KOSHER 
SAUSAGE COMPANY 


Strictly Kosher Sausages 
and Smoked Meats 


Manufacturers of 7273 





JOBBERS WRITE FOR PRICES 





Barrel Lots 























NEWS OF THE RETAILERS 


Geo. Beckert, Northfield, Minn., meat 
dealer, sold out to H. J. Westwood. 

A. D. Simons, Waseca, Minn., has 
taken over management of meat depart- 
ment of Browns I. G. A. store. 

Al Butler’s Meat Market has opened 
at 400 Precita, San Francisco, Cal. 

Peter Smith Market Co. has been in- 
corporated in Detroit, Mich., with capi- 
tal of $10,000. 

Astoria Market & Grocery has been 
opened at 273 Taylor Ave., Astoria, Ore., 
by Wilho Beck. 

George R. Goodrich has entered the 
meat business at 5433 N. E. 33rd ave., 
Portland, Ore. 

Thriftee Market has engaged in busi- 
ness at 488 N. W. 21st st., Portland, 
Ore. 

W. Haack, Wellsburg, Ia., meat 
dealer, sold out to H. G. Kramer. 

Jerry Matula, Meadow Grove, Neb., 
will open meat market. 

Roy Schultz, Adams, N. D., opened 
meat market. 


C. B. Schneider will move his meat 


and grocery business in Yakima, Wash., 


to West Yakima and 4th ave. 


Clemens Horn has bought meat mar- 
ket at 334 E. Merrill st., Fond du lac, 
Wis. 


FOODS RISE—MEATS DECLINE 


Contrasting with an increase of 2.1 
per cent in the retail cost of all foods, 
retail meat prices throughout the coun- 
try declined five-tenths of 1 per cent 
during the two weeks ended June 16, 
according to the U. S. Bureau of Labor 
statistics. Dairy products, eggs and 
fresh vegetables contributed to the rise 
in average cost of all foods. Retail 
prices of fats and oils worked lower 
with lard about 17.9 per cent below 
1935 levels. All retail meat prices were 
about 5 per cent lower than on the cor- 
responding date last year, with indi- 
vidual products showing even greater 
declines. 


Watch Classified page for bargains. 


809-813 Lyndale Avenue, N., Minneapolis, Minn. 


INUUNUUUUNUN0RU CRU N0EL UENO 


Hall July 14, with Chairman Joseph 
Wagner presiding. The picnic commit- 
tee reported it again decided on Hoff- 
man House Park as the place and Sun- 
day, September 13, as the time for the 
branch’s annual picnic. Anton Hehn, 
past president of the state association 
gave a talk on the work of the associa- 
tion. 


Charles Kramer died in St. Joseph 
hospital, Far Rockaway, on July 11. 
Born in 1884, he was the second of the 
Kramer brothers, who for many years 
had a number of retail markets with 
headquarters and warehouse in East 
16th st. At the age of 14 he entered the 
meat business with his brother George, 
who was then conducting a market at 
38 Greenwich st. Funeral services were 
held at the home of George Kramer, July 
13. In addition to the two brothers, 
George and William, he is survived by 
the widow, one sister and a number of 
nieces and nephews. He will be missed 
in the New York meat trade. 





SMITH. BRUBAKER & EGAN 


ARCHITECT & ENGINEERS 
3ONo. LaSALLE ST. CHICAGO, ILLINOIS. 


BB oe oar BERING a 
THE MEAT PACKING INDUSTRY 


Week ending July 18, 1936 











CHRISTENSEN & McDONALD 
ARCHITECTS — ENGINEERS 
59 East Van Buren St. Chicago, Illinois 


@ Specializing in Meat Packing Plants, Refrig- 
eration, Air Conditioning 
INDUSTRIAL AND CONSTRUCTION LOANS 
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CHICAGO MARKET PRICES 


WHOLESALE FRESH MEATS 
Carcass Beef 


Week ended 
Prime native steers July 15, 1936. 
400- 600 : 154% @16 
600- 800 ; See 
800-1000 13 @13% 
Good native steers 
400- 600 és , 144%4@15% 164%4@17% 
600- 800 .. ywaawe 16%,@17% 
800-1000 ... - 17 @18 
Medium steers 
400- 600 . oa 15 @16 
600- 800 15 @16% 
800-1000 164%4@17 
Heifers, good, 400-600....14 @15 15 @16% 
Cows, 400-600 “s 10 » tf 
Hind quarters, choice.... a 23 
Fore quarters, choice 


Cor. week, 
1935 
18% @19% 
1834@1914 
18% @19% 


Steer loins, prime 

Steer loins, No. 

Steer loins, No. 

Steer short loins, prime. . 
Steer short loins, No. 1.. 
Steer short loins, No. 2.. 
Steer loin ends (hips)... . 
Steer loin ends, No. 2 
Cow loins 

Cow short loins. . 

Cow loin ends (hips) 
Steer ribs, prime 

Steer ribs, No. 1 

Steer ribs, No. 

Cow ribs No. 

Cow ribs, No. 

Steer rounds, 

Steer rounds, N 

Steer rounds, 

Steer chucks, 

Steer chucks, Ne 

Steer chucks, N 

Cow rounds 

Cow chucks .. 

Steer plates 

Medium plates 

Briskets, No. 1... 

Steer navel ends 

Cow navel ends. 

Fore shanks 

Hind shanks 

Strip loins, N 

Strip loins, No. 

Sirloin butts, No. 

Sirloin butts, No. 

Beef tenderloins, 

Beef tenderloins, 

Rump butts 

Flank steaks 

Shoulder clods .... 
Hanging tenderloins 
Insides, green, 6@8 Ibs... @i15 
Outsides, green, 5@6 Ibs. . @l4 
Knuckles, green, 5@6 Ibs. @15% 


= Beef Products 
Brains (per Ib.) 5 
Hearts ‘ 
Tongues 
Sweetbreads 
Ox-tail, per Ib.. 
Fresh tripe, plain 
Fresh tripe, H. C 
Livers .. 
Kidneys, 


unquoted 


unquoted 
@16% 
@16 

unquoted 
@14% 


@14% 
@12% 
@l14% 


per lb. 


Choice carcass 

Good carcass . 2 @13 
Good saddles a @ij 
Good racks @i12 
Medium racks @10 


Veal Products 


Brains, each . 
Sweetbreads 
Calf livers 


Choice lambs 
Medium lambs 
Choice saddles 
Medium saddles 
Choice fores 

Medium fores 

Lamb fries, per Tb. 
Lamb tongues, per Ib 
Lamb kidneys, per Ib 


Mutton 

Heavy sheep 

Light sheep 

Heavy saddles 
Light saddles 
Heavy fores 

Light fores 
Mutton legs 
Mutton loins 
Mutton stew 

Sheep tongues, per 
Sheep heads, each 
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Fresh Pork, Pork Products 


Pork loins, 8@10 lbs. av. 
Picnic shoulders 

Skinned shoulders 
Tenderloins 

Spare ribs 


Neck bones 
Slip bones 


DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 


Pork sausage, in 1-lb. cartons 

Country style sausage, fresh in link.... 
Country style sausage, fresh in bulk.... 
Country style sausage, smoked 
Frankfurters, in sheep casings 
Frankfurters, in hog casings 

Bologna in beef bungs, choice 

Bologna in beef middles, choice 

Liver sausage in beef rounds... 

Liver sausage in hog bungs 

Smoked liver sausage in hog bungs 
Head cheese 

New England luncheon specialty........ 
Minced luncheon specialty, choice 
Tongue sausage 

Blood sausage 

Souse 


DRY SAUSAGE 


Cervelat, choice, in hog bungs 
Thuringer cervelat 

Farmer 

Holsteiner 

B. C. salami, choice 

Milano salami, choice, in hog bungs 
B. C. salami, new condition 
Frisses, choice, in hog middles 
Genoa style salami, choice 
Pepperoni 

Mortadella, new condition 
Capicola 

Italian style hams 

Virginia hams 


SAUSAGE MATERIALS 


(F. 0. B. CHICAGO.) 


Regular pork trimmings 

Special lean pork trimmings 

Extra lean pork trimmings 

Pork cheek meat 

Pork hearts 

Pork livers 

Native boneless bull meat (heavy)...... 
Shank meat 

Boneless chucks 

Beef trimmings 

Beef cheeks (trimmed) 

Dressed canners, 350 Ibs. and up 
Dressed cutter cows, 400 Ibs. and up.. 
Dr. bologna bulls, 600 Ibs. and up 
Pork tongues, canner trim, S. P 


mI 
SEF Be 


P; 


WONANDBwBOSOI-41 
= 


rs 


SAUSAGE IN OIL 


Bologna style sausage, in beef rounds— 
Small tins, 2 to crate 

Frankfurt style sausage, in sheep casings— 
Small tins, 2 

Smoked link sausage, in hog casings— 
Small tins, 2 to crate 


BARRELED PORK AND BEEF 


Mess pork, regular 

Family back pork, 24 to 34 pieces.... 
Family back pork, 35 to 45 pieces 
Clear back pork, 40 to 50 pieces 

Clear plate pork, 25 to 35 pieces 

Bean pork 

Brisket pork 

Plate beef 


989999999 
SEBSSBRBB 
SS3SSS33S 


VINEGAR PICKLED PRODUCTS 


Pork feet, 200-lb. bbl 

Lamb tongue, short cut, 200-lb. bbl 
Regular tripe, 200-lb. bbl 
Honeycomb tripe, 200-Ib. bbl 
Pocket honeycomb tripe, 200-lb. bbl 


DRY SALT MEATS 


Clear bellies, 14@ 16 Ibs 
Clear bellies, 

Rib bellies, 25@30 Ibs 
Fat backs, 10@12 lbs.. 
Fat backs, 14@16 lbs 
Regular plates 


Jowl butts @lly 


WHOLESALE SMOKED MEATS 


a? a hams, 14@16 lbs., parchment 
paper 614 @ 27% 
Fancy skd. hams, 14@16 lbs., parchment 
paper 
guseteré reg. hams, 14@16 lbs., -- 
Picnics, 4@8 lbs., short shank, plain.. 
Picnics, 4@8 lIbs., long shank, plain.. 
Fancy bacon, 6@8 lbs., parchment paper. 2s 
Standard bacon, 6@8 1 plain 
No. 1 beef ham sets, ae 
Insides, 8@12 Ibs 
Outsides, 5@9 lbs 
Knuckles, 5@9 Ibs 
Cooked hams, choice, skin on, fatted. 
Cooked hams, choice, skinless, fatted. 
Cooked picnics, skin on, 
Cooked picnics, skinned, 
Cooked loin roll, smoked 


LARD 


eash, Bd. Trade.... @$10.82%4b 
loose, Bd. Trade.... @ 10.25 nt 
Refined lard, tierces, f.o.b. Chgo.. 
Kettle rend., tierces. f.o.b Chgo.. 
Leaf, kettle rendered, tierces, 

f.o.b. Chicago 
Neutral, in tierces, 
Compound, 


fatted.... 


Prime steam, 
Prime steam, 


f.o.b. ore. 
veg., tierces, c.a.f.. 


OLEO OIL AND STEARINE 


Extra oleo oil 
Prime No. 2 oleo oil 
Prime oleo stearine, 


TALLOWS AND GREASES 


Edible tallow 

Prime packers’ tallow 

No. 1 tallow, 10% f 

Special tallow 

Choice white grease 

A-White grease, maximum 4% acid.... 
B-White grease, maximum 5% acid.... 5 
Yellow grease, 10@15% 

Brown grease, 40% f.f.a 


ANIMAL OILS 
Prime Edible 


Prime Inedible 
Headlight Burning Oil 
Prime W. 8. 

Extra W. 8S. 

Extra Lard Oil . 


1 
1 
1 
1 
1 
1 


34 
1% 
1% 
1% 
1 

0% 
9% 
9% 
9 
9 


No. 


Acidless Tallow .. 
20° Neatsfoot 
Pure Neatsfoot (drums) 
Special Neatsfoot 
Extra Neatsfoot 
No. 1 Neatsfoot 

Oil weighs 7% lbs. per gallon. 
about 50 gals. each. 


@ 
@ 
@ 
@ 
@ 
@ 
@ 
@ 
a 
@ 
@ 
@ 


Barrels contain 
Prices are for oil in barrels. 


VEGETABLE OILS 


Crude cottonseed oil, in tanks, f.o.b. 
Valley points, prompt 

White deodorized, in bbls., f.0.b. Cho. . 

Yellow, deodorized 

Soap stock, 50% 

Soya bean oil, f.o.b. 

Corn oil, in tanks, f.o.b. 

Cocoanut oil, seller's tanks, f.o.b. coast. 

Refined in bbls., f.o.b. Chicago 


OLEOMARGARINE 


(F. 0. B. CHICAGO.) 
White domestic vegetable margarine... 
White animal fat margarine, in 1 Ib. 
cartons, rolls or prints 
rrr Er ere = 
Puff paste 


PURE VINEGARS 


A. P. CALLAHAN & COMPANY 
OUTH LA SALLE STREET 


CHICAGO. ILL 
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2 @27% 
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1 
1 
1 
1 
1 
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@13 
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@ll 
@ll 
@ll 
@10 
@9 
@9 
9 
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eR 


barrels. 


y@ 8% 


CURING MATERIALS 


Cwt. Sacks. NEW YORK MARKET PRICES 
Nitrite of soda (Chgo. w'hse. stock): 
1 , i i a 


to 4 bbls. delivered in Chicago 

5 or more bbls. delivered in Chicago 
Saltpeter, 1 to 4 bbls. f.o.b. N. Y.: 

Dbl. refined granulated.......... 6.25 

Small crystals ........--..seeeee 7.25 

Medium ‘crystals ... 7. 62% 

Large cry stals X 
Dbl. refd. gran. nitrate of soda. 3.62% 
Salt, per ton, in minimum car of 80, 000 

Ibs. only, f.o.b. Chicago: 

Granulated ee 

Medium, air dried... 

Medium, kiln dried 


end 
ore 


~ 
TON 


~] 


SAIS 
g 


is 


_ 96 basis, f.o.b. New Orleans.... 
Second sugar, 90 basi 

Standard gran., f.o.b. refiners (2%). 
Packers’ curing sugar, 100 Ib 

f.o.b. Reserve, La., le 
Packers’ curing sugar, A 

f.o.b. Reserve, La., less 2% 


SPICES 


(Basis Chicago, original bbls., bags or bales.) 
Whole. Ground. 
Per lb. Per lb. 
e Prime 18 
am 7 18 


Chili Pepper, Fancy 

Chili Powder, Fancy 

Cloves, Amboyna 
Madagascar 
Zanzibar 

Ginger, Jamaica 
African 

Mace. Fancy Banda 
East India 
®. I. & W. I. Blend 

Mustard Flour, Fancy 
_No 


Paprika, a 
Fancy 
Hungarian 
Pepina Sweet Red Pepper... 
Pimiexo (220-lb. bbls.).... 
Pepper, Cayenne ... 
Red Pepper, No. 1. 
Pepper, Black Alepp3 
Black Lampong 
Black Tellicherry 
White Java Muntok 
White Singapore 
White Packers 


SEEDS AND HERBS 


Ground 


or 
Whole. Sausage. 
Caraway Seed 12% 
Celery Seed, 22 26 
Cominos Seed 
Coriander Morocco Bleached 
Coriander Morocco Natural No. 
Mustard Seed, Cal. Yellow 
American 
Marjoram, French 
Oregano 
Sage, Dalmation Fancy 
Dalmation No. 1, Fancy 


SAUSAGE CASINGS 


(F. 0. B. CHICAGO.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 
Domestic rounds, 180 pack @18 
Domestic rounds, 140 pack 
Export rounds, i 
Export rounds, 
Export rounds, narrow : 
a a 'Sinigie ib eeigieiieiraaie 
OS Se rere 
No. 1 bungs..... 
No. 2 bungs. 
Middles, regular ca 
Middles, select, wide, 2@2% in.... 
Middles, select, extra wide, 2% in. 
and over 
Dried bladders: 
MS oe 5-4 wi bigs Ghee sbeinees ‘ 
10-12 in. wide, flat. 
8-10 in. wide, flat 
6- 8 in. wide, flat 
Hog casings: 
en. BOP BOD DEN, .... .wccrcvececcses & 
Narrow, special, per 100 yds.. --2.10 
Medium, regular 
ME DOME. oso vincsieecaseisiewine-ern 1.20 
Extra Oe Se een: 1.00 
Export bungs 
Large prime bungs 
Medium prime bungs. 
Small prime bungs.... 
Middles, per set... 
Stomachs 


COOPERAGE 


Ash pork barrels, black hoops 
Ash pork barrels, galv. hoops 
Oak pork barrels, black hoops. 
Oak pork barrels, galv. hoops. . 
White oak ham tierces 

Red oak lard tierces 

White oak lard tierces 


$1.40 @1.42% 
1.47% @1.50 
‘30 : 


Week ending July 18, 1936 


LIVE CATTLE 


SR. TI: osicacatacteaweceaned $ 
Cows, low cutter and cutter . 
Bulls, sausage 


LIVE CALVES 


Vealers, choice 
Vealers, good and medium 
Vealers, plain 


Lambs, choice -75@12.00 
Lambs, good @11.25 
Lambs, medium 9.25@10.50 


LIVE HOGS 


Hogs, better grade 


DRESSED BEEF 
City Dressed. 


Choice, native, heavy 
Choice, native, light... 
Native, common to fair 


Western Dressed Beef. 


Native steers, 600@800 Ib 14 
Native choice yearlings, 440@600 lbs... 
Good to choice heifers................. 12 
Good to choice cows 


BEEF CUTS 


Western. 


Chom No conom Cotoe 


wr 


9 @10 
ow AE 
Rolls, reg. 6@8 lbs. av. 
Rolls, reg. 4@6 lbs. av 
Tenderloins, 4@6 Ibs. 
Tenderloins, 5@6 lbs. av 
SE ee 12 2 


DRESSED VEAL 
1444@151%4 


BD 620: b0nG Dechcasewetabhadnatwdede 12% @14% 
Common @12% 


DRESSED SHEEP AND LAMBS 


Lambs, prime to choice 

I MI a acegca'ai6 ugar éu\e nie:d ost eceniion 21 
Lambs, medium 

Sheep, good ‘ 

Sheep, medium 


DRESSED HOGS 


Hogs, good and choice (90-140 Ibs.) ..$16.50@17.25 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs.. 
Pork tenderloins, fresh 3 
Pork tenderloins, n 

Shoulders, Western, 10@12 Ibs. av 
Butts, boneless, Western 

Butts, regular, Western we 
Hams, Western, fresh, 10@12 Ibs. av.. 
Picnic hams, West. fresh, 6@8 lbs. av.. 
Pork trimmings, extra a ees: 
Pork trimmings, regular 50% lean.... 
Spareribs 


SMOKED 


Regular hams, 8@10 
Regular hams, 10@12 
Regular hams, 12@14 
Skinned hams, 10@12 
Skinned hams, 

Skinned hams, 

Skinned hams, 

a 

Pien 6@8 lbs. av 
City iehckled bellies, 8 
Bacon, boneless, Western 
Bacon, boneless, city... 
Rollettes, 8@10 Ibs. av. 
Beef tongue, light......... 
Beef tongue, heavy 


FANCY MEATS 


Fresh steer tongues, untrimmed 
Fresh steer tongues, 1. c. trimmed... 
Sweetbreads, beef 

Sweetbreads, veal 

Beef kidneys 

Mutton —- 

Livers, f 

Oxtails 

Beef hanging tenders 


Lamb fries 
BUTCHERS’ FAT 


S290 per cwt. 
2.50 per cwt. 
4.00 per cwt. 
3.00 per cwt. 


GREEN CALFSKINS 


5-9 914-12% 12%4-14 14-18 18 up 
Prime No. 1 veals.. 8 1.90 1.95 2.10 
Prime No. 2 veals.. x 1.70 1.75 1.80 
Buttermilk No. 1... BE 1.60 165 .. 
Battermilk No. 2... _ >! Ue 
Branded grubby ... . 75 -80 -85 
Number 3 7 . 75 -80 -85 


l4c a pound 
23¢ a pound 
12c a pair 


BONES AND HOOFS 


Per ton. 








PRODUCE MARKETS 


BUTTER. 
Chicago. 
Creamery (92 score)..... feb tot 
Creamery (90-91 score)...33 @33 
Creamery firsts (88-89 
| ES Vale 32 @32% 


New York. 
33% @3344 
@33% 


Extra firsts .. 
Firsts, fresh . 
Standards 


Fowls 
Broilers 
Fryers 
Chickens, 
Turkeys 
Ducks 
Geese 


DRESSED POULTRY. 
Fryers, 36-42, eos 
Roasters, 43-54, frozen.. 
Roasters, 55 & up, ens 


SB-UO, TOM. ce 5 ccc sn 20% 21% 
60 and up, fresh 


BUTTER AT FIVE MARKETS 


Wholesale prices 92 score butter at Chicago, 
New York, Boston, Philadelphia and San Fran- 
cisco, week ended ‘July 9, 36: 

July 3. 4. 6. » = 8. 9. 
Chicago 31% Holiday 32 33% 3314 
New York....314% Holiday 324% 33% 3314 3314 
Boston 32% Holiday 33 34 34%, 34 
eee 32% Holiday 32% 34 34 34 
San Fran 34 Holiday 34%, 35 35 3544 


Wholesale prices carlots—fresh centralized—90 
score at Chicago: 


31% Holiday 32 33% 33% 33 


Receipts of butter by cities (tubs): 
This Last Last —Since Jan. 1.— 
week. week. year. 1936. 1935. 
Cc Disease. 54,521 51,352 77,843 1,759,314 1,774,265 
Y. 7 5 59,078 53,974 1,883,985 1,826,595 
eet 20,080 21,112 644,011 6 
Phila. .. 19/425 17,210 18,769 587,490 644,388 


Total 165,364 147,720 171,698 4,874,800 4,914,922 





Cold storage movement (lbs.): 
Same 
On hand week day 
July 10. last year. 
19,424,228 
9,406,758 


In Out 

July 9. July 9. 

Chicago . 281,701 60,790 
New York 183,234 107,671 
Boston .. 44,986 67,538 3,903,958 
Phila. ... 26,660 53,931 2,516,567 


Total .. 536,581 289,930 35,251,511 56.865.7 
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Classified 


ADVERTISEMENTS 


Advertisements on this pa 


Remittance must be sent with order. 


ge, $3.00 an inch for each insertion. 
Wanted, special rate, $2.00 an inch for each insertion. ini 
inch, not over 48 words, including signature or box number. 


Position 
um Space | 


No display. 











Position Wanted 


Position Wanted 


——_ 


Miscellaneous for Sale 








Working Supt. & General 
Foreman 


desires position with reliable packers. Capable of 
supervising work in all departments; thorough 
knowledge of beef and pork operations, also refrig- 
eration engineer. Good references, business and 


Plant Supervisor 


Practical operating superintendent, all depart- 
ments—beef, calf and sheep dressing, hog killing, 
cutting, cellars, smoked meats, ete. Can handle 
and instruct men. Minimum operating costs. Ex- 
perienced both large and small plants. Energetic, 
economical, responsible. Single man; will go 
West or South. Suggest interview. W-423, The 


Corned Beef Cure 


This coupon and one dollar will bring you three 
one-pound packages Sattig’s celebrated sugar cured 
corned beef brine mixture, with directions, post 
paid. Join the others that have increased their 
corned beef trade by using Sattig’s mixture. Mail 








personal. Box W-419, The National Provisioner, National Provisioner, 407 S. Dearborn St., Chicago, today. Adam Sattig, 90 Springside Ave., New 
407 S. Dearborn St., Chicago, II. Hl. Haven, Coan. 
+ + 
By-Products Man Equipment for Sale Equipment for Sale 


With years of experience on animal 
feed sales wants Eastern connection. 
Box W-420, THE NATIONAL PROVISIONER, 
300 Madison Ave., New York, N. Y. 





Foreman 


For hog killing or cutting foreman or 
beef boner. Address: John J. Bon, Box 
127, Neffs, Iowa 





Lard & By-Product Foreman 


Experienced in lard, cottonseed oil, shorten- 
ing, wet and dry rendering, hides, bones, fer- 
tilizer, hog hair, tank water and stick, meat 
scrap and digester tankage. Packinghouse or 
rendering plant. Go anywhere. W-412, THE 
NATIONAL PROVISIONER, 407 S. Dearborn 
St.. Chicago, Il. 





Sausage Foreman 

Position wanted by young married man with 16 
years’ practical experience manufacturing high and 
standard grades of sausages, loaves, specialties, 
boiled and baked hams. Can figure costs. Reliable 
references. Will go anywhere. W-413, THE NA- 
TIONAL PROVISIONER, 407 8. Dearborn St., Chi- 
eago, Il. 





Sausagemaker 


Sausagemaker, experienced in making all 
kinds of sausage, meat loaves, summer sausage, 
and salami wants position. Can figure costs and 
eliminate any form of sausage trouble. Experi 
enced in slow and fast curing and able to take 
full charge. W-415, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, III. 





Curing and Sausage Troubles 


Have you ever considered how many 
dollars you could save in curing and 
sausage troubles, as well as in other 
departments, by having an experienced 
packinghouse chemist on your staff? 
Prevent “ropy” pickle, oversalty hams, 
mould in sausage, etc., by daily tests. 
Good man available at reasonable sal- 
ary. W-421, THE NATIONAL PROVI- 
SIONER, 407 S. Dearborn St., Chicago, IIl. 
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Beef Hoist 


For sale—1 double friction type beef 
hoist with 5 H.P. motor, silent chain 
drive. Good condition. FS-422, THe 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York, N. Y. 


Cooker 
For sale, 5 ft. x 9 ft. cooker with 20 
H.P., 60 cycle, 3 phase, 220 volt, AC 
motor. Silent chain drive. A-1 operative 
condition. FS-400, THE NATIONAL PRro- 
VISIONER, 407 S. Dearborn St., Chicago, 
Ill. 





Ice Machine 
For sale—1 10-ton York ammonia 
compressor with receiver, coils and 
motor. Excellent condition. FS-424, 
THE NATIONAL PROVISIONER, 300 Mad- 
ison Ave., New York, N. Y. 





Packinghouse Equipment 


For sale, the following equipment, used but in 
good condition: 

1 2-ton Studebaker Refrigerator Truck. Two 
Unit. Body Dimensions inside, 144” long, 58” 
wide, 55” high. Fully insulated and has ice bunker 
for refrigeration. Is a good buy and has not had 
hard use. Price reasonable. 

1 24-ton capacity Frick Ice Machine. Complete 
with vertical center crank steam engine, ammonia 
receiver, double pipe condenser, complete freezing 
unit, seventy-two 200-lb. freezing cans, overhead 
traveling crane and American Marsh brine pump. 

Also Boilers, Pumps, Water Softener, Feed 
Water Heater, track, stock and portable scales, 
Lard Rendering Equipment, Tallow Cooking Tanks, 
Meat Chopper and other items. 

_ full particulars, descriptions 


writ 
GEO. H. ALTEN 
P. O. Box 426 Lancaster, Ohio. 


and prices 





Used Sausage Machinery 


For sale, No. 43-T self-emptying **BUF- 
FALO”’ silent cutter; No. 43-B ‘‘BUFFALO” 


silent omer: No. 38-B ‘ hk a sl silent 
cutter; No 1000-Ib. capacity ALO” 
mixer; No. 3 700-lb. capacity ‘ BU FAL” 


mixer; 500-Ib. “BUFF ALO” air stuffer. 
408, THE NATIONAL PROVISIONER, ‘407, iH 
Dearborn St., Chicago, Ill. 





Used Equipment for Sale 


3-4’ x 9’ Lard Rolls, made by Allbright-Nell 
and Mechanical Mfg. Co.; 2 No. 1 Anderson Oil 
Expellers; 3 Bartlett & Snow 10’ x 3’ Tankage 
Dryers, jacketed; 1 Hottmann twin-screw Cut- 
ter and Mixer; 1 36” 4-cage Disintegrator; 2 
Ball & Jewell Rotary Cutters, No. 1 and No, 2 
size; 3 Mechanical Mfg. Co., double-arm Mix- 
ers. Miscellaneous: Cooking Kettles, Rendering 
Tanks, Digesters, Hammer Mills, Grinders, Dry- 
ers, Ice Machines, Hydraulic Presses, Filter 
Presses, Pumps, Boilers, etc. Have you any 
equipment for sale? Send us a list. 

CONSOLIDATED PRODUCTS CO., INC. 

14-19 Park Row, New York, N. Y. 
Telephone: Barclay 7-0600. 
Shops and Warehouse: 331 Doremus Ave. 
Newark, N. J. 











industry in this section. 
a man for every job. 


ified ad today. 





_ SELL or BUY-LOCATE a JOB- 
FILL an OPENING 


All can be accomplished through the classified columns of 


THE NATIONAL PROVISIONER 


No matter what your message is, it will reach the entire packing 

There’s a buyer for every seller. 
All you need do is make certain that your 
wants come to the attention of enough people. 


There’s 


Send in your class- 








— 
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TRY OUR Original ’ 
WEST VIRGINIA HAM. 


Cooked...Smoked...Ready-to-Serve. 
It adds prestige to your business! 
* 


HYGRADE FOOD PRODUCTS 


Corporation 
30 Church Street New York City 





Sealed in Silver 























Pp kh 0 F I T by Purchasing 


Straight and Mixed Cars of Fresh and Cured PORK PRODUCTS 
UNION stock Yaz=os THE P. BRENNAN COMPANY CHICAGO, ILLINOIS 


























NATURE AND C. A. Durr Packing Co., Inc. 
HUMAN SKILL Utica, N. Y. 

combine to give Manufacturers of 

Superb Quality 
inthese imported 
Pl canned Hams. 














ve Try a Case Today Ry} J : hs : 
HAMS oat LARD 
FAMPOL, | | 33 ot 
FRANKFURTS SAUSAGES 
j 11E.16thST., NEW YORK,N. 4 QUALITY PorkProducts That SATISFY 























Philadelphia Scrapple a Specialty 


John J. Felin & Co., Inc. | == 


Lard 
4142-60 Germantown Ave., Philadelphia, Pa. etiatineen 
New York Branch: 407-409 West 13th Street 














Week ending July 18, 1936 





BEEF - BACON art ae VEAL - PORK 
SAUSAGE - LAMB QUALITY SHORTENING - HAM 


The WM. —<— J. KURDLE CO. 
elite 
New York, N.Y @ Washington, D C BALTIMORE, ‘MD. Richmond, Va 


e Roanoke 
24 ate Street 908-14 G St.  N.W 3800 E. BALTIMORE ST. ” 18th & M releasl Sts. 317E.Camy 
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IND Ex TO 


THE NATIONAL PROVISIONER 


IUD WIA RTUISARS 





The National Provisioner is a Mem- 
ber Audit Bureau of Circulations 
and Associated Business Papers, Inc. 


Adler Company, T 
Allbright-Nell Co. 

Aluminum Cooking Utensil Co 
American Can Co 

American Soya Products Corp 
Ampol, Ine. 

Anderson, V. D. 
Angostura-Wuppermann Corp. 
Arbogast & Bastian Co 
Armour and Company 
Armstrong Cork Products Co 


Baker Ice Machine Co., 
Bemis Bro. Bag Co 
Bloom, 8S. C. Ce 
Brady, MeGilliv ray 
Brand Bros., 

Brecht Cuapaeation. 
Brennan, P. C« 

Brown Corp. 

Burnette, C. A. 


Cahn, Fred C 

Callahan, A. I 

Calvert Machine Co 
Carrier Engineering Corp 
Celotex Corp 

Central Paper Co 
Century Electric 
Chelsea Fan & Blower Co 
Chevrolet Motor Co 
Chicopee Sales Corp 
Chili Products Corp., 
Christensen & McDonald 
Cincinnati Butchers’ Supply 
Cirele E Provision 
Columbus Packing Co., 
Continental Can C 
Cork Insulation Co., 
Crane Co. 

Crescent Mfg. Co 
Cudahy Packing Co., 


Daniels Mfg. Co 

Dexter Folder Co 
Diamond Crystal Salt Co 
Dold, Jacob, Packing 
Dry-Zero Corporation 

Du Pont Cellophane Co 
Durr, C. A., Packing Co., 


cee e 


Early & Moor, Ine 


* 


Fairbanks, Morse & Co 
Feinberg Kosher Sausage Co 
Felin, John J., & Co., 

Food Machinery Corp 

Forbes, Jas. H. Tea & Coffee Co 
Ford Motor Co 

French Oil Mill Machinery Co 
Frick Company, Ine 


+ # # #-) 


General Electric Co 

General Motors Truck Corp 

General Tire & Rubber Co 

Globe Co., " 

Goodyear Tire & Rubber Co 

Griffith Laboratories............ First Cover 
Gruendler Crusher & Pulverizer Co 24 


If these companies didn’t have an interest in your success, they 
wouldn’t be listed here. First they make constant efforts to 
create the finest possible equipment, supplies and services, 
Then this interest is evidenced when they announce and keep 
reminding you in their advertising of what they have developed 
that will help you operate more efficiently, produce better mer- 
chandise and sell more readily. It’s decidedly to your ad. 
vantage to watch these concerns’ advertising. 


Halsted, E. 8S. & Co., 

Ham Boiler Corporation 
Heekin Can Co., 

Hormel, Geo. A., 

Hunter Packing Co 

Hygrade Food Products Corp 


Independent Casing Co 
Industrial Chemical Sales C 
Insulite Company 
International Harvester Co 
International Salt Co 


Jackle, Geo. 

Jamison Cold Storage Door Co 
Johns-Manville Corporation 
Jourdan Process Cooker Co 


Kahn's Sons Co., E 

Kalamazoo Vegetable Parchment Co. 
Kennett-Murray & Co 

Keystone Transfer Co 

Kingan & Co 

Krey Packing Co 


Legg, A. C., Packing Co., 
Levi, Berth. & Co., Ine 
Link-Belt Co. 

Live Stock National Bank 
Luce Mfg. Co 


MeDonald Co., Bruce 
MeMurray, L. H 


May Casing 

Mayer, H. J. & Sons Co 
Meyer, H. H., Packing Co 
Midland Paint & Varnish Co 
Mitts & Merrill 

Morrell & Co., 


O’Lena Knitting Mills, 
Omaha Packing Co 
Oppenheimer Casing Co 


Patent Casing Co 

Paterson Parchment Paper Co 
Peters Machinery Co 

Pomona Pump Co 

Powers Regulator Co 


Rath Packing Co., 
Reo Motor Car Co 


Rhinelander Paper Co 
Rogers, F. C., I 


Salem Tool Co 

Salzman Casings Corp 

Sander Mfg. C 

Schluderberg, Wm. T. J. Kurdle Co 
Schweisheimer & Fellerman 

Sedberry, J. 

Self-Locking Carton Co 

Shellabarger Grain Products Co 
Simonds Worden White Co 

Smith, Brubaker & Egan 

Smith’s Sons Co., John E 

Sokol & Co 

Solvay Sales Corp 

Sparks, H. L. & Co 

Specialty Manufacturers Sales Co 
Stahl-Meyer, 

Staley Sales Corp 

Standard Oil Co. (Indiana) 

Standard Pressed Steel Co 

Stange, Wm. J. ax 
Stedman’s Foundry & Machine Works... 
Stein, Hall Mfg. 

Stevenson Cold Storage Door Co 
Stokes & Dalton, Ltd 

Studebaker Corp 

Sunfirst 

Superior Packing Co 

Sutherland Paper Co 

Kk eae eee 
Sylvania Industrial Corp 


Theurer-Norton Provision Co 
Theurer-Wagon Works, Ince 
Transparent Package Co 
Trenton Mills, Ine 


Valatie Mills ee 
Vilter Mfg. 

Visking (, a 
Vogt, F. G. & Sons, Ine 


West Carrollton Parchment Co 
Weston Trucking & F 

Williams Patent Crusher & Pulv. 
Wilmington Provision Co 
Wilson & Co 

Worcester Salt Co 

Worthington Pump & Mchy. 
Wynantskill Mfg. Co 


Yale & Towne Mfg. 
York Ice Machinery Corp 





“Regular advertisers appearing at various intervals. 


While every precaution is taken to insure accuracy, we cannot guarantee against the possibility of an occasional change or omission in this index. 
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THE E.. KAHN’SSONS Co. 


CINCINNATI, O. 


“AMERICAN BEAUTY” 
HAMS and BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 
NEW YORK PHILADELPHIA WASHINGTON BOSTON 


H.L. Woodruff W. C. Ford B. L. Wright P. G. Gray Co. 
259 W. 14th St. 38 N. Delaware Av. 631Penn.Av.,N.W. 148 State St. 





HORMEL 


ol ole] oie Bele) .) 





Main Office and Packing Plant 


Austin, Minnesota 



































Hunter Packing Company 






East St. Louis, Illinois 


Straight and Mixed Cars 


of Beef and Provisions 


NEW YORK OFFICE 
410 W. 14th Street 





REPRESENTATIVES: 
Wm. G. Joyce, Boston 
F. C. Rogers, Philadelphia 








St. Louis 


Shippers of Straight and Mixed Cars 
Pork — Beef — Sausage — Provisions 
HAMS and BACON 
**‘Deliciously Mild’ 


New York Office — 259 W. 14th St. 
REPRESENTATIVES 
Murphy & Decker, Boston, Mass. i? { Washington,D.C. 











M. Weinstein Co., Philadelphia, Pa. (Baltimore, Md. 


























The COLUMBUS PACKING COMPANY 
COLUMBUS, OHIO 
Shippers of Straight and Mixed Cars 


HAMS AND BACON 


PORK, BEEF AND 
PROVISIONS 


New York Office: 410 West l4th Street 


Rath’s 


from the Land O’Qrn 


~Seeaeeaeaeaws VP PPP rPrrrr 





BLACK HAWK HAMS AND BACON 


PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 








THE RATH PACKING CO., WATERLOO, lowa 




















oft HAMS & BACON 
SHIPPERS OF STRAIGHT AND MIXED CARS OF 
ff) BEEF - PORK - SAUSAGE - PROVISIONS 


BUFFALO—OMAHA—WICHITA 


NIAGARA BRAND 














Week ending July 18, 1936 
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UNITED DRESSED BEEF COMPANY | 
J. J. HARRINGTON & COMPANY 


City Dressed Beef, Lamb and Veal, Poultry 





Oleo Oils Stock Foods 
Stearine Calf Heads 
Tallows Cracklings 


Pulled Wool Calf Skins 
Pickled Skins Horns 
Packer Hides Cattle Switches 





43rd & 44th Streets 
First Ave. and East River 


Selected Beef and Sheep Casings 
NEW YORK CITY 


Telephone 
Murray Hill 4-2900 














‘“‘The Skins You Love to Stuff”’ 


Early & Moor, Inc. 
SAUSAGE CASINGS 


139 Blackstone St. 


Boston, Mass. 


Exporters 


Importers 




















‘ vw 
Bartridge 
PORK PRODUCTS—SINCE 1876 
The H. H. MEYER PACKING CO. 


Cincinnati, Ohio 

















Phone Gramercy 5-3665 


Schweisheimer & Fellerman 
Importers and Exporters of 
SAUSAGE CASINGS 


Selected Hog and Sheep Casings a Specialty 
Ave. A, cor. 20th St. New York, N. Y. 














Selected 
Sausage Casings 


Attention 


For YOUR Pork Sausage Use 
OUR Graded SHEEP CASINGS 


























MAY CASING COMPANY, INC. 


FORMERLY M. J. SALZMAN CO., INC. 


619 West 24th Place, Chicago, IIl. 





Arbogast & Bastian Company 
MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF 


CATTLE, HOGS, SHEEP AND CALVES 
U. S. GOVERNMENT INSPECTION ALLENTOWN, PA. 














Wilmington Provision Company 


TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 


Lambs and Calves 
. S. GOVERNMENT INSPECTION 


U 
WILMINGTON DELAWARE 

















TO SELL YOUR PRODUCTS 
in Great Britain 


communicate with 


STOKES & DALTON, LTD. 
Leeds, 9 ENGLAND 











Bell Brand 


Hams—Bacon—Sausages—Lard—Scrapple 
F. G. VOGT & SONS, INC.—PHILADELPHIA, PA. 




















THE CUDAHY PACKING Co. 


Importers and Exporters of 


Selected Sausage Casings 
221 North La Salle Street Chicago, U.S. A. 

















GEO. H. JACKLE 
Broker 


Tankage, Blood, Bones, Cracklings, Bonemeal, 
Hoof and Horn Meal 











Chrysler Bldg., 405 Lexington Ave., New York City 
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WHERE IMPROVED DESIGNING 
MEANS PERFECT GRINDING 


HERRINGBONE GEAR SHAFT 
HERRINGBONE PINION SHAFT 


y i COUPLING 
DOUBLE OIL SEAL , MOTOR 


TIMKEN ROLLER BEARING 


FEED SCREW 
KNIFE 
PLATE TIMKEN ROLLER BEARING 


LOCK RING 
OIL DRAIN 


Details of Construction of the 
new ANCO'No. 766A Herringbone Gear Driven 
Meat Grinder as illustrated above, shows exclu- 
sive and ingenious designing. The Patented Bowl 
and Screw Unit eliminates the dangerous practice 
of hand poking. It has the ability to rapidly feed 
itself without the product ‘‘backing up’’. Heating 
and mashing are eliminated. This, along with the 
Herringbone Drive gives the ANCO Grinder a 
capacity 50% greater than any other grinder of Patented 


equal size. running in oil have long ago been proven; in 


fact, every part is made especially strong to with- 
The ANCO Heningbone Gear Deive with its stand the uneven loads and strain and to transmit 
large silent gears, smooth running tapered Timken power smoothly and evenly. The heavy cast iron 
Thrust Bearings, all operating in sealed oil hous- base is especially adapted to the mounting of the 
me, go to woke up the mest silent and snecth motor and to keeping all parts perfectly aligned. 
running Grinder. The double seals behind the Ask our salesmen why so many sausage makers 
roller bearings prevent the escaping of lubricant. are adopting the ANCO Grinder as their 
The merits of this type of fully enclosed drive standard. 


THE ALLBRIGHT-NELL CO. 


Eastern Office: 5323 S. Western Boulevar Western Office: 
117 Liberty Street . 111 Sutter Street 
New York, N. Y. Chicago, IL San Francisco, Calif. 





Circle U Brand Dry Sausage 


. .. has always recognized that 
nothing can replace fine meat and 
choice spices in the manufacture 
of sausage products. Adherence 
to this cardinal point has won and 
maintained Circle U Brand’s repu- 
tation for uniformity throughout 
the complete line. 


OMAHA PACKING COMPANY 
Chicago 





HOLSTEINER 
CERVELAT 
GOTEBORG 
THURINGER 
SALAMI 
FARMER 
GENOA SALAMI 
PEPERONI 
DISPLAY CERVELAT 
CAPICOLLI 
COOKED SALAMI 
ITALIAN STYLE BUTTS 














